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Anti-casino 
drive  funded 
by  Fla.  papers 


There  are  a  lot  of  rea¬ 
sons  why  we  support  the 
Massachusetts  Scholastic 
Art  Awards. 

After  all,  art  always 
deserves  our  support. 

And  so  do  all  the  bright 
and  gifted  kids  who  exhibit 
their  work  at  the  Scholastic 
Art  show. 

Our  experience  with 
the  Scholastic  Art  program 
has  shown  us  how  worthwhile 


In  fact,  we’re  so  con¬ 
vinced  of  its  value  that  we 
strongly  suggest  you  look 
into  ways  of  supporting  the 
arts  in  your  own  area. 

Art  is  communication. 

And  that’s  our  business. 


our  participation  can ' : 

But,  as  a  newsf ; 
we  see  a  special  reas 
be  involved. 

Art  is  communi( 
And  that’s  the  b 
we’re  in. 


:ation. 

usiness 


Farber  agrees 
to  show  some 
notes  in-camera 


ECRM  acquired 
by  Addressograph 

Cox  Enterprises 
buys  6  weeklies 


A  critic  might  call 
it  kinetic  sculpture 
We  call  it 
communication. 
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In  Dallas,  we  put 

the  competition  out  of  style. 


When  you’re  hot,  you’re  hot.  We’re  the  only  newspaper 
in  Dallas  with  a  hot  new  fashion  weekly  every  Wednesday. 
But  even  before  we  came  out  with  Fashion  IDallas, 
apparel  advertisers  consistently  chose  The  Dallas 
Morning  News.  For  instance,  in  1977  The  News  published 
70  percent  of  all  Dallas  newspaper  clothing  linage. 

They  chose  us  because  Dallas  Morning  News  readers 
are  affluent  Dallas  families.  The  trend-setters  who  have 
the  income  and  the  taste  to  indulge  in  the  finer  things  in 
fashion.  The  News  reaches  71%  of  adults  with  family 


incomes  of  $50,000-1-.  Also  60%  of  adults  with  family 
incomes  of  $35,000 We  could  go  on  and  on. 

We’ve  got  the  fashion  leaders  and  the  fashion  readers. 
The  largest  circulation  in  North  Texas  and  the  largest 
circulation  in  our  history.  The  Dallas  Morning  News 
delivers  to  you,  Dallas’  most  important  fashion  audience. 
And  we’re  not  just  whistling  disco. 

Whatever  you’ve  got  to  S(^  sells 
bdtarinTneI)allas  Morning  New^ 


nation’s  fastest  growing 
major  metro  area! 


No  other  major  metropolitan  area  in  the  nation  can 
keep  step  with  the  brisk  pace  of  population  growth  in 
St.  Petersburg-Tampa.  Up  32%  since  1970!  Outstripping 
Atlanta  and  Miami  (the  ^utheast’s  other  big  gainers) 
in  growth  rate  two-to-one.* 

With  more  than  $5.4-billion  in  retail  sales  in  1977, 

St.  Petersburg-Tampa  is  one  of  the  Southeast’s  three 
major  markets.  Food  store,  general  merchandise  and 
automotive  sales  each  topped  a  billion  dollars. 

Sharp  marketers  count  on  The  St.  Petersburg  Times 
and  Evening  Independent  to  deliver  the  impact  and 
consistency  that  will  make  their  sales  plans  pay  off. 

The  Times  and  Independent  reach  more  consumers 
in  the  metro  area,  the  ADI  and  total  circulation  area  than 
any  other  advertising  medium.  Carry  more  advertising 
than  any  other  newspaper  combination  on  Florida’s 
West  Coast. 

For  information  about  the  dynamic  Suncoast 
market  and  the  total  selling  service  of  The  Times  and 
Independent,  contact  Advertising  Director, 

St.  Petersburg  Times  and  Evening  Independent,  R  O.  Box 
1121,  St.  Petersburg,  Fla.,  33731,  phone  (813)  893-8504. 
Or  contact  your  nearest  Story  and  Kelly-Smith  sales 
representative  in  the  U.S.,  orTomar,  Inc.,  in  Latin 
America. 
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SEPTEMBER 

15-16 — Indiana  Newspaper  Advertising  Executives  Association,  Marriott 
Hotel,  Indianapolis. 

15-17 — New  York  State  Newspaper  Production  Conference,  Rochester 
Americana. 

15-17 — Ohio  Newspaper  Association  Classified  Clinic.  Marriott  Inn.  Col¬ 
umbus. 

15- 17 — Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 

Reno,  Nevada. 

16- 19 — Southern  Circulation  Managers  Association,  Breakers  Hotel,  Palm 

Beach,  Florida. 

17- 19 — Southern  Newspaper  Publishers  Association,  Management  Work¬ 

shop  for  Smaller  Newspapers,  Royal  Orleans,  New  Orleans. 

18- 19 — Inland  Daily  Press  Association,  cost  clinic,  O’Hare  Hyatt  Regency, 

Chicago. 

18- 20— Action  Line  writers  and  broadcasters  conference,  sponsored  by 

Corning  Glass  Works,  Corning,  N.Y.,  Hilton  Inn. 

19- 21 — InlarKf  Daily  Press  Association,  group  newspaper  seminar,  O’Hare 

Hyatt  Regency. 

21-23 — Interstate  Advertising  Managers  Association,  Treadway  Inn, 
Lebanon,  Pa. 

21-23 — New  York  Press  Association,  Corning  Hilton  Inn,  Corning,  N.Y. 

21- 23 — Florida  Newspaper  Advertising  Executives,  Sales  Conference, 

Holiday  Inn,  Cypress  St.,Tampa. 

22- 24 — Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Maryland. 

24-26 — Central  States  Circulation  Managers  Association  Conference, 
Madison,  Wise. 

26- 29 — Associated  Press  Managing  Editors,  Portland  (Oregon)  Hilton. 

27- 29 — Suburban  Newspapers  of  America  Inc.,  Suburban  Newspaper  Ad¬ 

vertising  Conference,  Radisson  Hotel,  Minneapolis. 

27-29 — Pennsylvania  Newspaper  Publishers’  Association  54th  Conven¬ 
tion,  Pittsburgh  Marriott,  Pittsburgh,  Pa. 

30-Oct.  1 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

OCTOBER 

1-3 — DiLitho  Users  Group  annual  meeting.  Royal  Orleans  Hotel,  New 
Orleans. 

1-4 — International  Newspaper  Promotion  Association,  Southern  Region 
Charleston,  S.C. 

1-4 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Buck  Hill  Inn,  Buck  Hill  Falls,  Pa. 

I- 4 — Inter-State  Circulation  Managers  Association,  Williamsburg  Lodge, 

Williamsburg,  Va. 

5 — Advertising  Research  Foundation,  Business  Advertising  Research 
Council,  Forum  on  the  Development  and  Application  of  a  Marketing 
Information  System.  Cincinnati  Incorporated,  Cincinnati. 

8-10 — Ohio  Circulation  Managers  Association,  Neil  House,  Columbus. 
8-11 — International  Newspaper  Promotion  Association,  Western  Region, 
Phoenix,  Arizona. 

8-11— American  Association  of  Sunday  and  Feature  Editors,  Host  Farm, 
Lancaster,  Pa. 

8-13 — Newspaper  Food  Editors  Conference,  Biltmore,  Los  Angeles. 

8- 14 — National  Newspaper  Week. 

9- 11 — Southern  Newspaper  Publishers  Association,  Seminar  on  Shop¬ 

pers  II,  Hyatt  Regency,  New  Orleans. 

9- 13 — Inter-American  Press  Association,  Omni  Hotel.  Miami. 

10- 13 — ^Advertising  Media  Credit  Executives  Association,  International, 

Sheraton-Ritz  Hotel,  Minneapolis. 

II- 14 — Cal  Western  Circulation  Managers  Association,  South  Coast  Plaza 

Hotel,  Costa  Mesa,  California. 

12-14 — New  York  State  Dailies  Advertising  Managers  Bureau.  Sheraton 
Canandaigua  Inn,  Canandaigua,  N.Y. 

12-15 — United  Press  International,  EDICON,  Hotel  del  Coronado,  San 
Diego. 

12-15 — Women  in  Communications,  Inc.,  Detroit  Plaza  Hotel. 

15- 18 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Royal 

Sonesta  Hotel,  New  Orleans. 

16- 17 — Advertising  Research  Foundation,  Waldorf-Astoria,  New  York 

City. 

16-18 — Newspaper  Research  Council,  Registry  Hotel,  Minneapolis. 
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New  Put-Togethers 
Printed  Pattern 


Smart  Crochet! 


Drawstring  blouson  plus  pants. 
Printed  Pattern  9361;  Won 
en's  Sizes  are  34  (38  inclv  bust 
with  40  inch  hip);  36  (40  bust. 
42  hip);  38  (42  bust,  44  hip); 
40  (44  bust.  46  hip);  42  (46 
bust.  48  hip);  44  (48  bust,  50 
hip);  46  (50  bust.  52  hip);  48 
(52  bust.  54  hip). 

Send  $1.50  for  each  pattern. 
Add  35<  for  each  pattern  for 
first-class  airmail,  handling. 
Send  to: 

MARIAN  MARTIN 


The  King 
Pattern  Service 

Why  We’re  No.  1 
in  the  Field  in  Attracting  Women 
to  Classified  Pages 

•  The  King  Pattern  Service  has  proved  its  ability  to 
build  readership  in  over  1,000  newspapers  — 
major  publications  like  the  New  York  News  •  New 
York  Post  •  Detroit  Free  Press  •  Cleveland  Plain 
Dealer  and  Phoenix  Republic  and  smaller  market 
papers  like  the  Scranton  Tribune  •  Keokuk  Daili; 
Gate  City  •  Coos  Bay  World  and  Portland  Press 
Herald  Express. 

•  We're  the  only  producers  of  printed  patterns  for 

publications  and  the  only  service  providing 
printed  instructions  in  three  languages  —  English, 
Spanish  and  French.  '* 

•  Only  The  King  Pattern  Service  uses  computers  to 
determine  the  most  popular  fashions.  We 
introduce  more  than  500  new  dress  designs  and 
500  new  needlecraft  designs  each  year. 

•  We  have  the  largest  organization  in  the  field. 
That’s  why  75%  of  all  orders  are  mailed  out  the 
same  day  they  are  received.  The  balance  are 
shipped  the  next  morning. 

•  The  most  liberal  rebate  system  in  the  field. 

The  King  Pattern  Services  available: 

Alice  Brooks  Needlecraft  Designs  —  7  times  a  week. 
Anne  Adams  Dress  Patterns  —  7  times  a  week. 

Laura  Wheeler  Needlecraft  Designs  —  7  times  a  week 
Marian  Martin  Dress  Patterns  —  7  times  a  week 
Prominent  Designer  Patterns  —  Once  a  week. 

Also  pattern  services  for  weekend  supplements. 


Pattern  Dept. 

(Insert  name  of  your  paper) 

232  West  18th  St.,  New  York, 
NY  10011.  Print  NAME,  AD¬ 
DRESS,  ZIP,  SIZE  and  STYLE 
NUMBER 

LOOK  RICH,  YOUNG,  SMART 
on  a  budget!  Sew  new  soft 
dresses,  tops,  skirts,  pants 
-all  in  NEW  SPRINGSUM 
MER  PAHERN  CATALOG  Free 
pattern  coupon  Send  754 
107-Instant  Sewing  Book  .  $1.00 
106-Instant  Fashion  Book  .$1.00 
lOS-lnstant  Crochet  Book  .$1.00 
IZG-Thrifty  Flower  Book... $1.50 


For  additional  information  and  terms  on  these 
services —  which  can  give  your  paper  readership 
and  revenue  —  call  Bob  Bonagura,  Director  of 
at  800-223-7384. 

Features 
Syndicate 

235  East  45th  Street,  New  York,  N.Y.  10017 


Travel  through  spring  in  a 
shawl-collared  cardigan! 

Stripes  encircle  wrap-happy 
cardigan  that  turns  skirts  or 
pants  into  great  outfits.  Cro¬ 
chet  in  3-color  combo  of  Ger¬ 
mantown  type  yarn.  Pattern 
548:  Sizes  10  12,  14  16  incl. 
$1.50  for  each  pattern.  Add 
354  each  pattern  for  first-class 
airmail  and  handling.  Send  To: 
Laura  Wheeler 
Needlecraft  Dept. 

(Insert  name  of  your  paper) 
Box  161,  Old  Chelsea  Sta.,  New 
York,  NY  10011.  Print  Name, 
Address,  Zip,  Pattern  Number. 
SUPER  VALUE-1978  NEEDLE 
CRAn  catalog.  225  designs 
to  choose  from,  3  free  inside. 
All  crafts.  Knit,  Crochet  754 
Easy  Gifts  ’n’  Ornaments  ,  $1.50 

Pillow  Show-Offs . $1.50 

Stuff  ’n’  Puff  Quilts . $1.25 

Stitch  'n'  Patch  Quilts . $1.25 

Crochet  with  Squares . $1.00 

Crochet  a  Wardrobe . $1.00 

Nifty  Fifty  Quilts . $1.00 

Ripple  Crochet . $1.00 

Sew  A  Knit  Book . $1.25 

Needlepoint  Book . $1.00 

Flower  Crochet  Book . $1.00 

Hairpin  Crochet  Book . $1.00 

Instant  Crochet  Book . $1.00 

Instant  Macrame  Book ,..  $1.00 

Instant  Money  Book . $1.00 

Complete  Gift  Book . $1.00 

Complete  Afghans  #14 . . ,  ,$1.00 

12  Prize  Afghans  #12 . 754 

Book  of  16  Quilts  #1 . 754 

Museum  Quilt  Book  #2 . 754 

15  Quilts  for  Today  #3 . 754 

Book  of  16  liffy  Rugs . 754 
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promote  your 
newspaper’s 
food  linage, 
coverage  and 
circulation  in 

EDITOR  & 
PUBLISHER’S 


Distributed  to  the  editors  and  participating 
food  companies  at  the  1978  NASA  Newspaper 
Food  Editors  Conference,  Biltmore  Hotel,  Los 
Angeles,  California,  October  8-13. 

ADVERTISING  DEADLINES 

Deadline  for  space  reservations:  Sept.  28 
Deadline  for  advertising  copy:  Oct.  2 

Reserve  space  now  for  this  important  issue 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.  Y.  10022 


Newsbriefs 


All  12  unions  at  Great  Northern  Paper  Company’s  mills  at 
Millinocket  and  East  Millinocket,  Maine,  voted  August  28  to  XS 

accept  the  new  labor  contract  proposed  by  Federal  and  State  Hj 

Mediators. 

Under  the  new  contract  slated  to  end  July  31,  1980  there 
will  be  a  pay  adjustment  for  master  journeyman  and  head 
mechanics  greater  than  that  which  had  been  proposed  by  the 
company  in  earlier  talks. 

The  new  contract  calls  for  existing  minimum  rates  of  $5.61 
per  hour  to  increase  to  $6.36  and  go  to  $7.07  in  1979-1980. 

The  average  wage  goes  from  $6.86  to  $7.63  immediately  and  H 

to  $8.48  in  1979-1980.  The  contract  brings  the  average  wage 
increase  to  almost  24%.  E 

The  unions  (12  locals)  with  a  membership  of  2,500  split  H 

earlier  in  negotiations  with  6  Locals  accepting  contract  call-  H 

ing  for  a  23%  wage  increase  and  provisions  for  substantial  HH 

increases  in  benefits.  Six  locals  that  did  not  accept  the  earlier 
contract  were  comprised  primarily  of  maintenance  personnel  HI 

(See  E&P,  Aug.  12).  |E 

This  was  the  first  strike  in  over  70  years  at  the  mills.  Both  |9| 

mills  are  back  in  full  production. 

Aurora  (Mo.)  Advertiser,  a  daily,  which  had  been  in  the  same 
family  for  60  years,  was  sold  to  a  new  corporation  August  30.  ^B 

Robert  G.  Lowery,  publisher  since  1948,  announced  the  ^B 

sale  of  the  Advertiser  to  Lawrence  County  Newspapers  Inc.,  ^B 

which  is  headed  by  Jerome  Wassmann,  former  business  ^B 

manager  and  ad  director  of  the  Chillicothe  (Mo.)  ^B 

Constitution-Tribune .  ^B 

The  sales  includes  the  Mount  Vernon  Digest,  a  free-  ^B 

circulation  weekly.  ^B 

Lowery,  who  became  publisher  after  the  death  of  his  ^B 

cousin,  W.B.  Lowery,  owner  of  the  paper  since  1918,  is  ^B 

retiring.  ^B 

Advertising  revenues  for  Times  Mirror’s  Newspaper  Pub-  ^B 

lishing  group  for  the  four  weeks  ended  August  13,  were  up  ^B 

22.1%  to  $34,171,000  from  $27,991,000  for  the  same  period  in  ^B 

For  the  eight  accounting  periods,  January  1  through  Au-  ^B 

gust  13,  1978,  total  advertising  revenues  for  the  group  were  ^B 

$289,077,000  compared  with  $227,001,000  for  the  same  ^B 

period  last  year,  an  increase  of  21.3%.  ^B 

in  if:  ^ 

I  System  Integrators  Inc.  has  been  given  a  substantial  order 
from  Phoenix  Newspapers  Inc.  of  Phoenix,  Arizonia. 

Phoenix  Newspapers  Inc.,  publishes  the  Morning  Repub-  |H 

He  (220,000  circulation)  and  the  afternoon  Gazette  (97,000 
circulation).  Phase  one  of  the  installation — commencing  in  E 

October — includes  54  ET/960  VDT’s,  on-line  UPl  and  AP  |ffl 

high  speed  wires,  digital  stocks,  APS-4  and  APS-5  photo- 
composers  and  a  host  of  supportive  peripheral  devices. 

^  ^ 

Branham  Inc.,  national  newspaper  advertising  sales  rep-  H 

resentatives,  have  relocated  to  larger  oflices  in  New  York  City. 

The  company’s  offices  are  now  located  at  733  Third  Ave.,  H 

N.Y.,  10017.  Telephone  number  is  (212)  490-1200.  E 
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Editor  &  Publisher 

THE  fOURTH  ESTATE 

Robert  U  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  ot  the  Board,  1912-1959 


Newsmen’s  “perks” 

There  is  a  mini  debate  going  on  about  whether  city,  state 
and  federal  governments  should  provide  space  and  facilities 
for  newspapers  and  newsmen  covering  the  activities  of  of¬ 
fice  holders  in  those  areas,  or  whether  newspapers  should 
pay  for  their  share  of  these  services. 

You  can  get  an  argument  on  this  subject  among  some 
newsmen  as  well  as  among  politicians. 

If  one  believes  in  the  role  of  the  press  as  the  watchdog  or 
monitor  of  government  then  we  believe  the  elected  rep¬ 
resentatives  of  the  people  should  to  everything  in  their 
power  to  make  that  job  possible. 

According  to  the  Civil  Serivce  Commission,  the  federal 
government  alone  has  more  than  4,700  information 
specialists,  writers  and  editors  on  its  payroll  compared  to 
3,900  a  decade  ago.  It  is  estimated  there  may  be  15,000  other 
government  employes  in  jobs  related  to  public  information. 
U.S.  News  &  World  Report  estimates  the  cost  of  the  govern¬ 
ment  information  apparatus  exceeding  one  billion  dollars  a 
year.  This  does  not  include  state  and  city  government  ac¬ 
tivities  in  this  area. 

Many  information  bureaucrats,  possibly  a  majority  of 
them,  believe  it  is  their  job  to  serve  the  interests  of  their 
employer.  It  would  be  naive  to  assume  otherwise. 

With  this  in  mind,  taxpayer  support  of  facilities  and  ac¬ 
commodations  for  newsmen  cannot  be  called  “perks”  but  the 
taxpayers’  attempt  to  guarantee  getting  the  whole  story  out 
of  government  instead  of  just  part  of  it. 


^^ABP 


Chafler  Member 
Audit  Bureau 
of  Circulations 
Member  American 
^  ^  Newspaper 

Publishers  Association 
average  net  paid  December  31.  1977- 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22  1884  Newspaperdom  established 
March.  1892  the  Fourth  Estate  March  1 ,  1894  Edit)r& 
Publisher  June  29.  1901  Advertising  January  22 
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Managing  Editor:  Jerome  H  Walker  Jr 


Associate  Editors:  John  P  Consoli.  Carla  Rupp. 
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Advertising  Manager:  Donald  L  Parvin 
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Advertising  Production  Manager:  Louise  A 
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Classified  Advertising  Manager:  Megan  Grey 
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Librarian:  Adelaide  Santonastaso 


OFFICES 

General:  575  Lexington  Ave.,  New  York.  N  Y. 
10022  Phone  212-752-7050  TELEX  12  5102 


Is  the  medium  at  fault? 

Three  weeks  ago,  an  E&P  story  reported  the  disenchant¬ 
ment  with  newspaper  advertising  of  Stanley  Marcus,  former 
board  chairman  of  Neiman-Marcus.  He  said:  “At  Neiman- 
Marcus,  we  have  seen  a  decline  in  pulling  power  of  newspa¬ 
pers.  With  increasing  rates,  little  or  no  increase  in  circula¬ 
tion  and  the  inability  by  most  newspapers  to  pinpoint  dis¬ 
tribution,  I  think  there  will  be  more  retailers  pulling  out  of 
newspapers  and  moving  into  direct  mail.” 

It  is  a  strange  comment  in  view  of  current  statistics. 

Quarter  by  quarter,  total  newspaper  circulation  is  rising 
perceptibly,  according  to  the  Newspaper  Readership  Report. 
Month  by  month,  total  newspaper  advertising  shows  sub¬ 
stantial  increases.  For  six  months  of  this  year,  total  dollars 
invested  in  newspaper  advertising  was  up  16.5%  over  the 
same  period  a  year  ago — showing  linage  growth  considera¬ 
bly  above  line  rate  increases — and  retailers  were  investing 
14.6%  more  in  newspapers  than  in  the  previous  year. 

These  increases  do  not  reflect  Mr.  Marcus’  attitude. 

It  is  possible  the  gentleman  may  have  a  crystal  ball  not 
available  to  the  rest  of  us.  But  we  hope  this  isn’t  another 
case  of  the  medium  being  blamed  for  errors  and  omissions  in 
the  use  of  it. 
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Majority  support  Farber  in  E&P’s  poii 


By  John  Consoli 

Results  to  date  from  Editor  &  Publishbrs  poll  on  the 
plight  of  New  York  Times  reporter  Myron  A.  Farber  shows 
that  28  readers  support  the  reporter  in  his  refusal  to  turn  over 
his  confidential  notes  on  the  Dr.  Mario  Jascalevich  murder 
case  and  4  readers  favor  disclosure  of  his  notes. 

SUPPORT  FARBER 

Ashley  Halsey  111,  reporter,  Philadelphia  Bulletin:  “It  has 
been  clear  from  the  outset  that  the  lawyers  are  using  the 
notes  issue  as  a  smokescreen.  They  would  like  to  put 
Farber’s  sources  on  the  stand  and  attempt  to  undermine  their 
credibility.  They  would  rather  put  Farber  and  the  N.Y. 
Times  on  trial  than  Dr.  Jascalevich.  The  First  Amendment 
must  not  be  ignored.” 

Kevin  J.  Flynn,  reporter,  Gloucester  County  (N.J.)  Times: 
“If  the  serving  of  justice  in  this  country  has  come  down  to  a 
dependence  on  a  reporter's  notes,  then  the  system  does  not 
work.  I  consider  this  to  be  harassment.” 

John  Brady,  editor.  Writer’s  Digest,  Cincinnati,  Ohio:  “1 
place  the  integrity  of  a  member  of  the  working  press  ahead  of 
inquiries  by  a  member  of  the  legal  profession  any  time.  I 
thought  Watergate  taught  us  plenty  about  that  particular 
breed.” 

Betty  French,  freelance  writer.  Lake  Park,  Flordia:  “1  am 
shocked  and  appalled  at  the  continuing  erosion  of  the  First 
Amendment.” 

David  Kushma,  education  writer,  Philadelphia  Bulletin: 
“Until  the  defense  can  prove  that  the  information  Farber 
possesses  can  be  obtained  from  no  other  source  (which  they 
have  not)  disclosure  should  not  be  compelled.” 

John  Helmer,  general  manager,  Effingham  (Ill.)  Daily 
News:  “Farber's  information  is  inadmissible  as  hearsay  evi¬ 
dence.  What  the  defense  is  after  is  the  name  of  the  source, 
who  can  be  subpoenaed  to  testify.  Jascalevich’s  attorney  has 
right  of  access  to  prosecution  information  through  the  proc¬ 
ess  of  discovery.  Identity  of  a  source  must  be  protected  just 
like  doctor/patient  or  attomey/client  relationships.  If  press/ 
informer  rights  fall,  so  should  the  above.” 

John  V.R.  Bull,  assistant  to  the  managing  editor,  Philadel¬ 
phia  Inquirer:  “The  matter,  if  allowed  to  stand,  may  effec¬ 
tively  eliminate  the  press’  watchdog  role  over  government. 
All  of  us — not  just  the  press — would  then  be  the  losers.” 

Tom  Scanlan,  editor.  Federal  Times,  Washington,  D.C.: 
“What  Farber  wrote  and  had  published  is  his  story.  His 
notes  are  his  own  property — obviously.  What’s  next?  Going 
into  a  man’s  mind?” 

Nick  Peters,  reporter,  Philadelphia  Bulletin:  “None  of  the 
circumstances  surrounding  his  reporting,  investigating  or  re¬ 


cent  activities  mitigates  his  First  Amendment  rights.” 

R.l.  McCracken,  publisher.  Norristown  (Pa.)  Times 
Herald:  “Freedom  of  the  press.” 

John  S.  Ruch,  manager.  Eastern  Region  public  relations, 
PPG  Industries,  New  York:  “Mr.  Farber  is  neither  a  police 
agent  nor  a  private  detective  for  hire.  Official  investigators 
should  be  able  to  acquire  the  same  information  Mr.  Farber 
obtained  or  find  information  to  refute  it.  The  real  issue  re¬ 
mains  one  of  a  free  press  and  protection  of  a  reporter’s 
sources.  The  holding  of  Farber  in  contempt  is  appalling.” 

Juliet  Mellow,  advertising  secretary,  Fairchild  Publica¬ 
tions,  New  York:  “1  would  think  that  Dr.  Jascalevich’s 
attorneys  would  find  information  pertinent  to  their  client’s 
defense  in  Mr.  Farber’s  published  articles.  Mr.  Farber’s 
notes  should  be  his  private  property,  akin  to  a  diary  or 
journal.” 

Ken  Grayzel,  reporter,  American  Metal  Market,  Detroit 
bureau:  “A  defense  attorney  is  subject  to  using  only  evi¬ 
dence  permitted  by  law — admissible  by  court  procedure. 
Farber  is  within  his  rights  under  the  N.J.  Shield  Law  and  the 
defense  attorneys  should  recognize  this.” 

Curtis  MacDougall,  professor  emeritus  of  journalism: 
“Confidentiality  is  essential.  Newspapers  are  not  the  police. 
They  serve  the  public  by  fact  gathering.  The  police  can  ferret 
out  the  same  information.” 

Michael  Clifton,  c^xior.  Journal  of  Commerce  &  Industry, 
Kokomo,  Indiana:  “Regardless  of  the  case,  the  release  of  a 
reporter’s  notes  degrades  the  reporter’s  pledge  of  confidence 
in  obtaining  story  information.  It  would  set  a  precedent  that 
would  make  it  difficult  for  any  reporter  to  obtain  or  be  party 
to  information  that  assists  in  reporting  the  facts  to  the  public. 
A  few  more  cases  and  everyone  will  be  afraid  to  confide  in 
reporters.” 

Vicki  Smith,  Smith  RPM  Corp.,  Lenexa,  Kansas;  “It  is  as 
basic  as  the  First  Amendment  and  certainly  comparable  to 
the  confidentiality  granted  to  priests  and  doctors.  It  appears 
the  ‘free  press’  is  becoming  as  non  existent  as  a  ‘government 
by  the  people  and  for  the  people’.  How  very  sad  for  our 
forefathers,  ourselves  and  most  of  all,  our  children.” 

David  Razler,  freelance  writer,  Lindenhurst,  N.Y.:  “I  do 
believe  that  the  New  York  Times  and  Myron  Farber  are 
correct  in  their  refusal  to  turn  over  the  notes.  Farber  may  be 
a  good  reporter,  but  he  is  neither  psychic  or  superman.  The 
same  tools  available  to  him  are  also  available  to  Jas¬ 
calevich’s  attorneys.  Part  of  their  fee  goes  to  building  a 
defense  case  and  they  should  be  competent  enough  to  figure 
out  who  Farber  talked  to.  Out  of  necessity.  I’m  sure  that 

(Continued  on  page  II) 


Short  takes 


An  unidentified  man’s  nose  was 
bloodied  in  what  veteran  observers 
called  the  first  violent  incident  in  at  least 
10  years  .  .  . — Ft.  Lauderdale  News. 

♦  ♦  * 

Power  outrage 
caused  by  TVA 
Maintenance  Work 

— Starkville  (Miss.)  Daily  News. 

*  *  i): 

He  was  also  charged  with  leaving  the 
scene  of  an  incident  .  .  . — Binghamton 
(N.Y.)  Sun-Bulletin. 
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EDITOR'S  COMMENT 

Maty  Anna  Gentleman 
Wire  Editor 

Orlando,  Florida,  Sentinel  Star 

“At  the  Sentinel  Star  we  turn  to  The  New  York 
Times  when  we  want  accuracy,  detail  and  depth.  If 
there’s  ever  any  question  about  what  version  of  a  wire 
story  is  correct,  we  can  usually  depend  on  The  Times 
to  give  us  the  answer.  The  special  features  are  particu¬ 
larly  useful  for  their  information,  wide  appeal  and 
interest . , . 
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Gene  Langley 
Chief AHist 
The  Christian  Scieme  Monitor 


It’s  obvious  Gene  Langley  enjoys  life.  You  can 
almost  hear  him  chuckle  when  you  see  his 
whimsical  drawings  that  accompany  Monitor 
news  and  feature  stories.  Whether  he’s 
illustrating  an  article  on  a  club  for  women  only, 
a  column  on  garden  pests,  or  a  story  on  a  state 
border  dispute,  Langley  finds  a  way  to  capture 
the  mess£^. 

As  often  as  not,  you’ll  find  little  creatures 
cropping  up  in  his  drawings— a  gawking  fish,  a 
bewildered  bunny,  an  apathetic  hound. 

They’re  almost  a  Langley  trademark— inspired 
perhaps  from  his  weekend  retreat  in  the 
New  Hampshire  woods. 

From  childhood,  Langley  has  had  a  bent  for 
drawing.  He  began  by  copying  comic  strips, 
proceeded  to  art  school,  and  in  1943  joined  the 
Monitor  staff  as  an  apprentice  artist.  His  first 
task  entailed  drawing  arrows  on  World  War  II 
maps,  but  editors  soon  discovered  his  talent  for 
visually  “nut  shelling”  the  news  and  features. 
They’ve  kept  him  busy  doing  it  ever  since. 

Despite  the  visual  impact  of  television,  movies, 
and  photography,  Langley  sees  a  growing 
renaissance  in  news  illustration  today.  A 
drawing  can  simplify  an  idea,  emphasize  a  point, 
or  evoke  a  feeling  a  reader  can  easily  grasp. 

Langley’s  spontaneous,  constructive  outlook 
helps  make  the  Monitor  a  newspaper  relied  on 
by  its  own  subscribers  in 
144  countries . . .  and  by  some  HHUbLg||H 
16  million  readers  of  the 
185  newspapers  worldwide 
that  subscribe  to  The  HTvT|7r*H 

Christian  Science  Monitor 
News  and  Photo  Service.  A  way  of  seeing. 
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Florida  newspapers  defend 
funds  for  anti-casino  drive 


Publishers’  monetary  support  of  anti¬ 
gambling  crusaders  has  heated  up  the 
casino  question  for  Florida’s  voters. 

News  executives  have  been  placed  on 
the  defensive,  asserting  that  their  bosses’ 
contributions  to  No  Casinos  Inc.  will 
make  no  difference  in  their  coverage  of 
the  story.  Voters  will  decide  in 
November  if  they  want  the  state  to  au¬ 
thorize  casino  gambling  in  Miami  Beach 
hotels. 

Sandy  Weiner,  the  imported  political 
strategist  who  is  credited  with  winning 
approval  of  casino  gambling  in  Atlantic 
City,  N.J.,  has  charged  that  “media 
managers  have  devastated  their  credibil¬ 
ity.’’ 

In  a  tv  interview,  Weiner  said  that 
“several”  reporters  had  told  him  that 
“someone  upstairs”  had  altered  or  killed 
their  stories  on  the  pro-casino  group. 

The  organizer  of  the  Let’s  Help 
Florida  group  which  obtained  420,000 
signatures  to  get  the  casino  issue  on  the 
ballot  was  quoted  in  news  stories  as  say¬ 
ing  “The  list  of  contributions  to  Gover¬ 
nor  Askew’s  anti-gambling  group  sub¬ 
stantiates  the  conspiracy  of  media  power 
brokers  who  believed  they  own  the  air¬ 
waves  and  opinions  of  voters.” 

Almost  every  major  media  group  in  the 
state  has  either  given  or  pledged  money 
to  Gov.  Askew’s  effort  to  raise  $750,000 
against  the  legalized  gambling. 

Gannett  Newspapers  in  the  state  (To¬ 
day  and  three  other  dailies  plus  two 
weeklies)  and  the  New  York  Times 
Florida  papers  (eight  dailies  and  one 
weekly)  have  so  far  declined  to  contrib¬ 
ute  to  the  fund  campaign. 

The  Gannett  decision  came  during  a 
meeting  of  the  company’s  Florida  editors 
and  publishers  (August  28).  The  execu¬ 
tives  decided  fiscal  contributions  would 
damage  credibility  on  the  casino  referen¬ 
dum  issue.  Vince  Spezzano,  vicepresi¬ 
dent  of  Gannett’ s  southern  division  and 
publisher  of  Today,  who  presided  over 
the  meeting,  said  the  decision  did  not 
imply  which  side  of  the  casino  issue  their 
papers  will  take  editorially. 

Gannett  president  Allen  H.  Neuharth, 
according  to  Today,  declined  to  make  a 
corporate  contribution  solicited  by  Gov. 
Askew.  Neuharth  also  declined  to  make 
a  personal  contribution. 

Miami  Herald  Publishing  Co.  donated 
$10,000  and  two  of  its  principal  execu¬ 
tives,  James  L.  Knight  and  Alvah  H. 
Chapman,  added  $7,500  of  their  own 
money. 


Chapman,  who  is  president  of  the 
Miami  Herald  Publishing  Co.,  is  a  fund 
raiser  for  the  No  Casinos  committee 
which  has  reported  gifts  and  pledges  of 
more  than  $200,000.  The  Let’s  Help 
Florida  group  has  received  much  more  in 
donations  from  resort  operators  and 
others. 

The  report  of  contributions  included: 
Cox  Newspapers,  publisher  of  the  Palm 
Beach  Post  and  Times,  $25,000;  Tampa 
Tribune,  $25,000;  Bradenton  Herald, 
$3,000;  Tallahassee  Democrat,  $3,000. 

Wometco  Enterprises,  a  statewide 
movie  theater  and  broadcasting  concern, 
has  also  made  public  a  large  contribution 
to  the  casino  opposition  effort.  The  total 
of  newspaper  publisher  donations  ex¬ 
ceeds  $150,000,  according  to  a  Fort 
Lauderdale  Sun-Sentinel  compilation. 

Gore  Newspapers  Co.,  publisher  of 
the  Sun-Sentinel  and  Fort  Lauderdale 
News,  gave  $12,500  to  the  Askew  fund 
and  its  affiliate  in  the  Tribune  Company, 
the  Orlando  Sentinel  Star,  gave  the  same 
amount. 

In  editorials  many  Florida  newspapers 
have  been  opposing  casino  gambling  for 
a  long  time. 

“The  matter  of  fair  coverage  may  be  a 
question  to  some  people,”  said  Byron 
Campbell,  president  of  Gore  Newspa¬ 
pers.  “We  feel  that  our  news  stories 
have  been  straight  down  the  middle  and 


Every  Saturday  since  1884 


they  will  continue  to  be,  regardless  of  the 
contribution  we  have  pledged.” 

Campbell  added,  “publishing*  com¬ 
panies  make  many  contributions  to 
causes  believed  to  be  in  the  public  inter¬ 
est,  but  it  does  not  and  should  not  ever 
affect  their  news  stories.” 

“Because  of  the  unique  circumstances 
here,  the  newspapers  put  their  money 
where  their  mouth  is,”  said  Jim  Squires, 
editor  of  the  Orlando  Sentinel  Star. 

A  $12,500  contribution  by  the  Miami 
News,  a  Cox  newspaper,  will  have  no 
effect  on  its  news  reports,  said  publisher 
David  Kraslow.  He  said  he  believed  the 
support  of  the  anti-casino  group  was 
“very  much  in  the  public  interest.” 

St.  Petersburg  Times  and  Evening  In¬ 
dependent  pledged  $25,000  to  No 
Casinos,  publisher  John  Lake  reported. 
“This  won’t  taint  our  reporters,”  he 
said.  “They  don’t  think  like  that.  They 
would  never  be  intimidated  by  a  corpo¬ 
rate  decision.” 

Lake  contended  that  casino  gambling 
would  interfere  with  the  state’s  efforts  to 
attract  new  industry.  Once  established  in 
Miami  Beach,  he  said,  casino  gambling 
would  be  extended  throughout  Florida. 

John  McMullan,  executive  editor  of 
the  Miami  Herald,  which  has  pointed  to 
the  danger  of  organized  crime  taking 
over  the  gambling  casinos,  said  the  “bus¬ 
iness  side”  contribution  will  not  under¬ 
mine  the  integrity  of  the  newspaper. 

Fred  Seely,  managing  editor  of  the 
Florida  Times- Union  at  Jacksonville,  in¬ 
sisted  that  the  news  side  is  fiercely  inde¬ 
pendent  from  the  corporate  side  and 
would  not  be  influenced  in  any  way  by 
the  company’s  $25,000  contribution. 
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ALL  FOR  TWO  CENTS — When  the  pressmen  last  went  on  strike  55 
years  ago,  New  York  City's  morning  newspapers — all  10  of  them — 
produced  one  paper  under  a  joint  masthead. 


9 


Farber  agrees  to  show 
some  notes  in-camera 


By  John  Consoli 

If  the  original  subpoena  is  molded  to 
seek  specific  items.  New  York  Times  re¬ 
porter  Myron  A.  Farber  is  prepared  to 
turn  over  to  Bergen  County  (N.J.) 
Superior  Court  for  in-camera  inspection 
some  of  the  material  he  gathered  on  the 
Dr.  Mario  Jascalevich  murder  case. 

Attorney  Floyd  Abrams,  representing 
both  Farber  and  the  Times,  said  at  a 
hearing  before  the  New  Jersey  Supreme 
Court  this  week  that  the  reporter  would 
be  willing  to  waive  his  protection  under 
the  New  Jersey  Shield  Law  and  turn 
over  some  materials  “in  an  effort  to 
come  up  with  some  resolution  to  the  mat¬ 
ter.” 

Farber.  who  served  26  days  in  jail  for 
refusing  to  turn  the  notes  over,  is  free 
pending  a  decision  by  the  state’s  highest 
court. 

The  Supreme  Court  reserved  decision 
on  exactly  what  action  it  will  take  in  the 
Farber  case,  but  one  of  its  options  is  to 
remand  it  back  to  Bergen  County 
Superior  Court  and  to  order  the  trial 
Judge  in  the  Jascalevich  case  to  mold  the 
original  subpoena,  which  seeks  to  have 
Farber  turn  over  his  entire  file,  so  that  it 
will  seek  specific  items  which  the  de¬ 
fense  considers  vital  to  its  case. 

The  Supreme  Court  hearing  was  held 
on  Tuesday  (September  5)  in  response  to 
a  request  by  State  Attorney  General 
John  Degnan,  who  asked  that  the  court 
determine  whether  the  proper  procedure 
was  followed  by  Bergen  County  Superior 
Court  which  found  Farber  and  the  Times 
in  contempt  of  court  for  refusing  to  turn 
over  all  their  notes  and  files  as  called  for 
in  the  subpoena. 

Attorneys  for  Farber  contend  that  be¬ 
fore  the  contempt  ruling  was  made,  there 
should  have  been  a  hearing  to  determine 
if  he  was  protected  under  the  Shield 
Law,  which  states  that  a  reporter  does 
not  have  to  disclose  his  confidential 
sources  or  information  used  in  writing  a 
story. 

Jascalevich  trial  Judge  William  Arnold 
said  because  Jascalevich  also  has  a  right 
under  the  Sixth  Amendment  to  a  fair 
trial,  he  could  not  make  a  ruling  on 
whether  Farber  was  protected  by  the 
Shield  Law  unless  he  ‘".rst  examined 
Farber’ s  notes  to  see  if  they  contained 
information  vital  to  Jascalevich’ s  de¬ 
fense. 

Degan  sought  to  have  the  Supreme 
Court  determine  whether  Farber  was,  in 
fact,  covered  under  the  Shield  Law, 
whether  he  waived  that  protection  and 
also  whether  the  original  subpoena  was 
“overly  broad”  in  scope. 


During  the  three  hour  hearing.  Jas¬ 
calevich  defense  attorney  Raymond 
Brown  conceded  to  the  court  that  Judge 
Arnold  should  have  spelled  out  specific¬ 
ally  what  was  necessary  to  meet  the  con¬ 
ditions  of  the  subpoena,  but  added  that  it 
was  not  vital  since  Judge  Arnold  “knows 
what  we  are  looking  for.”  He  said  if 
Farber  had  complied  with  Judge  Ar¬ 
nold’s  request  for  an  in-camera  inspec¬ 
tion,  the  Judge  would  have  been  able  to 
determine  if  what  Farber  had  in  his  pos¬ 
session  was  vital  to  the  defense. 

Brown  said  “throughout  the  Prosec¬ 
tor’s  file,  things  are  missing.”  He  said  he 
was  specifically  interested  in  knowing  if 
Farber  had  a  missing  tape  which  con¬ 
tained  interviews  by  Prosecutor’s  office 
personnel  of  those  who  shared  hospital 
rooms  with  two  of  the  patients  Jas¬ 
calevich  is  now  on  trial  for  murdering. 

Brown  also  said  tissue  slides  of  some 
of  the  dead  patients  are  missing.  He  said 
some  of  those  people  who  were  inter¬ 
viewed  by  Farber  have  refused  to  talk  to 
him.  He  added  that  some  of  those  quoted 
in  Farber’s  articles  are  now  deceased 
and  that  what  they  told  Farber  might  be 
vital  to  his  client’s  defense. 

Brown  contended  that  Farber  waived 
his  rights  as  a  reporter  under  the  Shield 
Law  because  he  turned  over  some  of  the 
information  he  obtained  to  the  Prosecu¬ 
tor’s  office.  Brown  said  Farber  was  an 
“investigator  for  the  government,”  not  a 
reporter. 

Abrams  said  it  is  up  to  Brown  to  prove 
that  Farber  wasn’t  functioning  as  a  Jour¬ 
nalist  when  he  conducted  his  investiga¬ 
tion.  “It  can’t  be  assumed  based  on  the 
contention  of  the  defense  counsel,”  he 
said. 

Abrams  added  that  if  Farber  has  inter¬ 
viewed  people  and  Brown  knows  who 
they  are,  these  people  can  be  called  into 
court  as  witnesses. 

“In  this  case,  there  are  people,  who 
can  be  called  as  witnesses,  who  Farber 
interviewed,”  Abrams  said.  “In  some 
cases  these  people  have  been  called.” 

Abrams  said  the  burden  is  on  Brown  to 
prove  that  there  is  something  in  Farber’s 
notes  or  files  that  is  vital  to  the  defense, 
before  Farber  is  ordered  to  turn  it  over. 

Degnan  agreed.  “The  defendant  does 
not  have  a  Sixth  Amendment  right  to 
rummage  through  a  reporter’s  file  in 
New  Jersey,”  he  said.  The  Attorney 
General  also  said  a  subpoena  “cannot  be 
a  vehicle  for  a  fishing  expedition.” 

Brown  lashed  out  at  Degnan,  saying 
his  motives  for  entering  the  case  on  be¬ 
half  of  Farber  were  political.  “I  don’t 
appreciate  the  cavalier  comments  of  the 
Attorney  General  who  knows  less  about 


this  case  than  he  should,”  Brown  said. 

Degnan  said  he  resented  Brown’s 
comments  and  would  “not  dignify  them 
with  a  reply.” 

During  the  hearing,  the  Supreme  Court 
Justices  asked  the  attorneys  a  number  of 
questions  about  their  interpretations  of 
the  Shield  Law,  about  the  conflict  be¬ 
tween  the  First  Amendment  (right  of  free 
press)  and  the  Sixth  Amendment  (right  to 
a  fair  trial)  and  whether  or  not  a  state 
statute  (the  Shield  Law)  should  take  pre¬ 
cedence  over  a  Constitutional  Amend¬ 
ment  (the  Sixth  Amendment.) 

Abrams  said  one  aspect  of  the 
Branzburg  vs.  Hayes  decision  by  the 
U.S.  Supreme  Court  “invited  states  to 
write  their  own  Shield  Laws  protecting 
the  press.” 

Justice  Worrall  Mountain  said  he 
agreed  that  Farber  was  protected  under 
the  Shield  Law,  but  said  he  was  not  clear 
about  whether  a  state  statute  supersedes 
the  Sixth  Amendment  which  guarantees 
a  person  the  right  to  a  fair  trial. 

Justice  Morris  Pashman  asked  Abrams 
if  it  would  be  “more  palatable”  if  the 
reporter’s  notes  could  be  turned  over  for 
in-camera  inspection  by  a  Judge  with  the 
names  of  the  sources  eliminated. 

Abrams  said  it  would  be  “less  un¬ 
palatable”,  but  that  even  this  should  not 
be  done  unless  the  defense  attorney 
shows  that  the  reporter’s  notes  might  be 
relevant  to  the  defense. 

Justice  Mark  Sullivan  said  to  Abrams, 
“You  have  taken  a  strong  position  that 
even  an  in-camera  inspection  by  a  Judge 
is  a  violation  of  the  Shield  Law.  Have 
you  stopped  to  think  that  it  might  not  be 
a  violation,  but  might  be  necessary  for 
the  Judge  to  make  a  determination  under 
the  Shield  Law?” 

Abrams  answered,  “There  are  some 
instances  in  which  the  very  person  the 
source  does  not  want  to  see  his  name  or 
the  information  he  provides  is  a  Judge.” 

In  addition  to  Abrams  and  Degnan, 
Daniel  Paul,  a  Florida  attorney  repre¬ 
senting  33  news  media  organizations,  ar¬ 
gued  before  the  court  that  Farber  and  the 
Times  should  have  been  given  a  hearing 
under  the  Shield  Law  before  they  were 
ordered  to  turn  over  their  files  and  then 
charged  with  contempt. 

The  friend-of-the-court  brief  was  filed 
by  media  organizations  including:  As¬ 
sociated  Press,  United  Press  interna¬ 
tional,  the  three  major  tv  networks,  the 
Washington  Post,  Los  Angeles  Times, 
Miami  Herald,  Bergen  Record.  Newark 
Star  Ledger,  Trenton  Times,  Philadelphia 
Inquirer,  Chicago  Sun-Times,  Newhouse 
Newspapers,  Scripps  Howard,  Gannett 
and  Newsweek,  among  others. 

Paul  told  the  state’s  highest  court  that 
its  decision  would  set  a  precedent  to  be 
followed  throughout  the  country.  “If  a 
reporter  is  ordered  to  turn  over  his 
notes,”  Paul  said,  “other  counsels  will 
see  this  as  a  device  to  create  diversion¬ 
ary  tactics  during  a  trial.” 
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House  urges  protection 
of  press  from  searches 


By  I.  William  Hill 

The  House  Committee  on  Government 
Operations,  which  recently  (August  15) 
recommended  that  Congress  enact  legis¬ 
lation  to  curb  the  impact  of  the  Stanford 
Daily  decision  by  the  Supreme  Court 
(Aug.  26),  released  its  report  on  “Search 
Warrants  and  the  Effects  of  the  Stanford 
Daily  Decision.” 

At  the  same  time.  Representative 
Richardson  Preyer  (D-N.C.),  chairman 
of  the  Government  Information  and  In¬ 
dividual  Rights  Subcommittee,  which  re¬ 
ceived  testimony  from  law  enforcement 
officials  and  news  executives,  issued  a 
statement  about  the  results. 

Preyer  outlined  the  kind  of  legislation 
sought  by  the  Government  Operations 
Committee,  whose  chairman  is  Rep¬ 
resentative  Jack  Brooks  (D-Tex.) 

Preyer  said:  “This  legislation  should 
protect  all  third  parties  against  search 
warrants  where  there  is  no  probable 
cause  to  connect  the  person  to  the  crime 
under  investigation  or  no  reasonable 
cause  to  expect  that  a  request  or  sub¬ 


poena  for  the  material  would  result  in  its 
destruction. 

“The  news  organizations  who  testified 
made  a  compelling  case  that  a  chilling 
effect,  particularly  on  confidential 
sources,  is  resulting  from  this  decision. 
However,  we  do  not  believe  that  the 
news  media  should  be  segregated  from  the 
rest  of  innocent  third  parties,  who  in¬ 
clude,  as  Justice  Stevens  put  it,  ‘count¬ 
less  law-abiding  citizens — doctors, 
lawyers,  merchants,  customers,  bystand¬ 
ers.'  We  believe  instead  that  protection 
should  be  provided  to  all  who  do  not 
threaten  legitimate  law  enforcement. 

“We  also  recommend  that  search  war¬ 
rants  in  this  area  should,  as  a  policy  mat¬ 
ter,  be  as  stringent  for  state  and  local 
authorities  as  for  federal  officers.  We 
recognize,  however,  that  there  is  an  open 
constitutional  question  whether  Con¬ 
gress  can  legislate  such  standards  for  all 
authorities  or  whether  the  state  legisla¬ 
tures  must  be  called  upon  to  provide  a 
portion  of  the  protection  we  believe  is 


necessary.” 

Preyer  said  he  also  thought  it  is  impor¬ 
tant  to  distinguish  the  search  warrant 
problem  in  the  news  media  area  from  the 
problem  of  subpoenas  for  reporters' 
materials,  currently  exemplified  by  the 
case  of  Myron  Farber  and  the  New  York 
Times.  He  pointed  out  how  the  subpoena 
process  gives  the  media  an  opportunity 
to  contest  the  subpoena  whereas  the 
search  warrant  process  does  not  allow 
contesting  of  the  warrant. 

Preyer  said:  “The  authorities  can 
serve  the  warrant,  come  into  the  office, 
and  take  the  materials  if  they  can  be 
found.  This  is  a  clear  that  to  confidential¬ 
ity  of  sources  which  the  reporter  may  not 
be  able  to  fend  off,  even  if  willing  to  go  to 
jail.  If  the  warrant  were  later  found  to 
have  been  improcidently  issued,  the  con¬ 
fidentiality  would  already  have  been 
breached.” 

The  report  released  last  week  included 
a  letter  from  the  Mayor  of  Palo  Alto, 
Calif.,  whose  police  conducted  the 
search  in  the  Stanford  Daily  case,  in 
which  the  Mayor  endorsed  legislation  to 
curb  searches  of  news  organizations. 

A  number  of  bills  have  been  intro¬ 
duced  to  remedy  the  search  problem,  all 
now  referred  to  the  Judiciary  Committee 
of  either  the  Senate  or  the  House. 

“We  hope  the  appropriate  subcommit¬ 
tee  and  then  the  full  committees  will  act 
promptly,”  Preyer  said. 


Majority  defend  Farber  in  E&P  poll 


(Continued  from  pa}>e  7) 

most  of  Farber’s  important  sources  are  named  in  the  Times 
(stories.) 

“If  the  Jascalevich  lawyers  are  not  simply  looking  to  stall 
or  invalidate  the  current  legal  proceedings  against  their 
client,  then  the  reporter's  notes  can  only  serve  them  as  a 
short  cut.  With  the  investigative  skill  at  their  disposal,  I  do 
not  believe  that  it  is  a  judge's  duty  to  provide  them  with 
short  cuts  at  the  cost  of  all  future  reporting.” 

Others  who  support  Farber  include:  Kevin  Flagman,  ac¬ 
count  executive,  Lowry,  Russom  &  Leeper,  San  Francisco; 
Mark  Van  Patten,  assistant  publisher,  Boonville  (Mo.)  News 
and  Advertiser-,  Richard  C.  Subber,  market  research  man¬ 
ager,  Allentown  (Pa.)  Call-Chronicle',  Jayne  Caparell,  jour¬ 
nalism  student.  Middle  Village,  N.Y.;  Roger  Cartee,  pub¬ 
lisher,  Newport  (Vt.)  Daily  Express;  Michael  Rouse,  manag¬ 
ing  editor,  Durham  (N.C.)  Morninf>  Herald;  Stanley  Hall, 
assistant  picture  editor,  the  National  Star,  New  York  and  E. 
P.  Doyle,  Alberto-Culver  Company,  Chicago. 

Three  others  support  Farber  with  some  reservations. 

Angus  McEachran,  editor,  Birminffham  (Ala.)  Post- 
Herald;  “The  issue  is  being  eroded  over  Farber’s 
negotiations  for  book  and  movie  rights.  The  question  of 
confidentiality  must  be  protected.  I  for  one  am  not  willing  to 
entrust  my  sources  in  some  judge's  hands.” 

C.M.  Caruana,  associate  editor.  Chemical  Engineering 
Progress  Magazine,  N.Y.:  “Farber  should  have  waited  on 
the  book  deal  though.  It  weakens  his  case.” 

Executive,  Briggs  Advertising,  Cleveland  Ohio  (name 
withheld  on  request):  “Yes,  however,  I  feel  that  in  many  ways 
newspapers  brought  it  on  themselves  by  such  events  as  the 
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Pentagon  papers  and  by  use  of  questionable  means  of  gather¬ 
ing  information  as  in  the  Watergate  and  Liz  Ray  stories.” 

OPPOSE  FARBER 

Howard  Reeves,  managing  editor.  The  Experienced  Citi¬ 
zen,  Denville,  N.J.:  “Ultimately,  Farber  was  protecting  his 
book  about  the  case,  not  his  sources.  The  case  raises  ques¬ 
tions  about  an  accused  man’s  rights  to  face  his  accuser.  I 
agree  with  a  reporter’s  right  to  protect  his  sources,  but  1  am 
dissapointed  when  a  reporter  hides  the  fact  that  he  is  writing 
a  book.” 

Dave  Hahn,  Advertising  Age  ad  rep.  New  York:  “Until  he 
sold  the  rights  to  his  book,  I  would  have  defended  his  ac¬ 
tions.  Now  he's  shown  his  colors.  He  should  be  fined  an 
amount  equal  to  the  proceeds  of  the  book  and  movie  rights 
and  expected  earnings.  A  reporter  shouldn’t  make  news  and 
sell  it.” 

Emerson  Chapin,  copy  editor,  foreign  desk.  New  York 
Times:  “Despite  my  belief  in  the  First  Amendment,  I  also  be¬ 
lieve  in  the  defendant’s  right  to  a  fair  trial;  and,  in  particular 
circumstances,  I  think  the  judge  would  have  to  lean  over  back¬ 
ward  to  maintain  objectivity  and  impartiality.  Perhaps  also, 
as  a  copy  editor  of  long  standing,  1  get  a  bit  irritated  at  some 
of  the  self-righteous  posturing  of  reporters  who  often  have 
selfish  motives  for  adopting  what  are  made  out  to  be  idealis¬ 
tic,  highly  principled  positions.” 

A  newsman  from  Burlington,  Vermont  who  favors  dis¬ 
closures  by  Farber  of  his  confidential  notes  wrote; 
“Obviously  you  are  not  going  to  get  a  fully  honest  re¬ 
sponse  to  this  ballot,  because  of  peer  pressure,  if  you  ask 
for  names  and  titles  of  news  people  who  respond.” 
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Chaos  and  rumors  spread 
in  New  York  City  strike 


By  John  Consoli 

Further  confusion  was  created  in  the 
New  York  City  newspaper  strike  this 
week  as  one  of  the  city's  four  interim 
strike  papers  was  itself  hit  by  a  strike. 

After  learning  that  New  York  Post  pub¬ 
lisher  Rupert  Murdoch  had  secretly 
poured  large  amounts  of  money  into  the 
Daily  Metro  and  also  had  an  option  to 
buy  the  paper  at  the  end  of  the  strike 
against  the  city's  three  major  dailies,  the 
Metro's  entire  staff,  led  by  editor  Al 
Davis,  walked  out. 

Members  of  the  Metro  staff,  made  up 
of  reporters  from  the  city's  three  major 
dailies,  said  they  had  been  deceived  by 
Metro  publisher  Frederick  Iseman,  him¬ 
self  a  reporter  for  the  New  York  Times, 
who  told  them  that  Murdoch  had  no  fi¬ 
nancial  interest  in  the  paper  other  than 
the  fact  that  he  was  buying  copies  of  the 
paper  to  deliver  to  New  York  Post  home 
delivery  subscribers  during  the  strike. 

After  hearing  persistant  rumors  that 
Murdoch  planned  to  take  over  the  Metro 
and  continue  publishing  it  at  the  strike's 
end,  the  Metro  staff  confronted  Iseman, 
who  reportedly  refused  to  give  his 
editors  a  committment  that  he  would  not 
sell  the  paper  to  Murdoch  when  the 
strike  ended.  The  staff  then  walked  out. 

Following  the  walk  out,  pickets  were 
set  up  outside  the  Metro  offices.  Pickets 
carried  signs  reading:  "Metro  Means 
Murdoch.” 

New  daily  started 
in  St.  Charles,  Mo. 


A  spokesman  for  Murdoch,  Martin 
Fishbein,  said  the  money  Murdoch  put 
into  the  Metro  was  a  loan  and  that  it 
amounted  to  “a  couple  of  thousand  dol¬ 
lars.”  Davis  said,  however,  that  it  was 
his  impression  that  Murdoch  poured  in 
more  than  $300,000  into  the  interim  pa¬ 
per. 

Davis,  following  the  walk  out,  said  he 
and  the  others  who  left  the  Metro  could 
not  work  for  a  paper  backed  by  one  of 
the  strike-bound  publishers. 

A  spokesman  for  the  Metro  said  the 
paper  planned  to  resume  publishing, 
however,  it  was  unclear  how  much  of  the 
staff  would  return,  despite  the  fact  that 
Murdoch  planned  to  revoke  his  option  to 
buy  the  paper.  Davis  did  not  return. 

In  another  development  in  connection 
with  Metro,  a  court  hearing  was 
scheduled  on  Friday  to  hear  arguments 
in  a  suit  brought  against  the  paper  by 
New  York  News  reporter  Richard  Brass. 
Brass  claims  he  was  a  partner  of  Ise- 
man's  in  the  Metro,  but  that  he  was  cast 
aside  before  the  paper  hit  the  streets. 

Meanwhile,  no  negotiations  were  held 
between  the  publishers  and  striking 
pressmen  since  last  week. 

There  were  reports  that  the  publishers 
were  considering  a  proposal  for  a  long 
term  contract,  similar  to  the  10  year  pact 
made  with  the  typographical  union  in 
1974.  That  type  of  contract  would  call  for 
the  gradual  phasing  out  of  pressmen 
along  the  lines  of  the  automation  settle¬ 
ment  made  with  the  printers. 

William  Kennedy,  head  of  the  press¬ 
men's  union,  said  he  had  not  heard  di¬ 
rectly  from  the  publishers  about  such  an 
offer. 


to  publish  a  single  newspaper  bearing  the 
name  of  all  three  papers.  The  reports 
said  the  publishers  had  discussed  with 
both  the  drivers  union  and  the  Teamsters 
Union  the  possibility  of  getting  such  a 
paper  delivered. 

Spokesmen  for  the  managements  of  all 
three  papers  immediately  denied  the  re¬ 
ports. 

In  another  New  York  City  newspaper 
contract  development,  the  Independent 
Association  of  Publishers’  Employees, 
Inc.  (lAPE)  has  agreed  on  the  terms  of  a 
new  three  year  contract  between  itself 
and  Dow  Jones  &  Company,  publisher  of 
the  Wall  Street  Journal. 

The  contract,  which  covers  approxi¬ 
mately  1,000  business  and  editorial 
employees  at  the  Wall  Street  Journal  and 
Barron’s,  is  being  praised  by  many  union 
members  as  a  result  of  its  large  salary 
increases  and  because  of  the  inclusion  in 
the  contract  of  a  cost  of  living  adjust¬ 
ment. 

The  terms  of  the  contract  call  for  a 
9'/!%  salary  increase  retroactive  to  Feb¬ 
ruary  1,  1978  for  the  period  February  1, 
1978  to  January  31,  1979.  The  contract 
also  calls  for  an  salary  increase  for 
the  period  February  1,  1979  to  January 
31,  1980  and  for  an  8'/6%  salary  increase 
the  third  year  through  January  31,  1981. 
In  all,  a  26‘/6%  salary  increase  over  three 
years. 

There  is  a  clause  in  the  contract  that 
establishes  a  cap  for  those  making  $565 
or  more  a  week.  During  the  First  year  of 
the  contract,  those  falling  into  that  cate¬ 
gory  will  get  only  half  of  the  compensat¬ 
ory  salary  increase — 414%  instead  of 
914% — but  on  top  of  that,  the  company 
can  include  a  greater  salary  increase  if  it 
so  desires.  A  similar  cap  is  included  for 
the  second  and  third  years  of  the  con¬ 
tract  for  employees  in  that  higher  salary 
bracket. 

In  addition,  if  the  cost  of  living  rises  by 
a  greater  percentage  than  the  contracted 


St  Charles  (Mo  )  Daily  News  made  its  Before  negotiations  broke  off  prior  to  increases,  the  amount  it  exceeds  the  sal- 
debut  last  month  (August  16)  Labor  Day,  the  publishers  made  a  pro-  ary  increase  will  be  added  to  the  follow- 

The  afternoon  daily  was  started  after  which  they  said  they  would  re-  ing  year’s  compensatory  increase, 

the  St.  Charles  Banner-News  was  folded  duce  the  number  of  pressmen,  but  offer  Ballots  have  been  sent  out  and  union 
by  the  Ogden  Group  on  May  30  security  for  pressmen  who  worked  members  will  vote  on  the  contract.  Bal- 

WilliamO.  Mullins,  president  and  pub-  weeks)  last  year.  lots  must  be  received  by  no  later  than 

lisher  of5/.  Charles  Journal,  is  publisher  Murdoch,  who  is  president  of  the  New  Friday,  September  15. 
of  the  Daily  News.  York  City  Publisher’s  Association,  said  *  *  + 

He  said  creation  of  the  Daily  News  full-time  jobs  would  be  lost.  He  also  Despite  the  strike  which  has  shut 
will  in  no  way  affect  the  Journal,  which  said  the  publishers  had  backed  off  on  down  New  York  City  s  three  largest 

will  continue  to  be  published  three  morn-  their  room  manning  cutback  proposal,  daily  newspapers,  investor  confidence 

ings  a  week  in  the  tabloid  format  The  Kennedy  responded  to  N4urdoch  by  has  remained  strong  in  the  New  York 

Journal  is  the  county's  largest  controlled  saying  the  publishers  proposal  would  Times,  Since  the  strike  began  on  August 

circulation  newspaper,  claiming  39,200  throw  522  pressmen  “into  the  street”  9,  the  price  of  Times  stock  has  held  sta- 

circulation.  '  '  and  added  that  100  jobs  would  be  elimi-  ble  at  $29. 

are  produced  m  the  Jour-  nated.  He  said  there  was  no  merit  to  Security  analysts  said  the  main  reason 
nal  building  at  340  North  Main  St.  in  St.  the  publisher  s  propiosal.  for  this  is  that  Times  management  had 

Charles.  ^he  pressmen  then  made  a  counter  braced  its  stockholders  for  the  strike 

When  the  Banner-News  folded,  the  list  proposal  which  Kennedy  said  could  end  over  the  past  two  years  and  explained  to 

of  16  000  subscribers  to  the  city’s  only  the  strike  if  the  publishers  agreed  to  it.  stockholders  its  opinion  that  taking  the 

daily  was  sold  to  the  St.  Louis  Post  Dis-  Terms  of  that  proposal  were  not  revealed  strike”  would  result  in  solving  the  prob- 

patch.  The  newspaper  says  it  has  sue-  broken  off  soon  after.  lem  of  pressroom  manning.  Times  man- 

ceed  in  keeping  6,000  to  8,000  of  those  Reports  were  also  circulating  this  agement  told  stockholdhers  this  is  the 
former  Banner-News  readers.  week  that  the  publishers  of  the  News,  last  stumbling  block  in  its  plan  for  ulti- 

_  Post  and  New  York  Times  were  planning  mately  increasing  productivity. 
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Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

One 

Year 

9/6  8/30  Ago 

Affiliated  Publications  (AMEX)  .  22%  22%  14% 

Blue  Chip  Stamps  (OTC)  .  21'/?  2IV4  17 

Combined  Comm.  Corp  (NYSE)  .  33%  33Vj  21V2 

Capital  Cities  Comm.  (NYSE)  .  44%  47  47% 

Cowles  Comm.  (NYSE)  .  24V4  24y8  ISVi 

Dow  Jones  (NYSE)  .  38%  38'/2  33'/4 

Gannett  (NYSE)  .  48  47V2  35V2 

Gray  Comm.  (OTC)  .  23V2  24  13 

Harte-Hanks  (NYSE)  .  25%  26  30% 

Jefferson  Pilot  (NYSE)  .  33V2  31%  30% 

■Knight-Ridder  (NYSE)  .  27%  53  33V4 

Lee  Enterprise  (NYSE)  .  37%  39  22% 

Media  General  (AMEX)  .  22%  21  15% 

Media  Investment  (OTC)  .  49  50  NA 

Multimedia  (OTC)  .  27%  26%  24% 

New  York  Times  (AMEX)  .  29V2  30  17 

Panax  (OTC)  .  5%  5%  NA 

Post  Corp.  (Wise)  (OTC)  .  39  39%  22V2 

Quebecor  (AMEX)  .  9%  9%  5% 

Southam  Press  (CE)  .  27V4  24%  19% 

Stauffer  Communications  .  22  22  NA 

Thomson  Newspapers  (CE)  .  14%  14V2  12% 

Time  Inc  (NYSE)  .  47%  49%  34 

Times  Mirror  (NYSE)  .  34%  34  23V2 

Toronto  Sun  (CE)  .  13  13  NA 

Torstar  (CE)  .  17%  17’%  14% 

Washington  Post  (AMEX)  .  43’%  48’/a  29% 

SUPPLIERS 

Abitibi  (CE)  .  16%  15%  9% 

Addressograph  Multi.  (NYSE)  .  30’%  28  14 

Altair  (OTC)  .  5’/«  5%  2% 

Berkey  Photo  (NYSE)  .  9%  8%  3% 

Boise  Cascade  (NYSE)  .  32  32%  25% 

Carrier  Corp.  (NYSE)  .  18%  18%  NA 

Compugraphic  (NYSE)  .  43  43’%  40% 

CompuScan  (OTC)  .  6’%  6  7 

Crown  Zellerbach  (NYSE)  .  35%  36’%  34’/2 

Cutler-Hammer  (NYSE)  .  57  57  43y8 

Digital  Equipment  (NYSE)  .  52%  49%  49% 

Domtar  (AMEX)  .  19  18%  14’% 

Dow  Chemical  (NYSE)  .  28’%  27%  31’% 

Dymo  (NYSE)  .  30  30  12% 

ECRM  (OTC)  .  4%  4’%  2’% 

Eastman  Kodak  (NYSE)  .  64’%  64’%  63% 

Eltra  (NYSE)  .  34’%  35  26% 

Georgia  Pacific  (NYSE)  .  31’%  31  27’% 

Grace.  W.R.  (NYSE)  .  27%  27%  28’% 

Great  Lakes  Paper  (CE)  .  35%  33’%  25% 

Great  No.  Nekoosa  (NYSE)  .  32’%  33%  26 

"Harris  Corp.  (NYSE)  .  34  68  35% 

Hunt  Chem.  (NYSE)  .  14’%  14’%  16% 

International  Paper  (NYSE)  .  46’%  45’%  46% 

Itek  Corp  (NYSE)  .  27’%  26%  1 1% 

Kimberly  Clark  (NYSE)  .  47’%  46%  45% 

LogEtronics  (OTC)  .  15%  16%  6% 

Logicon  (AMEX)  .  18  18’%  13% 

MacMillan.  Bloedel  (CE)  .  23’%  21’%  20’% 

Minnesota  Min.  and  Mfg.  (NYSE)  ...  63  62%  52’% 

Rockwell  Inti.  (NYSE)  .  34’%  34%  32’% 

St.  Regis  (NYSE)  .  32’%  32’%  30 

Southwest  Forest  Ind.  (NYSE)  .  15’%  15’%  14 

Sun  Chemical  (NYSE)  .  30  30%  27 

Wood  Industries  (AMEX)  .  8’%  7%  6’% 

White  Consolidated  (NYSE)  .  22%  21%  20’% 


•Stock  Split  2  For  1  Effective  8/30/78 
"Stock  Split  2  For  1  Effective  September  1st. 

Special  sections 

Prior  to  the  opening  of  the  1 1th  Com¬ 
monwealth  Games  in  Edmonton,  Al¬ 
berta,  the  Journal  produced  four  special 
letterpress  and  roto  sections  culminating 
with  a  64-page  roto  tabloid  Souvenir 
Magazine  Aug.  2.  185,000  copies  were 
distributed  with  the  regular  issue  of  the 
Journal  and  50,000  extra  copies  were 
sold  during  the  games  at  $1  per  copy. 


ADCONCEPTS  79  John  Lucas,  advertising  director,  J.  C.  Penney  Co.  (left) 
chats  with  Malcolm  A.  Borg,  board  chairman  and  president  of  the  Bergen 
Evening  Record  Corp.,  Hackensack,  N.  J.  The  occasion  was  a  reception  and 
luncheon  at  The  Four  Seasons  restaurant  in  New  York  City,  September  5,  an¬ 
nouncing  AdConcepts  79,  a  competition  to  stimulate  creativity  in  newspaper 
advertising  (E&P  September  2).  The  contest  is  sponsored  jointly  by  the  Newspa¬ 
per  Advertising  Bureau,  Inc.  and  the  International  Newspaper  Advertising 
Executives,  and  is  offering  $50,000  in  cash  prizes.  Entries  are  being  accepted 
until  February  1,  1979.  Winners  will  receive  their  awards  April  25,  1979. 


POSTER  ART — The  Newspaper  Advertising  Bureau  com¬ 
missioned  this  poster  for  use  in  promoting  its  creativity 
contest.  The  poster,  by  Bart  Forbes,  was  sent  to  6,000 
advertising  executives  at  advertiser  firms  and  their  agen¬ 
cies.  The  winners  will  vie  for  cash  awards  totalling 
$50,000.  Forbes  was  asked  by  the  bureau  to  "paint  us  a 
celebration  of  the  creative  spirit." 
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Attwood 


David  Laventhol,  45,  now  executive 
vicepresident  and  editor  of  Newsday, 
was  named  (September  5)  publisher  and 
chief  executive  officer  of  the  Long  island 
newspaper. 

The  announcement  was  made  by  Wil¬ 
liam  Attwood,  who  has  been  president 
and  publisher  of  Newsday,  and  Phillip  L. 
Williams,  group  vicepresident  of  the 
Times  Mirror  Co.  of  which  Newsday  is  a 
subsidiary. 

The  appointment  of  Donald  Wright, 
44,  executive  vice  president  and  general 
manager,  as  president  and  chief  operat¬ 
ing  officer  was  also  announced. 

Attwood,  59,  who  has  been  News- 
day's  publisher  since  1970,  will  remain  as 
chairman  of  the  board  of  Newsday,  Inc., 
until  July,  1979,  when  he  plans  to  take 
early  retirement. 

Laventhol  announced  that  Anthony  E. 
Insolia,  52,  executive  editor,  becomes 


Insolia 


appointed  vicepresident  and  editor  April 
I,  1971,  and  was  named  executive  vice- 
president  July  I,  1974. 

He  began  his  journalism  career  as  a 
copyboy  and  sports  stringer  for  the 
Washinfiton  Daily  News  and  Star.  He 
worked  for  the  St.  Petersburg,  (Fla.) 
Times  as  a  reporter,  assistant  city  editor 
and  telegraph  news  editor. 

Laventhol  joined  the  New  York  Herald 
Tribune  in  May,  1963,  and  served  as  as¬ 
sistant  foreign  editor,  assistant  news 
editor  and  then  city  editor,  during  which 
period  the  Herald  Tribune  won  several 
awards  for  the  ‘New  York  City  in  Crisis” 
coverage.  He  was  city  editor  of  the 
Herald  Tribune  at  the  time  of  its  demise 
in  1966,  when  he  joined  the  Washington 
Post  as  assistant  managing  editor  in 
charge  of  night  news  opera‘'ons. 

In  late  1%8,  he  was  responsible  for 
merging  the  Washington  Post's  women's 


tor  (operations).  He  became  executive 
editor  last  January  1. 

Insolia  started  his  career  in  journalism 
in  1949  as  a  police  and  court  reporter 
for  the  Yonkers  (N.Y.)  Daily  Times 
following  his  graduation  from  New  York 
University  with  a  journalism  major.  The 
following  year  he  went  to  Park  Row 
News  Service  in  New  York  City  as  a 
court  reporter,  and  in  1951  joined  the 
staff  of  the  Stamford  (Conn.)  Advocate, 
which  he  left  to  come  to  Newsday. 

During  Insolia's  various  editorships  in 
the  l%0s,  Newsday's  editorial  operation 
underwent  some  of  its  greatest  growth, 
increasing  its  state  and  Washington 
coverage,  and  stressing  indepth  analyti¬ 
cal  coverage  of  the  news. 

Attwood  came  to  Newsday  as  presi¬ 
dent  and  publisher  in  November,  1970, 
from  Cowles  Communications  Inc., 
where  he  had  been  vicepresident  and 
editor  in  chief  since  1966. 

Earlier,  from  1951  until  1961,  he  had 
been  with  Look  magazine,  a  Cowles  pub¬ 
lication,  serving  successively  as  Euro¬ 
pean,  national  affairs  and  foreign  editor. 

Between  the  two  Cowles  positions, 
Attwood  took  a  leave  of  absence  and 
served  successively  under  Presidents 
Kennedy  and  Johnson  as  U.  S.  Ambas¬ 
sador  to  two  African  states,  Guinea  and 
Kenya. 

From  1946  until  1949,  he  was  a  corre¬ 
spondent  for  the  New  York  Herald 
Tribune  and  then  Collier's  magazine. 


Laventhol  named  to  succeed 
Attwood  as  Newsday  publisher 


Laventhol  Wright 


vicepresident  and  editor,  responsible  for 
news  and  editorial  operations. 

In  his  newly-created  position,  Wright 
will  be  responsible  for  all  of  Newsday's 
operations,  except  the  news  and  editorial 
and  public  affairs/promotion  depart¬ 
ments.  Both  Wright  and  Insolia  will  re¬ 
port  to  Laventhol. 

The  changes  go  into  effect  im¬ 
mediately. 

In  a  statement  to  the  Newsday  staff. 
Attwood  said; 

“Next  June  we'll  be  moving  into  our 
new  plant  in  Melville.  It  seems  to  me  that 
this  important  milestone  in  Newsday's 
history  is  a  fitting  culmination  to  nearly 
nine  busy  and  satisfying  years  with  the 
paper  and  a  good  time  to  follow  an  im¬ 
pulse  to  do  something  different  while  1 
still  have  my  health  and  energy. 

“Newsday  is  fortunate  to  have  two 
executives  of  the  caliber  of  Laventhol 
and  Wright.  I've  worked  with  a  great 
many  newspaperman  over  the  years,  and 
Dave  and  Don  are  among  the  very  best  in 
our  profession.  The  paper  will  be  in 
strong,  capable  hands.” 

Laventhol  joined  Newsday  in  Sep¬ 
tember,  1969,  as  associate  editor.  He 
came  to  Newsday  from  the  Washington 
Post,  where  he  was  assistant  managing 
editor.  He  became  executive  editor  of 
Newsday  in  December,  1969,  and  was 
named  editor  November  2,  1970.  He  was 
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news  and  articles  on  culture  and  leisure 
into  a  single  Style  section,  and  for  direct¬ 
ing  Style  after  its  launching  in  January. 
1969. 

Similarly  at  Newsday.  Laventhol  di¬ 
rected  the  development  of  the  paper's 
Part  II  section  that  made  its  appearance 
in  February,  1970.  As  Newsday's  editor, 
he  directed  the  planning  and  develop¬ 
ment  of  Sunday  Newsday,  which  was 
started  in  April.  1972. 

Wright  came  to  Newsday  in  August, 
1977,  from  the  Minneapolis  Star  where 
he  had  been  executive  editor  since  1975. 
He  had  been  with  the  Star  and  Tribune 
Co.,  which  publishes  both  the  afternoon 
Star  and  the  morning  Tribune,  since  1957 
in  a  variety  of  positions,  including  assis¬ 
tant  production  manager,  operations  re¬ 
search  manager,  and  in  1973,  operations 
director. 

He  is  immediate  past  chairman  of  the 
American  Newspaper  Publishers  As¬ 
sociation  production  management  com¬ 
mittee.  He  is  vicechairman  of  the  ANPA 
Telecommunications  Committee  and  a 
member  of  the  ANPA  Future  Task 
Group  and  Technical  Coordinating 
Committee. 

Insolia  joined  the  Newsday  staff  in  Oc¬ 
tober,  1955,  as  a  night  beat  reporter,  and 
since  then  he  has  been  general  assign¬ 
ment  reporter,  copy  editor,  morning  city 
editor,  news  director,  and  managing  edi- 


Ad  departments 
reorganized 

Effective  September  1,  Palm  Beach 
(Fla.)  Newspapers,  Inc.'s  advertising 
departments  will  undergo  reorganization 
ana  staff  changes. 

J.L.  Sartory,  advertising  director,  said 
that  all  outside  sales  staffs  will  be  com¬ 
bined  into  the  created  display  advertising 
department  for  the  Post  and  Times,  in¬ 
cluding  the  present  retail,  national,  co-op 
and  classified  display  staffs. 

Frank  Hartwell,  present  retail  adver¬ 
tising  Manager  for  the  Post  and  Times, 
will  be  promoted  to  assistant  advertising 
director  with  primary  responsibilities  for 
budgeting  and  sales  planning. 

Tony  Mangone  will  assume  the  duties 
of  display  advertising  manager  for  the 
Post  and  Times,  leaving  a  post  he  has 
held  for  the  past  year  as  advertising  di¬ 
rector  for  the  Palm  Beach  Daily  News 
and  Palm  Beach  Life  magazine. 

Replacing  Mangone  will  be  Jerry  Hast¬ 
ings  who  has  been  the  advertising  man¬ 
ager  for  the  Boynton  Beach  and  Delray 
Beach  News  Journals. 

Scott  Youngberg,  assistant  classified 
manager  for  the  Post  and  Times,  will  be¬ 
come  the  advertising  manager  for  the 
News  Journals. 
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Colby  College  to  honor 
Kirkpatrick  and  Landau 


Spokesmen  for  the  cause  of  freedom  at 
home  and  abroad  have  been  selected  for 
the  Elijah  Parish  Lovejoy  Award,  con¬ 
ferred  annually  by  Colby  College, 
Waterville,  Me.  since  1952. 

The  recipients  are  Clayton  Kirkpat¬ 
rick,  editor  of  the  Chicago  Tribune,  and 
Jack  C.  Landau,  director  of  The  Repor¬ 
ters  Committee  for  Freedom  of  the  Press 
and  a  reporter  for  the  Newhouse  News¬ 
papers  in  Washington,  D.C. 

The  honor  will  be  conferred  Thursday 
evening,  November  16,  at  a  convocation 
on  campus.  Both  men  will  speak. 

Presented  to  members  of  the  newspa¬ 
per  profession  who  have  contributed  to 
the  nation’s  journalistic  achievement, 
the  award  is  named  for  an  1826  graduate 
of  the  college  who  is  considered  to  be  the 
country’s  first  martyr  to  press  freedom. 
The  Maine-born  Lovejoy  was  killed  at 
Alton,  Illinois  on  November  7,  1837, 
while  defending  his  press. 

As  a  delegate  to  the  19th  General  Con¬ 
ference  of  UNESCO,  held  in  1976  in 
Nairobi,  Kenya,  Kirkpatrick  led  a  suc¬ 
cessful  campaign  to  prevent  adoption  of 


a  resolution  to  restrict  the  free  flow  of 
news  across  national  boundaries. 

Landau  has  been  director  of  The  Re¬ 
porters  Committee  for  Freedom  of  the 
Press  since  1970. 

The  committee  is  devoted  to  protect¬ 
ing  the  freedom  of  information  rights  of 
the  working  press  of  all  media,  and  to 
upholding  the  First  Amendment. 

Landau  is  Supreme  Court  correspon¬ 
dent  for  The  Newhouse  Newspapers 
(syndicated  by  the  Chicago  Sun-Times 
Service).  His  previous  employment  in¬ 
cluded  work  with  the  Associated  Press, 
Washington  Post,  Washington  Star,  Ber¬ 
gen  Record,  and  the  Department  of  Jus¬ 
tice. 

Both  men  have  been  chosen  for 
numerous  honors.  Landau  was  selected 
for  the  Sigma  Delta  Chi  Public  Service 
Award  for  Washington  Correspondence 
in  1968  and,  the  same  year,  for  the 
American  Bar  Association  Silver  Gavel 
Award. 

Kirkpatrick  received  the  William  Allen 
White  Foundation’s  National  Award  for 
Journalistic  Merit  in  1977. 


Los  Angeles  Times 
sponsors  food  game 


while  the  second,  third  and  fourth  place 
winners  will  receive  five  free  minutes 
each. 


Beginning  September  10,  the  Los 
Angeles  Times  will  serve  up  a  recipe 
bound  to  delight  its  food-loving  readers: 
more  than  $40,000  in  cash  and  prizes  in 
“The  Food  Game.’’ 

The  Food  game  will  feature  54  con¬ 
secutive  daily  puzzles  in  the  Times.  Each 
puzzle  requires  readers  to  unscramble 
letters  spelling  out  the  name  of  a  food  or 
drink  (such  as  “bread”  or  “wine”)  with 
the  aid  of  a  simple  clue. 

Many  of  the  daily  puzzles  will  include 
short  vignettes  on  the  origin  and  history 
of  famous  foods  and  related  subjects, 
such  as  a  history  of  ice  cream  and 
women  in  agriculture. 

At  the  conclusion  of  The  Food  Game, 
readers  mail  in  their  54  completed  puz¬ 
zles.  A  panel  of  Times  judges  will  deter¬ 
mine  the  winners,  based  on  the  number 
of  correct  puzzles. 

First  prize  in  The  Food  Game  is 
$15,000.  Second  prize  is  $3,500,  third 
prize  $1,500  and  fourth  prize  $1,000.  In 
addition,  there  are  19  other  prizes  worth 
$100,  20  prizes  of  $50  and  460  prizes  of 
$35. 

The  four  top  cash  prize  winners  will 
also  receive  a  free  shopping  spree  at  a 
supermarket  which  is  a  regular  Times 
advertiser.  The  first  prize  winner  will  re¬ 
ceive  a  10-minute  free  shopping  spree. 


New  business  weekly 
started  in  Denver 


Denver  Business  World,  a  tabloid,  will 
make  its  appearance  on  September  1 1 . 

The  publisher  is  A.  Emmet  Stephen¬ 
son  Jr.,  who  operates  Stephenson  &  Co. 
in  Denver,  a  financial  management  firm. 
Editor  is  Paul  Maxwell,  formerly  with 
Denver-based  Titsch  Publishing  Inc. 
Marquerite  Me  Loud  is  founder  and  busi¬ 
ness  manager,  who  left  a  regional  busi¬ 
ness  publication  where  she  was  ad  man¬ 
ager,  to  raise  capital  for  the  Denver 
weekly. 

The  weekly  will  publish  on  Mondays. 


Ad  agencies  merge 


Post- Key  s-Gardner,  of  Chicago  and 
Cunningham  &  Walsh  Inc.,  New  York, 
have  agreed  to  combine  their  operations. 

Estimated  billings  for  the  two  agencies 
in  1978  will  be  $225  million.  PKG,  with 
estimated  billings  of  over  $80  million  in 
1978,  will  continue  to  operate  as  a  sepa¬ 
rate  corporate  entity.  Cunningham  & 
Walsh,  currently  ranks  25th  in  size 
domestically  with  estimated  1978  billings 
of  $145  million. 
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Hancock  and  Sherrill 
cited  for  circulation  work 

A  standing  ovation  roared  its  approval 
when  Stan  Hancock,  vicepresident  of 
Poliak’s  East,  received  a  special  award 
from  the  International  Circulation  Mana¬ 
gers  Association  for  his  contributions  to 
the  circulation  field. 

The  presentation  was  made  during 
ICMA’s  annual  meeting  in  Boston  least 
month. 

Before  joining  Poliak’s,  Hancock 
spent  10  years  as  circulation  manager  of 
the  defunct  Long  Island  Press.  He  has 
also  held  circulation  positions  on  the 
Pasadena  (Calif.)  Star  News,  Santa  Cruz 
(Calif.)  Sentinel- News,  Erie  (Pa,)  Dis¬ 
patch  and  Lockport  (N.Y.)  Union-Sun 
and  Journal. 

His  circulation  seminars  have  been  at¬ 
tended  by  over  3,300  circulation  mana¬ 
gers  and  supervisors. 

Thomas  B.  Sherrill,  circulation  direc¬ 
tor  of  the  Columbus  (Ohio)  Citizen- 
Journal  and  Dispatch  was  awarded  the 
ICMA’s,  1978  EditorA  Publisher  Award. 

The  award,  presented  to  Sherrill  dur¬ 
ing  the  organization’s  annual  meeting 
last  month  in  Boston,  commended  Sher¬ 
rill  for  his  contributions  in  promoting 
ICMA  seminars  and  legal  symposiums. 

ICMA’s  Presidential  Award  was  pre¬ 
sented  to  Henry  W.  Stuart,  circulation 
director  of  the  Bloomington  (111.)  Daily 
Pantagraph,  for  his  assistance  in  postal 
affairs. 

Panax  managers 
get  promotions 

Eleven  general  managers  of  Panax 
Newspapers  have  been  promoted  to  rank 
of  publisher  in  what  the  company  terms  a 
move  to  strengthen  the  overall  authority 
of  local  management. 

The  new  publishers  in  Michigan  are: 
Don  Dorsten,  The  Advisor  in  suburban 
Detroit;  Shirley  B.  Henry,  Dearborn 
Press  &  Guide,  weekly  in  Dearborn  area. 

Ernest  Nagy,  Melius  Newspapers,  six 
weekly  newspapers  in  Detroit  suburban 
area.  Robert  Bradshaw,  Mt.  Pleasant- 
Alma  (Mich.)  Morning  Sun.  John  Tar¬ 
rant,  Wyandotte  News-Herald  weeklies. 
Harold  Soderberg,  Iron  Mountain  News , 
Upper  Peninsula.  Edward  McCarthy, 
Escanaba  Daily  Press.  Gene  Chambers, 
Marquette  Mining  Journal. 

Other  new  publishers  are:  Robert  C. 
Anderson,  Panax  Publishing,  which  pub¬ 
lishes  the  Daily  Calumet,  Sun  Journal 
and  Homewood  Scene,  Lansing.  V. 
Clard  McNeight,  Rantoul  Press.  Thomas 
Madding,  Miami  Beach  Sun  Reporter. 

Two  executives  who  held  the  rank  of 
publisher  are  Ronald  Hedley,  Macomb 
(Mich.)  Daily  and  Community  News,  and 
David  Schansberg,  Globe  &  Advertiser 
newspapers  in  Fairfax  County,  Virginia 
and  Montgomery  County,  Maryland. 
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Community-owned  daily  to  debut 
in  Mansfield,  Ohio 


A  community-owned  daily  newspaper 
is  set  to  make  its  debut  in  Mansfield, 
Ohio,  on  September  11. 

Called  the  Ohio  Observer,  the  morning 
tabloid  will  initially  circulate  in  the  North 
Central  Ohio  area,  but  will  go  into  other 
areas  that  could  use  an  alternative  news¬ 
paper,  according  to  editor  Martin  Yant. 

Yant  was  editor  of  the  Mansfield  News 
Journal  from  January  to  June  of  this 
year,  when  disagreement  over  an  inves¬ 
tigative  series  of  articles  on  the  Richland 
County  Sheriffs  Department  led  to  his 
departure.  The  News  Journal  said  Yant 
resigned  because  of  “philosophical  dif¬ 
ferences.”  Yant  claims  he  was  fired  be¬ 
cause  the  investigation  had  led  him  into 
areas  that  were  sensitive  to  News  Jour¬ 
nal  management. 

Yant  said  his  dismissal  caused  a 
number  of  area  citizens  to  offer  him  help 
in  starting  a  new  newspaper.  Stock  is 
being  sold  at  $100  a  share. 

“Although  the  stock  structure  is  such 
that  1  will  have  the  editorial  indepen¬ 
dence  1  need,  community  input  will 
nonetheless  be  far  greater  than  it  is  in 
most  other  newspapers,”  Yant  said. 

Initial  circulation  will  be  20,000,  more 
than  half  that  of  the  News  Journal.  If  the 
editorial  product  meets  the  community's 


Maclean-Hunter  Ltd.  has  agreed  in 
principle  to  purchase  all  the  shares  of  the 
Sterling  Newspaper  group  for  a  price 
said  to  be  “in  excess  of  $10  million.” 

The  Sterling  group  is  headed  by  Con¬ 
rad  Black,  who  also  heads  the  controlling 
group  of  Argus  Corp.,  which  in  turn  con¬ 
trols  some  of  Canada’s  largest  corpora¬ 
tions. 

Maclean-Hunter,  a  magazine  pub¬ 
lisher,  said  it  was  the  first  entry  by  the 
company  into  the  daily  and  weekly 
newspaper  field. 

Editor  in  Korea  is  U.S 

Specialist  Five  Gary  L.  Bloomfield 
was  presented  the  Paul  D.  Savunuck 
Award  and  was  named  Army  Journalist  of 
the  Year  for  1977  by  Secretary  of  the 
Army  Clifford  L.  Alexander. 

Bloomfield,  25,  received  the  Savunuck 
Award  for  his  work  while  editor  of  the 
Indianhead,  the  newspaper  for  the  Sec¬ 
ond  Infantry  Division  in  Korea.  His 
prize- winning  articles  included  stories  on 
prostitution  in  Korea  and  ration  control 
violations. 

He  is  the  third  Army  journalist  to  re- 
cieve  the  annual  award,  named  for  Paul 
Savunuck,  an  Army  journalist  who  lost 
his  life  in  Vietnam. 


expectations,  it  could  grow  well  beyond 
that,  Yant  said. 

“The  Observer  will  by  no  means  be  a 
mere  scandal  sheet,”  Yant  said.  “It  will 
be  a  contemporary,  innovative,  full- 
service  newspaper  that  will  enlighten  its 
readership  in  many  ways.  But  one  of 
those  ways  will  certainly  be  through  in¬ 
vestigative  reporting.” 

Yant,  formerly  weekend  editor  of  the 
Chicago  Daily  News  and  editor  of  Siih- 
arhan  Week,  the  Chicago  Sun-Times  and 
Daily  News  suburban  supplement,  said 
advertisers  have  responded  enthusiasti¬ 
cally  to  the  Observer.  The  paper’s  sales 
team  has  several  News  Journal  alumni, 
including  Greg  Perl,  Nancy  Smith,  Ann 
Carbetta  and  Judy  Bush. 

Managing  editor  will  be  Michael 
Walsh,  formerly  assistant  features  editor 
of  the  Dayton  Daily  News  and  assistant 
city  editor  of  the  Corpus  Christi  Times. 
Melodie  Ann  Gross,  previously  educa¬ 
tion  and  entertainment  writer  at  the 
News  Journal,  will  be  features  editor. 

The  Observer  will  be  published  six 
days  a  week.  The  Saturday  edition  will 
include  color  comics,  a  TV  guide  and  a 
weekend  magazine. 

The  Observer  is  located  in  Mansfield, 
Ohio,  at  18  North  Mulberry  Street. 


All  of  Sterling’s  papers  are  in  British 
Columbia  with  the  exception  of  one 
newspaper  and  two  printing  plants  in 
Prince  Edward  Island.  The  properties  in¬ 
clude  nine  daily,  nine  weekly  and  two 
twice-weekly  newspapers. 

The  newspapers  will  continue  to  be 
headquartered  in  Vancouver. 

Peter  White,  publisher  of  the  London 
(Ont.)  News,  and  a  member  of  the  selling 
group,  said  Maclean-Hunter  paid  “con¬ 
siderably  in  excess  of  $10  million.”  The 
purchase  was  for  cash. 

Army’s  top  journalist 

The  Journalist  of  the  Year  award  in¬ 
cludes  a  $500  cash  prize  from  Star  and 
Stripes,  an  unofficial  Armed  Forces 
newspaper. 

Bloomfield  also  received  a  $250  cash 
prize  from  the  parents  of  Paul  Savunuck, 
an  engraved  watch  and  an  award  plaque. 

Bureau  editor 

Susan  A.  Arkell  has  been  named  asso- 
cite  editor  of  Arab  News,  Saudi  Business 
and  Asharq  Al-Awsat,  Houston  news 
bureau.  Arab  News,  an  English-language 
daily  published  in  Saudi  Arabia,  is 
owned  by  Saudi  Research  and  Marketing 
Co. 


Fund  drive  started 
by  Stanford  Daily 

Stanford  Daily,  independent  student 
newspaper  which  was  the  subject  of  a 
police  search,  has  begun  an  intense  fund 
drive  to  meet  court  costs  which  may  total 
$12,000. 

The  newspaper  was  billed  by  the  City 
of  Palo  Alto  and  the  State  of  California 
after  the  U.S.  Supreme  Court  ruled  that 
a  1971  search  of  its  offices  by  police, 
carrying  a  warrant,  was  legal.  The  Daily’s 
attorneys  have  asked  for  a  rehearing. 

Legislators  in  Washington  and  Sac¬ 
ramento.  meanwhile,  fearing  the  ruling 
could  mean  that  homes,  attorney’s,  and 
doctor’s  offices  could  be  open  to  similar 
searches,  are  working  on  legislation  that 
would  make  such  police  actions  illegal. 

The  Daily  already  has  paid  $2,000  to¬ 
ward  a  bill  of  $4,000  submitted  by  the 
city  and  state,  according  to  Bill  Burger, 
editor. 

“But  if  they  go  back  and  ask  us  to  pay 
the  costs  of  the  lower  court  actions,  then 
we  may  owe  $10,000  to  $12,000,”  he 
said. 

The  Daily  has  established  a  defense 
fund  to  pay  its  legal  costs  so  former  staf¬ 
fers,  who  were  the  original  plaintiffs,  will 
not  have  to  pay.  Most  are  now  working 
journalists,  and  some  have  contributed 
small  sums  from  their  own  incomes. 

Thousands  of  dollars  in  legal  fees  were 
saved  because  attorneys,  Jerome  Falk, 
Robert  Mnookin,  and  Stanford  law  pro¬ 
fessor  Anthony  Amsterdam,  volunteered 
their  services.  But  while  early  efforts  to 
raise  money  brought  in  some  contribu¬ 
tions,  sizable  amounts  still  are  owed. 
Burger  said.  The  total  bill — which 
Burger  fears  might  be  much  higher — still 
is  not  known. 

The  Daily  is  an  independent  operation 
which  exists  on  its  own  although  it  does 
work  out  of  a  University  building. 

Burger  said  that  contributions  may  be 
sent  to  The  Stanford  Daily  Legal  De¬ 
fense  Fund,  Storke  Publications  Build¬ 
ing,  Stanford,  CA  94305. 

JWT  expands 
Miami  services 

J.  Walter  Thompson  Company  has  ex¬ 
panded  its  Miami  office  to  include  full 
advertising  services. 

JWT/Miami  will  produce  advertising  in 
both  English  and  Spanish.  Combined 
with  JWT’s  network  offices  throughout 
Latin  America,  the  Miami  office  will  be 
able  to  service  multinational  advertisers 
whose  Latin  American  headquarters  are 
in  the  Miami/Coral  Gables  area,  as  well 
as  servicing  clients  who  need  to  reach 
Hispanic  markets  in  the  U.S. 

JWT  opened  the  office  in  Miami  as  a 
spot  buying  facility  in  1976.  Austin 
Parker,  a  JWT  senior  vicepresident,  is 
the  general  manager  of  the  Miami  office. 


Maclean-Hunter  buys  Sterling  Newspaper 


16 


EDITOR  &  PUBLISHER  for  September  9,  1978 


Panel  picks  10  censored  stories  of  year 

Mass  media  criticized 
on  coverage  of  stories 


Conflicts  in  the  Middle  East,  the  death 
of  Elvis  Presley,  the  severe  East  coast 
winter,  “Son  of  Sam,”  and  Bert  Lance’s 
resignation  were  the  five  biggest  stories 
of  1977  according  to  a  national  wire  ser¬ 
vice  poll  of  American  editors. 

But  there  were  a  number  of  other 
stories,  possibly  more  meaningful  to  the 
American  public,  which  did  not  make  the 
wire  service’s  top  five — nor  even  the  top 
twenty. 

These  were  revealed  as  the  “ten  best 
censored  stories  of  1977”  with  the  re¬ 
sults  of  the  second  annual  nationwide 
media  research,  effort  titled  Project  Cen¬ 
sored,  conducted  by  Sonoma  State  Col¬ 
lege,  Rohnert  Park,  Calif. 

According  to  the  panel  of  ten  Jurors, 
the  top  “censored”  story  of  1977  dealt 
with  the  myth  of  black  progress  in  the 
United  States. 

The  panel  of  jurors  who  named  the  top 
ten  stories  were:  Shana  Alexander,  wri¬ 
ter  and  commentator;  Ben  H.  Bagdikian, 
writer  and  professor  at  the  Graduate 
School  of  Journalism,  UC  Berkeley;  Shir¬ 
ley  Chisholm,  Member  of  Congress; 
Noam  Chomsky,  professor  at  the  Mas¬ 
sachusetts  Institute  of  Technology, 
Cambridge,  Massachusetts;  Robert 
Cirino,  teacher  and  author  of  three  books 
on  the  mass  media;  Nicholas  Johnson, 
Chair,  National  Citizens  Communica¬ 
tions  Lobby,  Washington,  D.C.;  Victor 
Marchetti,  writer  and  lecturer;  Jack  L. 
Nelson,  professor  of  Social  Education, 
Graduate  School  of  Education,  Rutgers 
University,  and  author;  J.F.  terHorst, 
Detroit  News  syndicated  columnist;  and 
Sheila  Rabb  Weidenfeld,  author,  tv  mod¬ 
erator  and  producer. 

The  panel  of  jurors  selected  the  ten 
“censored”  stories  from  a  group  of  25 
submitted  to  them  by  a  sociology  class  in 
mass  communications  at  Sonoma  State 
College  in  Northern  California  taught  by 
Dr.  Carl  Jensen,  associate  professor  of 
sociology. 

Although  the  stories  submitted  to  the 
jurors  covered  a  wide  variety  of  subjects, 
they  all  shared  one  thing  in  comVnon; 
they  received  little  or  no  mass  media 
coverage  in  1 977.  The  researchers  feel 
the  lack  of  coverage  given  to  a  number  of 
significant  issues  comprises  a  form  of 
media  censorship  which  has  been  over¬ 
looked  in  the  past. 

In  a  well-researched  article  on  the 
“myth  of  black  progress,”  author  Joel 
Dreyfuss  described  how  the  plight  of  the 
ghetto  blacks  is  recognized  only  after 
such  social  disruptions  as  the  New  York 
City  power  blackout.  The  article  ap¬ 
peared  in  the  November,  I977,  issue  of 


The  Profiressive ,  a  monthly  publication 
with  a  select  but  limited  circulation. 

Dreyfuss  noted  that  most  of  the  in¬ 
dices  of  poverty,  illigitimacy,  unemploy¬ 
ment,  and  drug  abuse  in  the  black  popu¬ 
lation  that  were  a  national  scandal  in  the 
l%0’s  are  worse  now. 

Commenting  on  the  lack  of  mass 
media  attention  to  black  problems, 
Dreyfuss  said  that  “few  in  the  media  are 
willing  to  deal  with  the  contradiction  be¬ 
tween  the  reality  of  strong  racial  bias  and 
a  widespread  belief  that  discrimination 
has  been  minimized.”  “Rather,”  he  add¬ 
ed,  “the  media  tend  to  create  an  illusion 
of  comfort  much  like  existed  before  the 
riots  of  the  I960’s.” 

Emphasizing  the  resistance  he  encoun¬ 
tered  among  the  media  to  his  story  on 
black  ghettos,  Dreyfuss  said  he  “sold  a 
longer  version  of  the  article  to  a  major 
publication,  but  they  decided  not  to  run 
it  because  they  didn’t  consider  it  ‘excit¬ 
ing’  enough.” 

Project  Censored  researchers  at 
Sonoma  State  College  said  the  “failure 
of  the  media  to  see  the  problems  of 
blacks  as  an  ongoing  story  instead  of 
focusing  on  these  problems  only  when 
large  scale  urban  violence  takes  place, 
qualified  the  Dreyfuss  article  for  nomina¬ 
tion  as  one  of  the  ‘best  censored’  stories 
of  I977.” 

The  other  nine  “best  censored 
stories,”  as  ranked  by  the  jurors,  in  de¬ 
scending  order,  were: 

2.  Cancer,  Inc.  While  Cancer  research 
is  a  billion  dollar  business,  the  results 
are  far  less  spectacular.  When  Richard 
Nixon  began  an  “all  out  war”  on  cancer 
with  the  National  Cancer  Act  in  1 97 1,  a 
concerned  American  public  expected 
great  progress  to  be  made.  Now,  over  six 
years  and  four  billion  dollars  later,  the 
U.S.  still  has  the  highest  record  for 
cancer  occurrence — being  50%  above 
the  world  average — while  the  chance  for 
an  American  to  survive  cancer  has  not 
increased  more  than  one  percent  since 
the  late  I940’s. 

3.  Jimmy  Carter  and  the  Trilateral 
Commission — the  story  of  Jimmy  Carter 
and  his  little-known  relationship  with  the 
Trilateral  Commission  (TLC)  was  rated 
as  the  top  “best  censored  story  of  I976” 
by  last  year’s  panel  and  renominated  this 
year  since  it  still  has  had  very  limited 
press  coverage.  Since  the  fall  of  1 973, 
Carter  had  been  associated  with  David 
Rockefeller  and  other  members  of  an  in¬ 
ternational  power  elite  through  his  as¬ 
sociation  with  the  TLC,  one  of  Rockefel¬ 
ler’s  policy-making  organizations.  This 
side  of  Carter’s  background,  and  its  im¬ 


pact  on  U.S.  policy,  has  been  almost  to¬ 
tally  ignored  by  the  mass  media.  The 
panel’s  selection  of  this  story  as  the  third 
“best  censored  story”  of  1977  indicates 
that  the  mass  media  still  has  much  to  do 
to  expose  this  story  and  its  significance 
to  the  American  public. 

4.  Nuclear  Power  Plant  Decommis- 
sioninfi — the  decommissioning  of  nu¬ 
clear  reactors  is  a  problem  that  has 
hardly  been  considered  and  has  not 
been  resolved.  So  far,  II  licensed  nu¬ 
clear  plants  and  reactors  have  been  shut 
down,  with  two  cases  where  they  were 
completely  dismantled  and  buried  in 
licensed  burial  grounds  which  may  one 
day  cover  one  tenth  of  the  U.S.  surface. 
In  these  two  cases,  costs  ran  almost  as 
high  for  dismantling  as  did  the  original 
construction.  What  has  not  been  told  to 
the  American  public  is  that  the  problems 
of  nuclear  power  do  not  end  with 
the  many  drawbacks  and  difficulties 
cropping  up  with  the  reactors 
themselves — such  as  low  productivity, 
inadequate  safety  precautions,  dwindling 
fuel  supplies,  skyrocketing  prices — but 
also  extend  to  what  happens  when  the 
plants  are  shut  down. 

5.  The  Bottle  Baby  Scandal — as  a  re¬ 
sult  of  a  declining  birth  rate  in  the  United 
States,  some  major  infant  formula  man¬ 
ufacturers  are  pushing  their  products, 
with  exploitive  and  deceptive  tactics,  in 
Third  World  countries.  Some  of  the 
strategies  being  used  include:  free  sam¬ 
ples  to  mothers  who  become  dependent 
on  the  expensive  formulas  when  their 
own  milk  dries  up;  well-financed  media 
campaigns  promoting  use  of  the  formula 
for  “modernization  and  heightened 
status,”;  telling  new  mothers  their  own 
milk  is  “inappropriate,”  etc.  The  major¬ 
ity  of  the  Third  World  mothers  using  the 
formulas  water  them  down,  use  con¬ 
taminated  water,  and  otherwise  mal- 
nourish  and  infect  their  children  because 
they  cannot  afford  to  administer  the  for¬ 
mulas  in  the  prescribed  way.  Infant  for¬ 
mula  feeding  is  estimated  to  account  for 
35,000  deaths  and  an  untold  amount  of 
brain  damage  in  the  infants  of  predomi¬ 
nantly  Third  World  countries. 

6.  Massacre  in  Cambodia  and 
Vietnam — while  the  plight  of  some 
whites  in  Africa  makes  front-page  head¬ 
lines  and  network  news,  what  may  be  the 
most  important  human  rights  story  of  the 
decade  receives  little  mass  media  cover¬ 
age.  Execution,  starvation,  cannibalism, 
torturing,  disease,  and  malnutrition  are 
some  of  the  violations  of  human  rights 
being  made  by  the  Khmer  Rouge  in 
Cambodia  and  parts  of  Vietnam.  A  few 
journalists  who  have  conducted  inter¬ 
views  with  refugees  believe  that  as  many 
as  1. 2  million  have  died  in  the  last  two 
years  alone.  In  January.  1978,  the 
American  Security  Council  invited  all 
three  major  TV  networks  to  a  conference 
on  the  subject — not  one  sent  a  corre- 

(Continued  on  pafte  18) 
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spondent. 

7.  The  Cost  Benefits  of  Environmental 
Quality — some  American  companies 
tight  federal  environmental  and  occupa¬ 
tional  health  and  safety  regulations  by 
warning  that  government  controls  would 
cause  massive  plant  closing,  job  losses, 
and  rocketing  consumer  prices.  In  fact, 
according  to  a  well-documented  story 
which  had  limited  exposure,  few  fac¬ 
tories  would  have  to  shut  down,  many 
more  jobs  would  be  created  than  lost, 
and  the  price  increases  would  be  bal¬ 
anced  by  the  savings  in  pollution  damage 
and  health  costs. 

8.  Acid  Rain  and  Ecolonical 
Disaster — acid  rain,  caused  predomi¬ 
nantly  by  oil  and  coal  burning,  smelting, 
and  auto  exhaust,  is  having  a  disastrous 
environmental  effect  on  most  parts  of  the 
East  coast  of  the  U.S.  The  acidity  of  the 
rain  contaminates  the  soil,  damages 
crops,  stunts  the  growth  of  trees,  and 
lowers  the  pH  of  high  altitude  lakes,  thus 
wiping  out  entire  native  fish  species.  To¬ 
day,  in  over  50  percent  of  all  the  Adiron¬ 
dack  lakes,  all  the  fish  have  died.  The 
problem  is  an  international  one  with 
Norway  and  Sweden  already  experienc¬ 
ing  a  full-blown  ecological  crisis  due  to 
acid  rain,  polluted  by  industrialized 
Europe. 

9.  Controllinn  the  Oceans — a  little 
known  race  to  control  the  ocean  floor  is 
currently  underway.  The  stakes  are 
high — estimated  to  be  1.5  trillion  tons  of 
mineral  wealth  and  ultimate  control  of 
production  and  profits  from  undersea 
mining.  While  a  1969  United  Nations’ 
resolution  states  that  the  ocean  floor  is  a 
“common  heritage  of  mankind,”  private 
multinational  corporations  are  using 
their  capital,  resources,  and  influence  to 
seek  control  over  ocean  areas  and  to 
begin  undersea  mining. 

10.  Illenal  Aliens — up  until  now,  most 
of  the  media  coverage  about  illegal  aliens 
in  the  United  States  has  concerned  itself 
with  just  one  side  of  the  story  while  ig¬ 
noring  another  side.  Ample  coverage  has 
been  given  on  how  illegal  aliens  report¬ 
edly  are  a  drain  on  welfare  funds,  create 
unemployment,  and  don't  pay  taxes.  Lit¬ 
tle  coverage  has  been  given  to  how 
United  States  employers  profit  from  hir¬ 
ing  illegal  aliens  at  below-minimum 
wages.  The  employers  demand  more  for 
less  and  use  the  threat  of  exposure  to 
keep  the  workers  under  severe  working 
conditions. 

Other  1977  stories  submitted  to  the 
panel  of  jurors,  but  which  did  not  make 
the  "top  ten”  list  were,  in  descending 
order:  the  environmental  causes  of 
cancer;  the  fire-prone  Ford  Pinto  au¬ 
tomobile:  the  modern  day  slave  trade: 
therapeutic  psychosurgery  for  mental  pa¬ 
tients;  inadequate  controls  of  the  Food 
and  Drug  Administration;  harmful  ef¬ 
fects  of  microwave  radiation;  the  prolif¬ 
eration  of  the  arms  race  through  the 


Strategic  Arms  Limitation  Talks  (SALT); 
the  loss  of  potential  energy  due  to  the 
closing  of  hydroelectric  plants;  political 
prisoners  in  America;  dangers  of  estro¬ 
gen  replacement  therapy;  the  Bakke  case 
(while  the  Bakke  case  had  significant 
media  coverage,  the  mass  media  failed  to 
publicize  that  Bakke  may  have  been 
excluded  from  the  U.C.  Davis  Medical 
School  in  favor  of  other  white,  more  in¬ 
fluential  students,  rather  than  by  minority 
students);  13  million  radioactive  smoke 
detectors;  the  little  known  but  widely  in¬ 
fluential  Center  for  Strategic  and  Interna¬ 
tional  Studies  (CSIS)  at  Georgetown 
University;  the  profitable  traffic  in 
aborted  foetuses  and  their  use  in  military 
experiments;  and  the  civilian 
satellite-spy-industry. 

An  analysis  of  the  project  by  the 
Sonoma  State  researchers  indicated  that 
the  primary  responsibility  for  the  lack  of 
coverage  given  to  most  of  the  stories 
cited  above  rests  with  the  media  itself. 
This  is  in  keeping  with  the  results  of  the 
previous  year's  project  when  panelist 
ter  Horst  said  “Some  of  the  least  covered 
stories  of  significance  are  the  result  of 
media  dereliction,  neglect,  and  lack  of 
perception.” 

Project  Censored,  an  annual  research 
effort  at  Sonoma  State  College,  has  been 
cited  by  investigative  reporter  I.F.  Stone 
as  “one  of  the  most  significant  media 
research  projects  currently  being  under¬ 
taken  in  this  country.” 

Th;  Sonoma  State  College  student  re¬ 
searchers  participating  in  the  nationwide 
research  effort  were  William  Bourland, 
Redwood  City;  Linda  Endsley, 
Petaluma;  Christine  Judge,  Rancho  Palos 
Verdes;  Melanie  Long,  Van  Nuys; 
Nancy  Morita,  Cotati;  Linnea  Mullins. 
Rohnert  Park;  Vici  Olinyk,  Petaluma; 
Joyce  Quinn,  Petaluma;  Linda  Simone, 
Napa;  Ron  Sonnenshine.  Guerneville; 
and  Michael  Umble,  Rohnert  Park. 

Project  director  Jensen,  a  Santa  Rosa 
resident,  said  the  Sonoma  State  College 
research  effort  is  conducted  under  the 
premise  that  the  public  has  a  right  to 
know  more  about  what  is  happening  in 
its  society  in  order  to  make  informed  de¬ 
cisions. 

Anyone  interested  in  nominating  a 
“best  censored  story  of  1978”  for  next 
year's  project  should  send  information 
about  the  story,  including  the  source, 
address,  and  date  to  Dr.  Carl  Jensen. 
Project  Censored.  Department  of 
Sociology.  Sonoma  State  College, 
Rohnert  Park,  California  94928. 

Agency  named 

LaCrosse  (Wise.)  Tribune  has  ap¬ 
pointed  Benson/Rathke  &  Associates  of 
Rockford,  111.,  as  its  ad  agency  of  record. 
Benson/Rathke  also  handles  the  Madi¬ 
son  (Wise.)  Times  and  Wisconsin  State 
Journal,  and  the  Davenport  (la.)  Quad- 
City  Times. 


Wall  St.  Journal 
opens  new  plant 

The  12th  and  newest  Wall  Street  Jour¬ 
nal  printing  location,  near  Denver, 
Colo.,  began  operation  the  evening  of 
August  31  producing  about  27,000 
copies  of  the  Journal’s  Western 
Edition  dated  Friday,  September  I. 
It  is  expected  that  by  mid-September 
the  Denver  site  will  be  producing 
43,000  copies  daily  of  the  edition  for 
distribution  in  Colorado.  Montana. 
Wyoming,  Utah  and  New  Mexico.  Ini¬ 
tially,  these  copies  of  the  Journal  will  be 
printed  under  contract  by  the  Daily 
Camera.  Boulder,  Colo.,  a  Knight- 
Ridder  newspaper,  utilizing  full-page 
facsimile  images  transmitted  via  Western 
Union  communications  satellite  from  a 
Journal  production  location  at  Palo  Alto, 
Calif. 

In  about  a  year.  Dow  Jones  will  begin 
tests  of  a  highspeed  offset  press  to  be 
manufactured  for  the  company  by  a 
Japanese  firm,  Tokyo  Kikai  Seisakusho, 
Ltd. 

The  press  will  be  installed  at  the  En¬ 
glewood  site  in  a  32,000-square-foot 
single-story  building  which  has  been 
built  adjacent  to  the  satellite  earth  sta¬ 
tion. 

A  second  press  manufactured  by  the 
Japanese  firm  will  be  installed  in  Sun- 
bury.  Pa.,  to  publish  the  Daily  Item,  one 
of  17  dailies  published  by  Ottaway  News¬ 
papers.  Inc.,  a  Dow  Jones  subsidiary. 

The  cost  of  the  entire  facility,  includ¬ 
ing  the  press,  will  be  more  than  $5  mil¬ 
lion.  Initially,  it  will  employ  14  people. 

The  contract  with  the  Daily  Camera  is 
the  first  arrangement  made  by  Dow 
Jones  with  another  publisher  to  print  The 
Journal  in  the  United  States. 

The  new  Denver  printing  site  brings  to 
five  the  number  of  production  locations 
printing  the  Wall  Street  Journal  using 
satellite  transmission  of  full-page  fac¬ 
similes.  Such  plants  also  are  located  at 
Riverside.  Calif.,  and  Seattle-Tacoma, 
Wash,  (served  from  Palo  Alto);  and  at 
South  Brunswick.  N.J.,  and  Orlando, 
Fla.  (served  from  a  plant  at  Chicopee, 
Mass.). 

Other  Wall  Street  Journal  printing 
plants  are  located  at  White  Oak,  Md.; 
Cleveland,  Ohio;  Chicago  and  Highland, 
III.;  and  Dallas,  Texas. 


Fete  for  Motley 

Arthur  H.  (Red)  Motley,  retired 
chairman  of  Parade  magazine,  was 
honored  as  “the  nation's  permanent 
salesman  number  one”  at  a  testimonial 
luncheon.  September  8.  More  than  800 
marketing  executives  attended  the 
luncheon  in  Waldorf-Astoria  Hotel 
in  New  York.  Co-hosts  are  Sales  and 
Marketing  Executives  International  and 
Sales  Executives  Club  of  New  York. 
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PROVO, 


A  good  place  to  raise  a  family 

Those  seeking  a  healthier  atmosphere  in  which  to  raise  their  children  are  —  in 
increasing  numbers  —  finding  it  in  the  Provo  community,  a  place  where  the  family  is 
still  considered  the  very  foundation  of  our  society.  Enjoying  a  prosperous,  well- 
balanced  economy,  the  area  offers  exceptional  educational  and  cultural  opportunities 
(including  renowned  Brigham  Young  University),  superb  recreational  facilities  for  all 
ages  —  and  an  abiding  reverence  for  both  Religion  and  the  Law. 

It  is  significant  that  the  residents  of  this  area  fondly  call  it  “Happy  Valley.” 


. . .  and  how  The  Daily  Herald 
helps  keep  it  that  way 

Both  reflecting  and  encouraging  the  wholesome 
atmosphere  of  its  community,  Provo's  daily  invaria¬ 
bly  gives  strong  editorial  support  and  generous 
space  to  all  aspects  of  family-oriented  activities. 

Shown  here  is  the  paper’s  88-page  1977  edition  of 
its  annual  Family  Life  tabloid  which  is  keyed  to 
“National  Family  Week”  and  “Utah  Family  Month” 
observed  each  year  in  November. 

The  Daily  Herald  can  truly  be  characterized  as 
“a  family  newspaper  serving  a  family  town.” 


Scripps  League 
Newspapers 


400  El  Camino  Real  ■  San  Mateo,  California  94401 

Washington,  D.C.,  1395  National  Press  Building 
Santa  Barbara,  California.  800  Garden  Street 
Spokane,  Washington,  West  601  Main  Street 


SCRIPPS  LEAGUE  "FAMILY  TOWNS"  AND  THE  NEWSPAPERS  SERVING  THEM. 


Flagstaff  (Ariz.)  Arizona  Daily  Sun 
Banning  (Calif.)  Record-Gazette 
Hanford  (Calif.)  The  Sentinel 
Napa  (Calif.)  The  Register 
Novato  (Calif.)  Advance 
Pataluma  (Calif.)  Argus-Courier 
Rofinart  Parfc-Cotatl  (Calif.)  Clarion 
Santa  Marla  (Calif.)  Vmes 


Santa  Paula  (Calif.)  Chronicle 
Taft  (Calif.)  Midway  Driller 
Waaco  (Calif.)  News 
ManchaiMar  (Conn.)  Herald 
Creatviaw  (Fla.)  Okaloosa  News  Journal 
Nloavllla  (^.)  Bayou  Times 
Honolulu  (Hawaii)  Beach  Press 
Llhua,  Kauai  (Hawaii)  The  Garden  Island 


OaKalb  (III.)  Daily  Chronicle 
Gaorgatown  (Ky.)  News  and  Times 
Parla  (Ky.)  Daily  Enterprise 
Hazard  (Ky.)  Herald  Voice 
Havarblll  (Maas.)  Gazette 
Flat  Rlvar  (Mo.)  The  Daily  Journal 
Hamilton  (Mont.)  The  World 
Cooa  Bay  (Ora.)  The  World 


Oragon  City  (Ora.)  Enterprise-Courier 
Tfia  Dallaa  (Ora.)  Chronicle 
Lawlatown  (Pa.)  The  Sentinel 
Provo  (Utah)  The  Daily  Herald 
Nawport  (Vt.)  Express 
Pullman  (Wash.)  Herald 
Rhinslandsr  (Wla.)  Daily  News 


Represented  Nationally  by  Newspaper  Advertising  Service  Co. 


St.  Louis  Globe-Democrat  prints 
larger  section  for  Illinois  readers 


“Must”  edited  out 
of  revised  rate  card 

Advertisers  won’t  find  the  word 
“must”  in  the  revised  ad  rate  card  issued 
by  the  Salem  (Ore.)  Statesman  Journal. 

N.S.  “Buddy”  Hayden  told  the  Allied 
Daily  Newspapers  association  that  the 
rate  card  “has  absolutely  no  imperatives 
anywhere  within  its  pages.” 

Hayden  admits  it  wasn’t  easy  to  cover 
everything  and  not  use  the  word 
“must”,  but  it  was  a  goal  of  the  card 
revision  last  year,  and  it  can  be  done. 

The  26-page  booklet  is  indexed  and 
emphasizes  what  the  newspapers  will  do 
for  the  ad  customer.  There  are  some 
“shoulds”,  in  describing  what  the  cus¬ 
tomer  can  do,  but  no  “musts”. 

Katz  named  ME 

Jon  Katz  has  been  named  managing 
editor  of  the  Baltimore  News  American. 
As  managing  editor,  Katz  will  be  in 
charge  of  day-to-day  coordination  of  the 
News  American’s  news  and  picture 
coverage.  Senior  editor  Tom  White  will 
continue  to  be  responsible  for  the  edito¬ 
rial  and  opinion  pages. 

Katz  has  been  an  editor  and  writer  at 
the  Boston  Globe,  Philailelphia  Inquirer 
and  Washinfiton  Post.  He  comes  to  Bal¬ 
timore  from  New  York,  where  he  has 
been  managing  editor  of  the  New  York 
Times  Company’s  US  Magazine. 

Steve  O’Neill,  who  has  been  managing 
editor,  becomes  assistant  to  the  editor, 
with  responsibility  for  newsroom  admin¬ 
istration  and  special  projects. 

Promotion  seminar 

The  International  Circulation  Mana¬ 
gers  Association  is  conducting  its  first 
Circulation  Promotion  Seminar  at  the 
Galt  House  in  Louisville  (Ky.)  on  October 
25-27,  1978. The  planning  and  arrange¬ 
ments  are  under  the  direction  of  David 
Thomas,  Courier-Journal  and  Louisville 
Times. 


St.  Louis  Globe- Democrat  began 
greatly  expanded  coverage  of  nearby 
Southern  and  Central  Illinois  in  mid- 
August  with  a  special  daily,  eight  page 
Illinois  section. 

The  newspaper  has  had  strong  sales  in 
nearby  Illinois  for  decades  and  by  the 
expansion  it  hopes  to  significantly  in¬ 
crease  its  influence  and  circulation  in  a 
larger  section  of  Illinois. 

To  meet  the  expansion  needs,  some  23 
reporters,  photographers  and  copy 
editors  (many  newly  hired)  have  been 
assigned  to  the  new  section. 

They  will  operate  from  the  Globe- 
Democrat’s  main  office  in  St.  Louis  and 
from  seven  other  district  offices  in  the 
target  territory. 

To  handle  advertising  for  the  ex¬ 
panded  section,  the  newspaper  hired 


A  California  newspaper  spearheaded  a 
community  drive  to  keep  recreational 
programs  for  youths  going  in  the  face  of 
Propositon  13  cutbacks. 

Proposition  13,  which  limits  property 
taxes  to  \%  of  actual  value,  imposed 
heavy  cuts  in  the  budget  of  the  Rancho 
Simi  Recreation  and  Park  District  in  Simi 
Valley,  Calif. 

That’s  when  operation  “Cool  Sum¬ 
mer”  began. 

Cool  Summer,  headed  by  local  insur¬ 
ance  executive  Bob  Larkin,  asked 
community  residents  to  “share”  pro¬ 
jected  property  tax  savings  under 
Propositon  13  with  youths  who  needed 
free  recreational  programs. 

The  plan  was  to  raise  $5,000  to  open 
four  schools  for  recreation  for  young 
people  from  July  15  through  the  end  of 
August. 

The  Enterprise  of  Simi  Valley  and 
Moorpark,  which  became  a  six-day  daily 
in  April  of  this  year,  kicked  off  the  cam¬ 
paign  with  a  $2,000  donation  from  its 


Donald  C.  Chesley,  former  advertising 
manager  of  the  Metro-East  Journal  in 
East  St.  Louis  and  the  EdwardsviUe  In- 
telliftencer  in  EdwardsviUe,  Illinois. 

Newsprint  use  rises 

Total  estimated  U.S.  newsprint  con¬ 
sumption  was  833,000  tons  in  July,  a 
5.2*^  increase  compared  with  July  1977, 
the  American  Newspaper  Publishers  As¬ 
sociation  reported  today.  Consumption 
for  July  1977  was  792,000  tons.  There 
were  five  Sundays  in  both  July  1978  and 
July  1977. 

For  the  first  seven  months  in  1978, 
total  estimated  U.S.  newsprint  consump¬ 
tion  was  6,178,000  tons,  compared  with 
5,731,000  tons  in  the  first  seven  months 
of  1977.  This  is  an  increase  of  7.89f. 


projected  property  tax  saving. 

Robert  L.  Cribb,  publisher,  said  he 
recognized  there  was  confusion  sur¬ 
rounding  such  tax  savings  (assessors  are 
still  hard  at  work  trying  to  figure  out 
exactly  what  the  savings  will  be),  but  the 
program  was  too  urgent  not  to  act. 

Contributions  started  pouring  in  from 
individuals  and  groups — including  a  Boy 
Scout  and  the  Advocates  for  the 
Disabled — and  more  than  $5,000  was 
raised  in  a  short  span  of  time. 

The  schools  opened  were  in  areas 
where  there  are  heavy  concentrations  of 
working  mothers. 

Western  Seminars 

Four  seminars  of  the  Western  News¬ 
paper  Foundation  have  been  announced 
through  October. 

The  Newspaper  in  Education  seminar 
will  be  August  10-12  at  the  Providence 
Heights  Conference  Center,  Issaquah, 
Washington  with  King  Durkee  of  Copley 
Newspapers  as  chairman. 

The  University  of  California  at  Ber¬ 
keley  will  be  the  scene  of  a  workshop  for 
weekly  newspaper  editors  and  publishers 
September  22-23  with  Everett  Bey, 
Quincy  (Calif.)  Leather  River  Bulletin  as 
chairman. 

The  foundation’s  conference  for  clas¬ 
sified  advertising  sales  supervisors  is  set 
for  October  1-2  at  Howard  Johnson’s 
Motor  Lodge,  San  Luis  Obispo,  Calif, 
with  Jack  Harpster  of  the  South  Bay 
(Calif.)  Daily  Breeze  as  chairman. 

A  newspaper  management  seminar  for 
suburban  daily  newspaper  publishers  is 
planned  for  October  19-20  at  the  Univer¬ 
sity  of  Southern  California,  Los  Angeles, 
with  Jay  Holmes,  Ontario  {CiiWf.)  Report 
as  chairman. 


THE  BEST  KEEPS  GETTING  BETTER 

Complete  TV  Listings 
'  Any  Width 
'  Any  Font 

•  Any  Point  Size 

Complete  TV  Booklets 

•  With  Your  Logo 
Feature  Package 

•  TV  News 

•  Feature  Articles 

•  Profiles 

•  Puzzles  &  Quizzes 

•  Halftone  Photographs 


COMPUTER-TO-COMPUTER 

By  DalaNews.  DataFeature,  OataSpeed 

AND 

CAMERA-READY 


(518)792-9914 

UNITED  FEATURE  SYNDICATE  (212)557-2333 


WITVOflOA 

Quaker  Village  •  Glens  Falls,  New  York  12801 
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I  Walter  Penhurst,  unaware 
(I  that  the  Sacramento  Bee  had 
^  1 1  recently  become  a  morning 

^  H  paper,  was  out  on  his  a.m.  circuit 

i^when  he  espied  a  Bee  newsboy. 
<^'K  ^  Assuming  that  it  must  be 

home,  ate  a  large  lamb  chop  dinner  and,  failing  to 
find  Walter  Cronkite  on  TV,  retired  to  bed. 


More  people  are  waking  up  to 
The  Saaamento  Bee  than  ever  before. 

In  fact,  circulation  has  been  running 
nicely  ahead  of  last  year  for  the  same  time 
period.  The  Sacramento  Bee.  Can  you 
afford  not  to  be  in  it? 


The  Sacramento  Bee 


McClatchy  Newspapers 

Cresmer,  Woodward,  O’Mara  &  Ormsbee 

National  Representatives 


Ad  scene 


Only  49f  of  newspapers  in  the  over 
100,000  circulation  bracket  compensate 
their  classified  phone  room  solicitors  on 
a  strictly  commission  basis;  16%  offer 
salary  only  while  80%  pay  a  salary  plus 


By  Dan  Lionel 


commission.  At  the  other  end  of  the  cir¬ 
culation  scale,  papers  under  25,000,  no 
papers  pay  on  the  basis  of  commission 
only  while  35%  afford  a  straight  salary. 

These  facts  were  gleaned  from  a  sur¬ 


vey  taken  at  the  recent  ANCAM  Confer¬ 
ence  in  Spokane,  Washington.  Each  of 
the  CAMS  were  handed  a  questionnaire 
to  be  filled  in  and  mailed  back  from  their 
home  office.  The  resulting  compilation 
which  has  just  been  completed  offers 
newspapers  in  each  circulation  bracket  a 
benchmark  for  comparing  their  own 
compensation,  hiring  and  training  prac¬ 
tices  in  this  key  area  of  their  operation. 

Here  is  a  summary  of  the  findings: 


Phone  room  is  key  to  classified  growth 


Call  list  shows 
linage  potential 
for  phone  rooms 

On  most  newspapers  the  classified 
phone  room  accounts  for  some  70%  of 
the  total  ad  count.  With  costs  for  an  out¬ 
side  salesman  to  make  a  solicitation  call 
soaring  into  the  $60+  range  per  contact, 
the  phone  room,  more  than  ever  be¬ 
comes  the  focus  for  new  business  efforts. 
A  well  motivated  phone  room  solicitor 
can  make  more  new  business  contacts  in 
an  hour  than  the  average  outside  sales¬ 
man  can  in  a  day  or  more. 

What  brings  the  phone  room’s  poten¬ 
tial  for  garnering  new  business  into  focus 
is  the  analysis  of  classified’s  growth  po¬ 
tential  embodied  in  the  NAB’s  just  is¬ 
sued  paper  “The  Future  of  Classified 
Through  1985”.  Citing  opportunities  in 
categories  other  than  the  big  three — 
autos,  employment  and  real  estate,  the 
Bureau  projection  rates  the  merchandise 
for  sale  classification  as  the  leading 
growth  candidate  followed  by  household 
and  personal  services  of  various  kinds. 
An  examination  of  the  Bureau’s  list 
below  reveals  that  many  of  these  clas¬ 
sifications  can  readily  be  developed  by 
telephone  and  mail  follow  up  proce¬ 
dures: 


ITEMS 

Cameras,  photo  supplies  &  services 

Educational 

Farm  &  garden 

Household  furniture  &  furnishings 
Household  heating  &  heating  equipment 
Home  building  material  &  tools 
Paints,  wall  coverings  &  other  finishes 
Air  conditioning 
Ranges,  stoves  &  dishwashers 
Refrigerators,  freezers,  washers,  dryers 
Small  electrical  appliances 
Household  equipment  & 
stationery  supplies 

Phonographs,  records,  tapes,  recorders 

Radio  &  TV  sets 

Musical  instruments 

Office  equipment  &  stationery  supplies 

Industrial  material  &  machinery 

Insurance 

(Continued  on  page  24) 


CLASSIFIED  ADVERTISING  TELEPHONE  ROOM  SURVEY, 
ANCAM  CONFERENCE,  6-27-78 

CIRCULATION  CATEGORIES 


Under 

25,000 

50,000 

Over 

Total 

25,000 

49,000 

99,999 

100,000  Response 

Do  You  Have  a  Personnel  Dept.? 

Yes; 

24% 

50% 

64% 

87% 

69% 

No: 

76% 

50% 

36% 

13% 

31% 

Where  Do  Your  Voluntary  Ad-Visors 

Come  From? 

Employment  Agency: 

6.9% 

20.5% 

17.1% 

n6.1% 

10.2% 

Schools .... 

10.3% 

10.3% 

7.3% 

14.3% 

12.1% 

Walk-Ins _ 

17.2% 

10.3% 

14.6% 

14.3% 

14.1% 

Response  To  Your  Ads .... 

51.7% 

33.3% 

51.2% 

46.9% 

46.1% 

Other  Departments .... 

13.8% 

25.6% 

9.8% 

18.4% 

17.6% 

Are  Your  Ad-Visors  Paid — 

Salary  Only .... 

35% 

14% 

24% 

16% 

19% 

Commission  Only .... 

-0- 

4% 

-0- 

4% 

3% 

Salary  &  Commission .... 

65% 

82% 

76% 

80% 

78% 

How  Does  Your  Telephone  Room 

Wage  Scale  Compare  With  Other 

Departments? 

Circulation . . .  .Above: 

47% 

71% 

48% 

67% 

62% 

Under: 

6% 

11% 

-0- 

7% 

6% 

Same: 

41% 

18% 

44% 

19% 

26% 

(No  Response) 

6% 

-0- 

8% 

7% 

6% 

Bookkeeping . . .  .Above: 

29% 

64% 

52% 

67% 

60% 

Under: 

18% 

11% 

16% 

12% 

13% 

Same: 

41% 

18% 

28% 

16% 

21% 

(No  Response) 

12% 

7% 

4% 

5% 

6% 

Editorial . . .  .Above: 

18% 

11% 

32% 

15% 

17% 

Under: 

47% 

57% 

48% 

50% 

51% 

Same: 

12% 

21% 

12% 

22% 

19% 

(No  Response) 

23% 

11% 

8% 

13% 

13% 

Community  Average  . . .  .Above: 

35% 

46% 

44% 

51% 

47% 

Under: 

18% 

15% 

8% 

10% 

12% 

Same: 

35% 

32% 

40% 

32% 

34% 

(No  Response) 

12% 

7% 

8% 

7% 

7% 

5.  Do  you  have  MORE  people  transfer 
to  the  Classified  Dept,  from  other 
Departments  rather  than  from 
Classified  to  other  Departments? 


Yes: 

41% 

61% 

36% 

40% 

43% 

No: 

47% 

32% 

60% 

52% 

49% 

(No  Response) 

12% 

7% 

4% 

8% 

8% 

Do  you  have  a  Formal  Training 

Program? 

Yes: 

18% 

54% 

44% 

84% 

64% 

No: 

82% 

46% 

56% 

13% 

35% 

(No  Response) 

-0- 

-0- 

-0- 

3% 

1% 

What  is  the  length  of 
training  for  new  employees? 

One  Week: 

53% 

18% 

44% 

18% 

27% 

1-3  Weeks: 

29% 

43% 

48% 

49% 

45% 

More  than  3  Wks: 

12% 

39% 

8% 

32% 

27% 

(No  Response) 

6% 

-0- 

-0- 

1% 

1% 
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m  NursingHome 


Health  care  abuses.  Profit  abuses.  Bureauaatic  fum- 
blings.  These  and  other  attacks  leveled  at  nursing 
homes  have  always  appeared  as  front  page  news. 

When  these  stories  appear,  we  are  just  as  outraged 
at  the  shame  and  the  scandal.  We  abhor  the  tales  of  un¬ 
safe  facilities,  inadequate  diets,  patient  neglect. 

Perhaps,  unwittingly,  we  have  built  a  serious  com¬ 
munications  gap.  A  gap  between  what  most  critics 
believe  to  be  the  facts  and  what  actually  are  the  facts 
related  to  the  nursing  homes  in  our  nation  today. 

Nursing  home  care  is  a  relatively  recent  develop¬ 
ment  in  this  country.  From  the  early  community-spon¬ 
sored  shelters  that  served  as  poor  houses,  the  nursing 
home  was  bom.  Usually  a  small  family-run  home  that 
planted  the  seeds  for  today’s  modem  facility. 

But  as  human  life  spans  continued  to  increase,  so 
did  the  problems  of  aging  and  the  care  for  the  aged  and 
the  chronically  ill.  So  that  by  the  early  1950’s,  the  need 
to  improve  conditions  and  facilities  was  critical.  A 
major  growth  took  place,  not  only  aided  by  public 
awareness,  but  by  the  private  investment  of  billions  of 
dollars  for  land,  constmction  and  qualified  personnel. 

Suddenly,  the  number  of  long-term  facilities  tripled 
from  6,500  to  25,000. 

Suddenly,  from  172,000  available  beds  in  1953, 
the  number  of  beds  became  1.2  million  by  1973. 

Today,  there  are  20,000,000  Americans  aged  65 
and  over.  But,  as  many  as  600,000  need  nursing  care 
and  can’t  get  it.  Because  for  all  the  growth,  for  all  the 
improvements,  the  number  of  Americans  needing  pro¬ 
fessional  health  care  has  skyrocketed. 

Where  can  these  people  go?  As  fast  as  new, 
modem,  professionally  staffed  facilities  are  built,  just  as 
quickly  the  waiting  lists  multiply.  Many  remain  resi¬ 
dents  of  boarding  houses,  independent  homes,  some 
inadequate,  too  many  unsafe. 

The  incidents  that  have  stigmatized  the  entire 
health  care  industry  are  mainly  focused  on  those  homes. 

But  these  stories  mask  the  progress  of  the  vast 
majority  of  AHCA  members  who  provide  a  wholesome, 
enriching  environment  for  their  residents.  We  are 
constantly  improving  both  the  social  and  physical 
environment;  we  are  working  to  build  individual  dignity 
to  its  highest  level;  we  are  recmiting  more  qualified 
full-time  specialists,  searching  for  methods  to  train  and 
re-train  doctors  and  nurses  in  geriatric  care.  The  nursing 
home  profession  has  outgrown  the  county  poor  farm. 
Certainly  the  story  of  progress  in  health  care  is  just  as 
valid  as  the  story  of  abuse.  Let’s  report  them  both. 


I)i»i  L.  Brewer,  President 


Roger  Lipitz,  First  Vice  President 


David  E.  Meillier,  Treasurer 


Fred  Beene,  Secretary 


Americein 

Health  Care  Association 

1200 15th  Street  N.W.  Washington  D.C.  20005 


Theodore  Carcich,  Jr. 
Immediate  Past  President 


SNPA  schedules 
12  seminars 

Newspapers  in  the  1 4  states  of  the 
Southern  Newspaper  Publishers  Associ¬ 
ation  have  been  invited  to  reserve  places 
at  the  1 2  seminars  SNPA  Foundation  will 
offer  to  newspaper  employees  in  1 979. 

The  I979  series  will  consist  of  eight 
seminars  dealing  with  newspaper  opera¬ 
tions,  plus  four  public  issues  seminars 
that  develop  the  journalist's  understand¬ 
ing  of  major  issues  of  current  interest  to 
newspaper  readers. 

The  1979  public  issues  seminars  will 
be: 

"The  New  Rural  America,”  February 
18-21.  Mississippi  State  University,  Mis¬ 
sissippi  State.  Chairman:  William  W. 
Linder,  director.  Southern  Rural  De¬ 
velopment  Center. 

“Changes  in  Marriage  and  Family 
Life.”  April  8-11.  University  of  Tennes¬ 
see,  Knoxville.  Chairman:  Priscilla  N. 
White,  associate  professor.  Department 
of  Child  and  Family  Studies. 

"Back  to  the  Basics  in  Education,” 
April  22-2.S.  University  of  Florida, 
Gainesville.  Chairman:  Emmett  Wil¬ 
liams,  associate  dean.  College  of  Educa¬ 
tion. 

“Trends  in  Local  Government,”  July 
8-11.  University  of  North  Carolina, 
Chapel  Flill.  Chairman:  David  M.  Law¬ 
rence.  professor  of  public  law  and  gov¬ 


ernment  and  assistant  director.  Institute 
of  Government. 

The  1979  newspaper  operations  semi¬ 
nars  are: 

"Marketing  the  Newspaper.”  January 
28-31,  Atlanta.  Ga.  Chairman:  Vincent 
Spezzano.  publisher.  Coca  (Fla.) 
TODA  Y  and  vicepresident  of  Gannett 
South. 

“Leisure/Lifestyle  Sections.”  March 
18-21.  Dallas,  Tex.  Chairman:  Sue 
Smith,  features  editor,  Dallas  Times 
Herald. 

"Improving  Newspaper  Writing," 
May  20-23,  University  of  Texas,  Austin. 
Chairman:  S.  Griffin  Singer,  associate 
professor  and  assistant  chairman.  De¬ 
partment  of  Journalism. 

"Editing  the  Afternoon  Newspaper,” 
June  10-13,  Norfolk,  Va.  Chairman:  Bob 
Dodson,  managing  editor,  Norfolk 
Ledf>er-Star. 

"Newspaper  Layout,”  August  5-8, 
Dallas,  Tex.  Chairman:  Raymond 
Mariotti,  editor,  Austin  (Tex.) 
American-Statesman. 

"Newsroom  Organization  and  Man¬ 
agement,”  August  26-29.  Atlanta,  Ga. 
Chairman:  FI.  Doyle  Flarvill,  vice  presi¬ 
dent  and  executive  editor,  Greenville 
(S.C.)  News  and  Piedmont. 

"Making  the  Newspaper  Relevant  to 
Readers'  Needs.”  November  11-14,  At¬ 
lanta,  Ga.  Chairman:  James  K.  Batten, 
vice  president,  Knight-Ridder  Newspa¬ 
pers.  Inc.,  Miami,  Fla. 


RANDOM  HOUSE, 
you  Batterer  you. 


You  put  our  TVP"  trademark  in 
your  new CollegeDictionary.  We  re 
proud  to  be  in  such  distin¬ 
guished  company. 

Just  as  we're  proud  Archer 
Daniels  Midland  has  grown  to  be 
a  broad  based,  $2  billion  agri- 
industry  processor  responding  to 
the  worldwide  demand  for  nutri¬ 
tional,  yet  economical,  food 
ingredients. 


Only  a  decade  ago,  we  intro¬ 
duced  the  idea  of  extending 
meats  with  structured  soy  protein. 
Now  TVP "  is  almost  synon¬ 
ymous  with  textured  vegetable 
protein. 

Almost  too  synonymous.  We’d 
like  to  remind  everyone  that 
while  there  are  many  textured 
vegetable  proteins,  there  is  only 
one  TVP'  brand.  Please 
don't  use  our  trademark  as  a 
generic  term  or  an  abbreviation. 


ADM 

ARCHER  DANIELS  MIDLAND  COMPANY 
World  Fleadquarters— Decatur,  Illinois  62525 
Telephone  21 7-424-5422  Telex  2501 21 


Where  the  people  who  feed  the  world  buy  their  groceries. 
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"Newspaper  Art  and  Graphics.”  De¬ 
cember  9-12,  St.  Petersburg,  Fla.  Chair¬ 
man:  George  E.  Sweers,  director  of  news 
illustrations,  St.  Petershnrfi  Times  and 
Independent. 

Beginning  in  1979,  the  Foundation  will 
require  advance  payment  of  fees  to 
guarantee  reservations  at  the  seminars. 
Attendance  is  limited  to  30  persons  at 
each  seminar  and  to  one  person  from 
each  newspaper.  Places  will  be  filled  on  a 
first-come,  first-served  basis  in  order  of 
receipt  of  the  fees.  The  fee  for  1979 
seminars  will  remain  at  $150,  which  is 
the  only  cost  to  the  newspaper  except 
the  transportation  expenses  of  the  par¬ 
ticipant.  The  Foundation  pays  all  room 
and  board  costs.  SNP.A  Foundation  will 
refund  the  fee  if  the  newspaper  later  de¬ 
cides  not  to  participate. 

For  further  information,  write  SNPA 
Foundation,  P.O.  Box  28875,  Atlanta, 
GA  30328. 

N.Y.  Times  ad  exec 
joins  Charter  Co. 

Peter  A.  Bonanni  has  been  named 
president  of  Charter  Publishing  Com¬ 
pany,  effective  September  5.  Bonanni  is 
currently  advertising  sales  manager  of 
the  New  York  Times.  Prior  to  joining  the 
Times,  he  was  with  Fawcett  Publishing 
Company  as  vicepresident  and  associate 
publisher  of  Woman's  Day.  Charter  Pub¬ 
lishing  publishes  Ladies'  Home  Journal, 
Redhook,  Sport  and  a  number  of  special 
interest  publications.  He  was  New  York 
advertising  manager  of  the  magazine  in 
the  early  1960s. 


Sales  list 

(Continued  from  pane  22) 


Jewelry,  watches  &  silverware 

Pets  &  pet  supplies 

Professional  services 

Sporting  goods 

Hobbies,  toys  &  games 

Wearing  apparel 

Gifts,  novelties  &  souvenirs 

Christmas  gift  guide 

Florists,  nurseries  &  garden  supplies 

Funeral  directors  &  cem.eteries 

Religious  items 

Banks  &  trusts  companies 

Loan  &  credit  organizations 

Savings  «&.  loan  organizations 

STORES 

Department  stores 
General  merchandise  stores 
Variety  stores 
Food  stores 
Drug  stores 

Amusements  &  restaurants 
Hotels,  motels,  resorts 
Books,  stationery,  printing  stores 
Beauty  salons 
Cleaners  &  launderers 
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When  you're  the  OTHER  other-guy,  the  one 
without  the  blimp,  you  march  to  an  uncom¬ 
plicated  beat.  For  example,  we  went  to  see  a 
fellow  who  said  he  wanted  to  sell  his  paper  (we've 
bought  nine  in  the  past  five  years)  and  our  man 
walked  in  and  said  howdy.  I'm  from  Freedom,  and 
the  owner  said,  "Oh,  yes,  which  ones  are  you 
again?"  Which  is  not  unusual.  No  blimp,  you 
know. 

Anyway,  our  man  sat  down  and  wrote  a  few 
notes  on  the  back  of  some  stationary  he'd  picked 
up  at  the  Holiday  Inn  the  night  before,  and 
presently  the  owner  asked  if  he'd  like  to  measure 
the  plant  and  talk  with  the  CPAs.  Our  man  said, 
no,  we've  seen  quite  a  few  plants  and  we  never 
can  be  sure  we  understand  what  CPA's  are  talking 


about.  The  publisher  said,  well,  the  group  who 
came  in  here  last  week  on  their  corporate  jet  gave 
Shirley  and  me  a  ride  up  to  Toledo  and  then  some 
guys  came  in  with  tape  measures  and  Tl  cal¬ 
culators  and  another  fellow  asked  to  see  the 
personnel  records  and  our  1937  income  tax  re¬ 
turns.  Are  you  sure,  he  asked,  that  you  are  for  real? 

We  said  yes,  and  we  bought  the  paper  the  next 
day.  We  felt  a  little  cheap  about  not  taking  him  up 
to  Toledo  in  a  jet  so  we  took  him  to  lunch  in  our 
Avis. 

Not  everybody  likes  to  do  business  that  way,  but 
that's  the  way  it  goes  when  you're  the  OTHER 
other-guys,  sans  balloon.  Ride  in  THEIR  jet,  then 
have  lunch  with  us. 


the  other  other-guys 


C.  H.  Hoiles,  Chairman 


625  N.  Grand  Ave.,  Santa  Ana,  Calif. 


(714)  835-1234 
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Newspeople  in  the  news 


Ray  Taylor — to  director  of  circulation 
promotion  at  the  Los  Angeles  Herald 
Examiner.  He  earlier  was  with  the 
Chicago  Tribune  and  the  Detroit  News, 
where  he  served  in  a  similar  capacity. 


Mary  Lewis  of  Cape  Girardeau,  Mo., 
and  David  Picket  of  Dallas  are  the  win¬ 
ners  of  1978  $500  college  scholarships 
awards  from  Branham/Newspaper  Sales. 


Sandra  Blakeslee — ^joined  the  Los 
Angeles  Times  as  an  environment  and 
energy  specialist. 


Sharon  Plawin — named  creative 
services/promotion  manager  of  the 
Virginian-Pilot  and  Ledger-Star,  Nor¬ 
folk.  She  originated  ZOOM  into  the  news 
section  for  young  readers  and  has  been 
ZOOM  editor  for  the  past  year  and 
public  relations  manager 
Linda  W.  Hill — promoted  to  public 
relations  manager  from  school  services 
cordinator. 


Charles  J.  Kershner — appointed  pro¬ 
duction  editor  for  Reuters  North 
America  from  the  financial  desk.  Kersh¬ 
ner  succeeds  Gordon  Ditchfield,  now 
editor  general  news.  North  America. 


Michael  Christopher — promoted  to 
post-press  production  assistant  of  the 
Washington  Post  and  Anthony  M. 
CosTANTiNo — appointed  assistant  pro¬ 
duction  manager. 


WORCESTER  •  W( 


WORCESTER 


ESTER  •  Wl 


Photography  department  changes  at 
the  Orlando  (Fla.)  Sentinel  Star  include: 

Carl  Bergquist — to  the  Montgomery 
(Ala.)  Advertiser  with  Richard  Wells, 
lab  technician — to  slot  vacated  by 
Bergquist  as  a  staffer.  Barbara  Vit- 
ALiANo,  recent  intern — to  lab  technician. 
Warren  Skipper — now  photo  editor.  Bill 
Phillips  and  Ric  Feld — to  assistant 
newsphoto  chiefs. 


•  WORCESTE 

WORCESTER  •  WORCESTER  •  WORCESTER  •  W( 


the  other  major  market 


I  •  WORCESTER  •  WORCESTER  •  WORCESTER 
RCESTER  •  WORCESTER  »  WORCESTER  .  wOf 


In  the  Boston  A.D.I. 

(the  nation's  5th  largest) 


John  G.  Johnson,  president  and  chief 
executive  officer  of  Harte-Hanks  South¬ 
ern  Communications,  Inc.,  Winston- 
Salem,  the  Radio  Group  of  Harte- 
Hanks — elected  as  9th  member  of  the 
board  of  directors  of  Harte-Hanks 
Communications,  Inc. 


ESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER 
WORCESTER  •  WORCESTER  •  WORCESTER 


WORCESTEI 


RCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTER 


WORCESTER  TELEGRAM  &  GAZEHE 

Daily  144,111  Sunday  106,925 


W.  J.  Neill — appointed  general  adver¬ 
tising  manager,  London  (Ont.)  Free 
Press  from  the  Financial  Post,  where  he 


Represenled  by  CWO  &  0 


Two  executive  changes  announced  by 
the  Cleveland  Plain  Dealer  are:  David  G. 
Molyneaux — to  associate  editor,  Robert 
McGruder — to  city  editor  succeeding 
Molyneaux  in  that  post.  Molyneaux  will 
be  assistant  to  chief  editorial  writer  Wil¬ 
liam  C.  Barnard. 

*  *  * 

Appointed  to  supervisory  posts  in  dis¬ 
play  and  classified  advertising  depart¬ 
ments  of  the  Melius  Newspapers,  East 
Lansing,  Mich. — Ray  Woodrow,  Jr. — to 
retail  advertising  director;  Dwight 
Harbison — to  sales  promotion  director 
and  Karen  Podczervinski — to  classified 
advertising  manager. 

9f(  1^  :tc 

Thomas  R.  Meredith,  publisher  of  the 
Lufkin  (Tex.)  News — named  associate 
publisher  of  the  Longview  (Tex.)  Daily 
News,  Morning  Journal  and  Sunday 
Journal.  Lufkin  editor  Joe  Murray — 
succeeds  Meredith,  assuming  the  new 
title  of  editor-publisher.  Lufkin  and 
Longview  newspapers  are  Cox  publica¬ 
tions,  the  latter  being  acquired  last 
month.  Meredith  succeeds  Margaret 
Estes  as  publisher  of  the  Longview  pa¬ 
pers  when  transition  of  ownership  is 
completed  the  first  of  the  year. 

*  Hn  * 

Mary  Lois  Williford — to  classified 
advertising  manager,  Pasadena  (Tex.) 
Citizen  from  the  same  post  at  the  Tal¬ 
lahassee  (Fla.)  Democrat. 

*  *  * 

Edmund  C.  Arnold,  professor  of  mass 
communications  at  Virginia  Common¬ 
wealth  University — named  recipient  of 
the  1978  Distinguished  Teaching  in  Jour¬ 
nalism  Award  by  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi.  Ar¬ 
nold  will  be  honored  at  the  national  con¬ 
vention  in  November. 

tHi 

Peter  S.  Richards,  who  has  owned  and 
published  four  Dutchess  County  weekly 
newspapers  for  the  past  514  years — 
succeeds  the  late  Stuart  C.  Dorman  as 
president  of  the  New  York  Press  Associ¬ 
ation,  Richards,  publisher  of  Taconic 
Press  Newspapers,  was  elected  first 
vicepresident  of  NYPA  last  year. 

*  *  ♦ 

Paula  Clements —  to  the  copywriting 
staff  of  Holmes-McKone,  Inc.,  Fort 
Worth,  Texas.  She  was  previously  with 
the  Fort  Worth  Star-Telegram  and  most 
recently  with  Mart  Advertising  pro¬ 
grams. 

*  *  * 

John  B.  Hanscome  and  Richard  A. 
Mitchell — to  the  sales  staff,  Los 
Angeles  office  of  Cresmer,  Woodward, 
O’Mara  &  Ormsbee,  Inc.  Hanscome 
most  recently  was  with  Hearst  Advertis¬ 
ing  Service,  Inc.  in  California  and  has 
worked  with  the  Minneapolis  Star  and 
Tribune  and  the  Long  Beach  (Calif.)  In¬ 
dependent  and  Press-Telegram.  Mitchell 
spent  several  years  in  ad  sales  with  the 


I  •  worcecter  •  WORCESTER  •  WORCESTER  •  WORCESTEI  was  features  manager.  San  Jose  Mercury  News. 
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Frank  Leeming 
Frank  Leeming,  circula¬ 
tion  sales  and  marketing 
manager  of  the  Philadel¬ 
phia  Inquirer  and  Daily 
News  and  earlier  an  In¬ 
quirer  editor,  has  been 
named  publisher  of  the 
Kingsport  (Tenn.)  Times- 
News  and  vicepresident  of 
the  Kingsport  Publishing 
Corporation  effective  Sep¬ 
tember  18.  He  replaces 
Scott  Trundle,  who  re¬ 
signed  to  become  presi¬ 
dent  of  the  Greensboro 
(N.C.)  News  Company. 
Earlier,  Leeming  was 
editorial  editor  for  Lind- 
say-Schaub  Newspapers 
in  Illinois,  and  at  the  St. 
Louis  Post-Dispatch  9 
years. 


Talley 


McKay 


Larry  Thomas,  former  San  Dief’o 
(Calif.)  Union  reporter  and  press  secre¬ 
tary  to  San  Diego  Mayor  Pete  Wilson 
— named  communications  manager  for  the 
Bechtel  Corp.,  a  San  Francisco-based 
engineering  firm. 

*  *  * 

Phillip  L.  Schneider,  manager  of  busi¬ 
ness  communications  for  Dow  Chemical, 
U.S.A. — named  manager  of  media  rela¬ 
tions  for  Dow  Chemical  Company,  Mid¬ 
land,  Michigan.  Schneider  joined  Dow  in 
1975  and  previously  was  editor  of  the 
Clare  (Mich.)  Sentinel  and  had  been  city 
editor  and  editor  of  the  Midland  Daily 
News. 

ifC  9((  tfC 

John  C.  Peterson,  formerly  managing 
editor  of  the  Norwich  (Conn.) 
Bulletin — named  executive  editor  of 
Shore  Line  Times  Newspapers,  Guil¬ 
ford,  Conn. 

♦  *  * 

Reg  Rowe,  sports  editor  of  the  Duncan 
(Okla.)  Banner  for  four  years — promoted 
to  managing  editor.  Janis  Younger,  a  re¬ 
porter,  will  be  Rowe’s  assistant.  Dan 
Collier  has  become  sports  editor. 

9|C  »iC  ^ 

Bruce  Selcraig,  former  reporter  at  the 
Boulder  (Colo.)  Daily  Camera  and  con¬ 
tributing  editor  of  the  Texas  Observer — 
now  with  the  Dallas  Morning  News. 
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FROM  NEWSROOM  TO  CAMPUS— 

Elbert  A.  Talley,  former  St.  Louis  Post-Dispatch  wire 
editor,  will  be  a  visiting  instructor  in  the  Southern  Illinois 
University  (Carbondale)  School  of  Journalism  during  the 
new  academic  year  and  teach  editorial  writing,  copy  edit¬ 
ing  and  headline  writing.  Talley  retired  in  1975  after  more 
than  30  years  with  the  daily  and  had  also  worked  6  years 
with  the  St.  Louis  Globe-Democrat. 

Richard  T.  McKay,  former  staff  photographer  and  photo 
editor  of  the  Shelby  (N.C.)  Daily  Star,  has  become  professor 
of  photography  at  Chowan  College,  Murfreesboro,  N.C.  in 
the  School  of  Graphic  Arts  and  Photography.  McKay,  a 
University  of  Missouri  School  of  Journalism  graduate,  was 
an  intern  photographer  with  the  Raleigh  News  and  Ob¬ 
server. 


David  Brown,  reporter  for  the  Corbin 
(Ky.)  Times-Tribune — promoted  to  news 
editor.  Craig  Daniels — to  the  reporting 
staff  from  University  of  Kentucky  news¬ 
paper.  Also  to  the  staff:  Robin  McCabe 
and  Don  Sergent. 


Three  new  England  journalists  have 
been  named  recipients  of  1978  Yankee 
Quill  Awards  by  the  trustees  of  the 
Academy  of  New  England  Journalists. 
Those  honored,  who  become  permanent 
members  of  the  Academy  located  at 
Colby  College,  Waterville,  Me.,  are: 
Dwight  E.  Sargent,  national  editorial 
writer  for  the  Hearst  Newspapers; 
George  A.  Speers,  chairman  of  North¬ 
eastern  University’s  journalism  depart¬ 
ment,  and  Charles  Whipple,  Boston 
Globe  ombudsman. 

)ic  * 

Steve  Weeks,  former  area  news  editor 
for  the  Selma  (Ala.)  Times-Journal — 
named  area  correspondent  and  weekend 
wire  editor  of  the  Rome  (Ga.)  News- 
Tribune.  He  served  previously  as  manag¬ 
ing  editor  of  the  Plains  (Ga.)  Monitor. 

Jekfrey  L.  M.  Hazel — 1977  Washing¬ 
ton  and  Lee  University  graduate  and 
staff  reporter  for  the  Buena  Vista  (Va.) 
News — named  assistant  director  of  pub¬ 
lications  at  the  university  under  a  pro¬ 
gram  which  annually  brings  a  recent 
graduate  into  the  university’s  publica¬ 
tions  and  news-information  operations. 

(Continued  on  pufte  28) 


Phil  A.  Buchheit 
Phil  A.  Buchheit,  who 
was  long-time  publisher  of 
the  Spartanburg  (S.C.) 
Herald-Journal  and  now 
holds  the  title  of  editor- 
in-chief,  has  been  honored 
by  28  associates  from  28 
newspapers  with  estab¬ 
lishment  of  a  scholarship 
in  his  honor  at  Spartan¬ 
burg  Methodist  College. 
Buchheit  was  a  trustee  of 
the  college  12  years  and 
board  chairman  for  4,  re¬ 
tiring  in  1974.  Most  con¬ 
tributors  to  the  initial 
$20,000  scholarship  fund 
began  their  careers  with 
Buchheit  in  Spartanburg. 


Dean  Singleton 
Publisher  of  the 
Paterson  News 
talks  about 
RMH  Research  Inc.: 


"Even  though  we  didn’t  look  for 
circulation  increases  for  a  year, 
we’ve  already  seen  some 
increases  that  can  be  attributed 
to  the  research  and  we’ve  paid 
for  our  survey  several  times  with 
our  advertising  increases." 


RMHReseaKhliK. 

589  Franklin  Turnpike 
Ridgewood,  New  Jersey  07450 
201-447-6000 

Our  research  makes  things  happen. 
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Newspeople  in  the  news 


(Continued  from  page  27) 

Cari.  O.  Andkrson,  former  advertising 
director  of  the  Journal  Inquirer,  Man¬ 
chester,  Conn. — named  general  manager 
of  Taconic  Press  Newspapers  of 
Millbrook,  N.Y. 

9k  4c 

Arthur  W.  Noble,  retired  New  York 
Daily  News  reporter — to  consultant. 
Beachcomber,  student  newspaper  at 
Palm  Beach  (Fla.)  Junior  College. 

9k  4c  4c 

Art  Buchwald,  nationally-syndicated 
columnist — recipient  of  honorary  degree 
in  literature  from  Emerson  College,  Bos¬ 
ton,  August  19.  His  daughter,  Jennifer 
Marie,  received  a  Bachelor  of  Fine  Arts 
degree. 

4c  4c  4c 

William  Drake,  advertising  staff, 
Rochester  (N.H.)  Courier — named  ad¬ 
vertising  manager,  succeeding  Deborah 
Bergeron,  who  resigned  to  become  pro¬ 
motions  director,  Barrington  (N.H.) 
Mall. 

4c  4c  4c 

Stanton  Berens — appointed  vicepres¬ 
ident  and  editorial  director  of  Creamer 
Dickson  Basford-New  England,  Provi¬ 
dence,  R.I.  Berens,  former  New  England 
news  manager  for  United  Press  Interna¬ 
tional,  joined  Creamer  Dickson  Basford 
last  September  as  editorial  director.  He 
was  public  relations  director  of  the  As¬ 
sociation  of  Trial  Lawyers  of  America 
from  1974  to  1977. 

4c  4c  4c 

Robin  Falkenstrom — ^Joined  the 
Nashville  Banner  as  a  copy  editor.  She 
was  chief  copy  editor  of  the  Daily  Il¬ 
linois,  University  of  Illinois,  where  she 
received  a  bachelor’s  degree  in  Jour¬ 
nalism  this  year. 

4c  4c  4c 

William  Risteen,  Jr. — joined  the  Bos¬ 
ton  Phoenix  as  a  retail  sales  representa¬ 
tive  from  regional  sales  manager  at  Bea¬ 
con  Publishing  Company,  Acton,  Mass. 

4c  4c  4c 

William  C.  Miller,  Jr. — advertising 
bureau  sales  supervisor  of  The  Tribune 
Company,  Tampa, — named  assistant 
classified  advertising  manager.  Bill 
Byrd,  a  classified  sales  representative, 
moves  to  Miller’s  former  post. 

4c  4c  4c 

Daniel  L.  Crowe — named  general 
manager  and  Thomas  E.  Niehaus — 
named  publisher  of  the  Queen  City  Sub¬ 
urban  lYess,  Inc.,  Cincinnati. 

4c  4c  4c 

Jerry  L.  Hilliard,  assistant  city  editor 
of  the  Knoxville  (Tenn.)  News- 

Sentinel — to  faculty  adviser  of  The 
North  Texas  Daily,  student  newspaper  at 
North  Texas  State  University.  Denton, 
in  July. 


Byron  C.  Campbell 


Campbell  is  elected 
president  of  paper 

Byron  C.  Campbell,  44,  a  former  pro¬ 
duction  engineer  and  labor  relations  of¬ 
ficer  in  the  Chicago  Tribune  organization, 
has  been  elected  president  and  chief 
executive  of  Gore  Newspapers  Co.,  a 
Tribune  subsidiary  which  publishes  the 
Fort  Lauderdale  (Fla.)  News  and  San- 
Sent  inel. 

Theodore  T.  Gore,  53,  a  member  of 
the  family  that  developed  the  Fort 
Lauderdale  newspapers  into  major  met¬ 
ropolitan  dailies,  has  moved  up  to  chair¬ 
man  of  the  board  and  will  pursue  other 
business  activities. 

A  year  ago  Campbell  moved  to  the 
Florida  company  as  executive  vicepresi¬ 
dent  and  general  manager.  He  had  been 
in  charge  of  the  Tribune’s  suburban  edi¬ 
tions.  A  graduate  of  Yale,  with  a  mas¬ 
ter’s  degree  from  Harvard,  Campbell 
began  his  newspaper  career  at  the  Bur¬ 
lington  (Vt.)  Free  Press  after  service  in 
the  U.S.  Navy. 


John  R.  Rodney — to  production  direc¬ 
tor  of  the  Easton  (Pa.)  Express  from  pro¬ 
duction  director  of  the  Tarentum  (Pa.) 
News  Printing  Co.  He  succeeds  Jack 
Ford,  who  has  taken  a  similar  position 
with  the  Trenton  (N.J.)  Times. 

9k  4:  9k 

Robert  J.  Gibbons,  an  Air  Force  public 
affairs  officer  for  7  years — named  news 
editor  of  the  Catholic  Bidletin,  St.  Paul, 
Minn.  He  succeeds  Donald  G.  Eefen- 
BERGER,  who  joiued  the  St.  Paul  Dis¬ 
patch. 

9k  9k  4? 

Bruce  Galphin,  who  was  executive 
editor  of  Atlanta  and  a  writer/editor  of 
Atlanta  and  Washington  newspapers  and 
other  publications — named  special  proj¬ 
ects  administrator  of  Perry  Communica¬ 
tions  Inc. 


Fred  A.  Russell — named  circulation 
manager  of  the  Montgomery  (Ala.)  Ad¬ 
vertiser  and  Walter  C.  Bowick — named 
circulation  manager  of  the  Alabama 
Journal.  Russell  has  been  state  circula¬ 
tion  manager  and  Bowick  a  city  district 
manager  of  the  Advertiser-Journal . 

9k  4(  4: 

Allan  J.  Zurla — to  the  Dollar  Saver 
publications.  East  San  Francisco  Bay 
area,  as  production  manager.  Zurla  ear-  t 

lier  was  with  the  St.  Petersburg  Times. 

4c  4e  9k 

Virginia  Gibson  Pruett — named  city  .| 

editor  of  the  Birmingham  Alabama 
Journal  and  William  Plott — named 
manager  and  editor  of  the  Advertiser- 
Journal  sports  department. 

4c  4(  4c 

Recent  staff  changes  at  the  Charlotte 
(N.C.)  Observer  include:  Joann 
Rhetts — joined  the  paper  as  theater  cri¬ 
tic  and  general  assignment  entertainment 
writer.  Tim  Ohsann — succeeds  Cathy 
Chapin  as  feature  desk  editor.  Chapin — 
to  full-time  movie  critic.  Rose 
O’Donnell — named  design  editor  for  the 
Carolina  Living  section.  Lloyd 
Goodman — named  editor  of  EXTRA. 

Steve  Lyttle,  news  editor  of  the  Wil¬ 
loughby  (Ohio)  News-Herald — joined 
the  newspaper  as  sports  copy  editor. 

Mark  Sluder,  part-time  photographer  to 
fulltime,  replacing  Bill  McCallister, 
who  joined  Sperry  Univac  in  Raleigh. 

4c  4c  4c 

Beverly  M.  Poppell — joined  WCBS- 
fm.  New  York,  as  director  of  news  and 
public  affairs  from  WRFM  Radio,  New 
York.  Earlier  she  was  a  regional  reporter 
for  The  Bergen  Record,  Hackensack, 

N.J. 

*  *  * 

Steve  Moore — promoted  to  assistant 
sports  editor  of  the  Fort  Myers  (Fla.) 
News-Press.  He  was  with  the  St. 
Petersburg  Times  before  joining  the 
News-Press  a  year  ago. 

4c  4c  4c 

Fortune  Pope,  editor  and  publisher  of 
II  Progresso  Italo-Americano,  Italian 
language  daily  in  New  York  City — 
elected  to  the  board  of  directors  of  the 
American  Distilling  Company. 

9k  9k  45 

Jacquelyn  Staats  Cobbledick — to  the 
copy  desk  of  the  Arizona  Daily  Star, 
Tucson,  from  the  University  of  Arizona 
journalism  faculty. 

4c  4c  9k 

Georgia  Doppenberg,  columnist  (“Our 
Views’’)  of  the  staff  of  ihc  Alton-Orange 
City  (la.)  Democrat — named  to  reporto- 
rial  staff  of  the  Des  Moines  Register  and 
Tribune. 

9k  4c  4: 

Dennis  R.  West — named  classified  ad¬ 
vertising  sales  manager  for  the 
Virginian-Pilot  and  Ledger-Star,  Nor¬ 
folk.  With  the  papers  10  years.  West 
most  recently  was  real  estate  group  man¬ 
ager  in  classified. 
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TMS-11 


Step  into 
the  future  of 
text 

management 

systems, 


events  happen  faster 
than  you  can  report 
them,  Digital  presents  the 
system  that  can  keep  up 
with  tomorrow. 

TMS-11.  Version  V. 

TMS-11  offers  a  new 
standard  of  power  and 
flexibility  with  features 
that  are  anything  but 
standard.  Including  a 
sophisticated  terminal 
command  syntax.  Auto¬ 


management. 
Remote  diagnostics.  And 
complete  news  story 
•  header  capability. 

TMS-11  also  offers 
the  power  to  handle  more 
than  250  video  terminals 
on  line,  covering  all  edit¬ 
ing,  reporting,  classified 
advertising  and  wire  ’ 
service  functions. 

TMS-11.  It’s  the  last 
word  in  text  management. 
From  the  first  name  in 


computerized  newspaper 
systems. 

For  complete  infor¬ 
mation  mail  your  business 
card  to  Digital  Equipment 
Corporation,  Graphic 
Arts  Marketing  2B11,  ^ 


Continental  Boulevard, 
Merrimack,  N.H.  03054. 
European  Headquarters: 
12,  av.  des  Morgines, 
1213  Petit-Lancy/Geneva. 
In  Canada:  Digital  Equip¬ 
ment  of  Canada,  Ltd. 


mmn 

Digital  Equipment  Corporation 
Graphic  Arts  Marketing  2B11 
Continental  Boulevard 
Merrimack,  N.H,  03054 


■  Please  send  me 
your  new  TMS-11 
Brochure 

■  Please  have  a 
Graphic  Arts  Spe¬ 
cialist  call  me  for  an 
appointment 

■  My  business  card 


Is  attached 
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ON  TOUR — Newspicture  editor  Walter  EhJers,  UPl,  (right)  describes  how  a 
picture  taken  on  a  secluded  island  in  the  northern  Adriatic  was  transmitted  from 
Belgrade  through  Brussels  and  then  via  satellite  to  UPl  in  New  York.  Listening 
are  Tseng  Tao  (second  from  right),  Chow  Li-fang,  editor.  Department  of  Home 
News  for  the  Hsinhau,  and  Frank  Tremaine  (second  from  left),  senior  vicepresi¬ 
dent  of  UPl.  A  13-member  delegation  from  the  People's  Republic  of  China  are 
spending  20  days  with  UPl  and  AP  in  the  U.S.  before  going  to  Canada  as  guests 
of  that  country's  journalists. 

UPl  and  AP  host  Chinese  editors  in  U.S. 


\w 


%.  1978  by  United  Feature  Syndicate.  Inc 

NBA  TIP  OFF  is  available 
once  a  week. 

For  complete  information 
and  rates  call  John  J.  Carroll 
at  (212)  557-2333 
or  R.J.  (Bob)  Famell 
at  (212)  557-7725. 

UNITED  FEATURE 
SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10017 


Eleven  representatives  of  the  official 
Chinese  news  agency.  Hsinhua,  are  guests 
of  United  Press  International  for  10  days 
commencing  September  1. 

Hsinhau  news  agency  director  Tseng 
Tao  is  heading  the  delegation,  which  also 
will  spend  10  days  with  the  Associated 
Press  following  their  time  with  UPl. 
which  ends  September  10. 

This  is  a  return  visit  by  the  Chinese 
who  were  hosts  last  fall  to  an  AP  delega¬ 
tion  and  more  recently.  May  17  through 
June  2.  to  members  of  the  UPl  board  of 
directors  and  the  UPl  Newspaper  Ad¬ 
visory  Board  during  their  17-day  visit  to 
six  major  centers  and  five  provinces  of 
the  People’s  Republic  of  China. 

Several  members  of  the  UPl  Newspa¬ 
per  Advisory  Board  are  actively  in¬ 
volved  with  H.  L.  Stevenson,  UPl  vice- 
president  and  editor-in-chief,  in  working 
on  the  itinerary  for  the  September  visit. 

On  September  1  and  2  the  Chinese 
journalists  toured  the  facilities  at  UPI’s 
headquarters  in  New  York,  discussing 
with  UPl  editors  and  executives  various 
aspects  of  UPl’s  services,  technology 
and  worldwide  communications. 

On  September  3,  the  group,  hosted  by 
Stevenson  and  Roderick  W.  Beaton, 
president  and  chief  executive  officer,  left 
New  York  for  a  week-long  tour  of  news¬ 
paper  and  industrial  operations  in  Ban¬ 
gor.  Me.;  Boston;  Wichita,  Hutchinson 
and  Kansas  City;  Chicago;  Milwaukee; 
and  then  back  to  New  York. 

Tao,  former  Chinese  ambassador  to 
France,  was  leader  of  a  13-member 


group  of  mainland  Chinese  editors, 
hosted  by  the  American  Society  of 
Newspaper  Editors. 

New  York  Publishers 
elect  new  president 

J.  Allan  Meath  of  Ottaway  Newspa¬ 
pers  Inc.  was  elected  president  of  the 
New  York  State  Publishers  Association. 

Meath  will  replace  John  B.  Johnson  Jr. 
of  the  Watertown  Daily  Times  on  Jan.  1, 
1979.  Johnson,  as  immediate  past  presi¬ 
dent,  will  remain  a  member  of  the  board 
of  directors. 

Elected  vicepresident  was  Louis  A. 
Weil  111  of  Westchester  Rockland  News¬ 
papers.  Paul  L.  Geibel  of  the  Cortland 
Standard  was  elected  secretary- 
treasurer. 

Three  new  directors  were  elected  to 
the  board.  They  are  Linda  Glazer  of  the 
Saratogian,  Stephen  A.  Rogers  of  the 
Syracuse  Herald-Jonrnal  and  Syracuse 
Post-Standard  and  John  Weinman  of  the 
Hudson  Register-Star. 

Named  pubiisher 

Stephen  Ganis  has  been  named  pub¬ 
lisher  of  the  Brooklyn  (N.Y.)  Times,  a 
weekly.  He  had  formerly  been  executive 
editor  of  the  newspaper.  He  will  now 
hold  both  titles  concurrently.  Earlier,  he 
had  been  editor-in-chief  of  the  Brooklyn 
Graphic,  a  weekly,  and  had  been  with 
the  New  York  Daily  News. 
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Cox  acquires  6  weeklies  in  New  Orleans  area 


Acquisition  of  the  Guide  Newspaper 
Corp.,  publisher  of  six  free  circulation 
weekly  newspapers  in  the  New  Orleans 
area,  by  Cox  Enterprises,  Inc.,  of  At¬ 
lanta.  was  announced. 

The  report  that  an  agreement  in  prin¬ 
ciple  has  been  reached  between  the  two 
publishing  firms  was  made  by  Garner 
Anthony,  Cox  chairman,  and  Eldon 
“Al”  Gensheimer,  president  and  general 
manager  of  Guide  Newspapers. 

Terms  of  the  agreement,  which  proba¬ 
bly  will  be  concluded  in  October,  were 
not  disclosed. 

Gensheimer  and  Joe  Howard,  Guide 
advertising  director,  will  continue  in 
their  present  positions.  No  personnel 
changes  are  anticipated,  Anthony  said. 

With  a  printing  plant  and  main  office  in 
Gretna,  La.,  Guide  Newspapers  pub¬ 
lishes  and  circulates  257,000  newspapers 
each  week  in  six  suburban  neighbor¬ 
hoods  around  New  Orleans.  It  is  all  free 
circulation.  Offices  also  are  maintained 
in  Metairie.  Chalmette,  New  Orleans 
East,  Slidell  and  Covington. 

The  first  paper,  the  West  Bank  Guide, 
was  founded  in  1962  by  Erbon  Wise,  Ed 
Rose  and  John  Makar.  The  East  Bank 
Guide  was  started  in  1970,  the  Orleans 
Guide  in  1974,  St.  Bernard  Guide  in  1976 
and  St.  Tammany  Guide  this  past  sum¬ 


mer.  The  Jefferson  Parish  Times,  a  daily, 
was  acquired  in  1977  from  Alexandria 
Town  Talk  and  switched  to  a  weekly 
legal  paper. 

A  native  of  Flint,  Mich..  Gensheimer 
came  to  Guide  Newspapers  as  president 
and  general  manager  in  1974.  He  previ¬ 
ously  served  as  executive  vice  president 
and  a  director  of  Courtland  Communica¬ 
tions,  Cleveland,  and  regional  operations 
manager  for  the  Panax  Corp.,  East  Lans¬ 
ing.  Mich. 

Active  in  civic  affairs,  Gensheimer, 
44,  is  chairman  of  the  West  Bank  Council 
of  the  New  Orleans  Chamber  of  Com¬ 
merce,  secretary-treasurer  of  the 
Louisiana  Superdome  Exposition  Dis¬ 
trict,  and  a  member  of  the  board  of  the 
New  Orleans  Chamber  of  Commerce  and 
advisory  board  of  the  Jefferson  Bank  & 
Trust  Co. 

Gensheimer  was  graduated  from  St. 
Ambrose  College  in  Davenport,  Iowa,  in 
1956  with  a  bachelor’s  degree  in  adminis¬ 
tration  and  economics. 

Howard.  57,  started  with  Guide 
Newspapers  in  January.  1976,  as  director 
of  advertising.  He  recently  was  named  a 
vice  president  of  the  company. 

Howard  previously  spent  28  years 
with  the  W.T.  Grant  Co.,  eventually  be¬ 


coming  manager  of  the  five-state  district 
headquartered  in  Atlanta. 

He  is  married  and  has  four  children. 

Howard  holds  an  A.B.  degree  from 
Bates  College  and  did  graduate  work  at 
Columbia  University. 

He  served  as  a  navigator  with  the  U.S. 
Army  Air  Corps  in  World  War  il. 

A  privately-held  company,  Cox  En¬ 
terprises  publishes  the  Austin,  Texas, 
American-Statesman,  the  Atlanta  Jour¬ 
nal  and  Constitution,  the  Dayton,  Ohio, 
Daily  News  and  Journal  Herald,  the  Port 
Arthur,  Texas,  News,  the  Springfield 
Ohio,  Daily  News  and  Sun,  the  Waco, 
Texas,  Tribune- Herald,  the  West  Palm 
Beach,  Fla.,  Post  and  Times,  the  Miami, 
Fla.,  News,  the  Longview,  Texas,  Daily 
News  and  Morning  Journal,  the  Mesa, 
Ariz.,  Tribune,  and  the  Lufkin,  Texas, 
News,  winner  of  the  1977  Pulitzer  Gold 
Medal  for  public  service. 

Cox  also  owns  the  Arizona  Pen- 
nysaver  Group  in  the  Phoenix  area  and 
weekly  newspapers  in  Flordia  and 
California. 

Sales  manager 

Edward  G.  Condon  has  been  ap¬ 
pointed  Eastern  sales  manager  of  U.S. 
Suburban  Press,  Inc.,  headquarted  in 
Englewood  Cliffs,  N.J. 
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Geoffrey  Moss  Hos  Joined 
Courses  by  NewspOper 

Geoffrey  Moss  of  the  Woshingron  Posr 
Writers  Group  is  one  of  the  notion's  best 
newspoper  illustrotors.  His  illustrotions  'were 
the  first  coptionless  drov^/ings  to  be 
distributed  on  o  notionolly  syndicoted 
bosis.  Thirty  of  these  unique  drowings 
prepared  especiolly  for  Courses  by 
Newspoper  will  illustrate  the  two 
newspoper  series  beginning  in  September: 
Foil,  1978— Taxation:  Myths  and 
Realities 

Winter /Spring,  1979— Death  and 
Dying:  Challenge  and  Change 
To  sign  up  for  these  free  newspoper 
progroms,  or  for  more  information  write: 
George  A.  Colburn,  Director 
COURSES  BY  NEWSPAPER 
University  of  Californio,  Son  Diego 
Q-056 

Lo  Jollo,  CA  92093 
714/452-3405 

Courses  by  Newspaper  is  o  projecr  of  Universiry 
Exrension,  Universiry  of  Colifornio,  Son  Diego 
and  is  funded  by  rhe  Norionol  Endowment 
for  rhe  Humanities. 


CbN 


OUT  OF 
THE  DARK 


The  3M  “Pyrofax”  Imaging  System 
doesn’t  need  a  darkroom.  Or  plumbing, 
chemicals,  processors,  or  any  of  the  other 
materieils  needed  to  run  one.  Thanks  to  a 
unique  technology,  the  Pyrofax  System 
produces  press-ready  offset  plates  without 
film  or  silver  And  it  does  it  all  in  just  over 
2Vz  minutes. 

What’s  more,  the  Pyrofax  System  can 
produce  as  many  as  92  plates  an  hour  with 
clean,  sharp  halftones  up  to  85-lines.  And 
it’s  compatible  with  nearly  dl  plates  as 
small  as  10"  x  15"  or  as  leu^e  as  40"  x  50". 

With  Pyrofax,  you  can  even  make  up  to 
four  plates  from  a  single  exposure.  So  if 
you  have  two  or  more  press  lines  or  need 
four  or  more  plates  or  proofo  per  page 


layout,  you’ll  save  even  more  time. 

Pyrofax  is  an  extremely  easy-to-operate 
system  that  can  be  located  in  your  press 
room,  composing  room,  or  virtually 
anywhere  in  your  plant. 

More  than  a  hundred  offset  and  direct 
litho  newspaper  and  commercial  printing 
plants  worldwide  have  brought  their 
platemaking  operations  out  of  the  dark  with 
the  3M  Pyrofax  System.  For  additional 
information,  write:  Pyrofex  Products,  3M 
Centei;  Bldg.  223-3N,  St.  Paul,  MN  55101. 
Or  better  yet,  why  not  call  Leslie  G.  Curtis, 
Pyrofax  Meurketing  Manager  at  (612) 
733-8473.  He  can  tell  you  more  cind 
arrange  for  you  to  see  foe  Pyrofax  System 
in  operation  at  a  plant  like  yours. 


Equipment 


Mailroom  system  allows 
automatic  zone  distribution 


A  system  which  performs  automatic 
make-up  of  newspaper  bundles  by  circu¬ 
lation  zone,  including  proper  number  of 
copies  with  designated  inserts,  has  been 
developed  by  the  Bindery  Systems  divi¬ 
sion,  Harris  Corporation. 

Called  the  Hams  Zone  Controlled  Dis¬ 
tribution,  the  system  permits  selective 
assembly  of  small  and  large  insert  quan¬ 
tities,  and  delivers  the  product  to  the 
correct  loading  position  in  accordance 
with  predetermined  instructions.  All  op¬ 
erations  are  controlled  by  a  central  proc¬ 
essing  unit. 

In  addition,  the  system  monitors  press 
production  and  provides  production  data 
printout.  Included  is  such  information  as 
inserter  efficiency,  arrival  and  departure 
times  of  each  delivery  truck,  and  the 
quantity  loaded  by  zone. 

According  to  Harris,  the  development 
gives  a  newspaper  the  capability  of  in¬ 
serting  small  quantities  of  advertising 
material  and  directing  it  to  a  specific  area 
of  a  circulation  district.  This,  the  com¬ 
pany  said,  should  attract  local  advertis¬ 
ers  who  do  business  in  only  one  area  of 
the  paper’s  coverage. 

In  operation,  the  process  is  activated 
with  a  truck’s  arrival  at  the  loading  dock 
where  it  is  assigned  a  position.  Truck 
number  and  location  are  entered  in  the 
system  and  the  route  of  the  truck  is  ver¬ 
ified  on  a  dock  cathode  ray  tube  display. 
The  display  also  provides  identification 
and  quantity  of  the  zone  to  be  loaded. 

Circulation  data  by  truck  route  loading 
is  maintained  in  disc  memory  and  is  up¬ 
dated  daily  by  input  from  the  circulation 
department.  The  dock  operator  can 
change  draw  requirements  through  a 
console  keyboard. 

Now  the  same  information  is  given  to 
the  mailroom,  and  the  system  begins  its 
counting  and  selecting  procedures.  All 
control  functions  are  performed  through 
sensors  and  auxiliary  controllers. 

The  stacker  is  programmed  for  re¬ 
quired  number  of  bulk  and  odd  bundles, 
and  inserter  hoppers  are  activated  or  in¬ 
hibited  by  the  system  in  accordance  with 
zone  requirements.  Product  counts  are 
recorded  at  stuffer  delivery  and  stacker 
input,  and  bundle  counts  occur  at  dock 
belts  and  truck  loaders. 

The  system  maintains  a  dynamic  in¬ 
ventory  of  contents  of  the  inserting 
machine. 

Meanwhile,  at  the  dock  the  zone  quan¬ 
tity  is  counted  down  by  one  for  each 
bundle  received.  When  the  count 


reaches  zero,  the  next  zone  and  its  quan¬ 
tity  are  displayed. 

During  full  circulation  inserting  or 
non-inserting  operations,  the  system 
functions  as  described  with  the  omission 
of  zoning  requirements. 

The  Zone  Controlled  Distribution  Sys¬ 
tem  is  adaptable  to  N P-624,  N P-848  and 
N P-1 372  inserting  machines. 

Study  predicts  home 
IVT  unit  in  1982 

Current  trends  in  the  home  computer 
and  video  tape  recorder  fields  will  lead  to 
the  emergence  of  an  Integrated  Video 
Terminal  (IVT)  within  the  next  four 
years,  which  will  integrate  the  home 
telephone,  TV  set,  video  tape  recorder 
and  personal  computer,  according  to  a 
new  1 80-page  report  from  International 
Resource  Development  Inc.  (IRD),  a 
management  consulting  and  market  re¬ 
search  firm.  The  $895.  report  predicts 
that  the  IVT  will  represent  a  billion- 
dollar  industry  within  ten  years,  and  will 
bring  about  significant  changes  in  the 
publishing,  consumer  electronics, 
broadcasting  and  telecommunications 
industries. 

In  the  report,  entitled  THE  HOME 
TERMINAL,  the  IRD  consultants  detail 
current  experiments  in  interactive  TV, 
such  as  the  Qube  experiment  in  Ohio  and 
Viewdata  in  England.  These  experi¬ 
ments,  according  to  IRD,  point  to  a 
strong  consumer  demand  for  interactive 
TV  services  and  will  lead  to  the  concept 
of  “narrowcasting”  rather  than  “broad¬ 
casting”,  giving  the  consumer  the  ability 
to  select  TV  programs  from  central  li¬ 
braries  and  to  view  them  at  times  of  his 
own  choosing. 

According  to  IRD,  the  Integrated 
Video  Terminal  will  serve  as  the  primary 
home  tool  for:  entertainment;  publishing 
access;  home  environment  scheduling; 
administration  (payment  of  bills,  etc.); 
home  appliances  control;  self-education; 
and  correspondence  (via  electronic  mail 
services). 

The  IVT  is  expected  to  first  appear  on 
the  U.S.  market  in  1982,  with  a  price  of 
$1,400. 

Although  the  Japanese  are  ahead  in  the 
terminal  integration  race  now,  a  major 
opportunity  for  innovative  breakthrough 
exists  for  U.S.  industry  for  the  second 
generation  IVT,  the  report  says. 


The  eventual  impact  of  the  IVT  on 
housing  patterns,  manners  and  morals, 
and  the  economy  in  general  will  be  as 
great  as  the  impacts  of  the  automobile, 
television,  and  the  national  highway  sys¬ 
tem.  The  pattern  of  distributed  living, 
emancipated  from  geography,  created 
suburbia. 

The  telephone  network  is  the  nervous 
system  that  holds  this  distributed  social 
organism  together.  Distributed  living, 
distributed  mobility,  and  distributed  in¬ 
terpersonal  communications  support  and 
feed  on  each  other.  The  IVT  will  further 
this  process,  which  will  extend  it  to  all 
social  levels  as  the  IVT  spreads,  accord¬ 
ing  to  the  report. 

The  greatest  long  term  impact  will  be 
from  the  self-improvement  and  self¬ 
learning  capacities  of  the  IVT.  As  these 
are  integrated  with  degree-granting  ad¬ 
ministrations,  self-taught  and  home- 
tested  certification  will  become  the  norm 
for  postgraduate  adult  education.  Adapt¬ 
ability  to  changing  labor  markets  will 
become  a  matter  of  self-initiative,  with 
an  easing  of  social  stress. 

At  first  the  IVT  will  offer  the  affluent 
an  even  greater  advantage,  but  as  the 
IVT  spreads  to  all  groups,  it  will  come  to 
act  as  a  leveller. 

Home  viewers  will  be  able  to  obtain 
programs  direct  from  libraries  or  data¬ 
bases  of  programming  (movies,  enter¬ 
tainment,  instructional  films,  etc.)  main¬ 
tained  at  Central  points,  or  alternatively 
will  choose  to  buy  them  in  videotape 
form,  according  to  the  report.  Publishing 
for  IVTs  and  video  tape  recorders  will 
become  a  billion-dollar  business  by  the 
mid-1980’s  says  the  report. 

Included  in  the  report  are  specific  pre¬ 
dictions  regarding  the  emergence  of  elec¬ 
tronic  newspapers  and  home  electronic 
mail,  facilitated  by  low-cost  non-impact 
printers  such  as  that  recently  introduced 
by  SCI  Systems  and  marketed  by  Radio 
Shack. 

Further  details  on  the  report,  including 
a  free  table  of  contents  and  description, 
are  available  from  IRD  at  125  Elm  Street, 
P.O.  Box  1131,  New  Canaan,  Connec¬ 
ticut  06840;  telephone  (203)  966-5615. 

Smith  RPM  announces 
offset  conversion  pac 

Smith  RPM  of  Overland  Park,  Kansas 
has  announced  a  new  total  letterpress  to 
offset  conversion  system  that  has  been 
field  tested  at  a  50,000  circulation  paper. 

The  offset  conversion  system  requires 
a  special  assembly  pac  which  Smith 
RPM  will  install  and  a  re-webbing  of  the 
press.  The  system  will  use  offset  plates, 
offset  blankets  and  either  offset  or  letter- 
press  inks. 

Assembly  pacs  are  available  now  with 
approximate  cost  for  conversion  listed 
between  $60,000  to  $70,000  per  press 
unit. 
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Native  stone 
used  in  new 
piant  design 

Princeton  (Ind.)  Clarion,  the  newspa¬ 
per  that  claims  to  be  the  only  U.S.  daily 
with  the  name  of  “Clarion”,  has  moved 
its  staff  of  about  40  people  into  a  new 
facility  in  downtown  Princeton. 

The  9.000  square  foot  building  has 
most  of  the  exterior  paneled  with  Indiana 
limestone  5x14'  blocks  that  are  5  inches 
thick.  The  limestone  is  characteristically 
a  freestone,  without  pronounced  cleav¬ 
age  planes,  possessing  a  uniformity  of 
composition,  texture  and  structure. 

“The  stone  covering  gives  the  building 
insulation,  security,  and  permanence.” 
stated  co-publisher,  Edward  C.  Coch¬ 
rane.  The  Indiana  limestone  has  the 
property  of  high  internal  elasticity, 
adapting  itself  without  damage  to  ex¬ 
treme  temperature  changes.  The  stone 
also  combines  physical  properties  with  a 
degree  of  machinability. 

J.  Ben  Penners  of  Gresham,  Oregon 
who  has  designed  80  newspaper  plants 
across  the  country  worked  with  the  co¬ 
publishers  and  staff  of  the  daily  to  de¬ 
velop  a  facility  that  would  assure  coordi¬ 
nation  of  all  departments  and  personnel. 


A  Goss  Community  Press  is  installed 
in  the  facility  along  with  new  electronic 
equipment,  Compugraphic’s  MDT  350 
(Mini  Disc  Terminal),  that  interfaces 
with  existing  typesetters  and  Unified 
Composer. 

Circulation  has  grown  from  4,883  in 
1966  to  7,030  in  1978.  The  paper’s  market 
includes  Pike  County  and  7  other  towns 
in  addition  to  Princeton. 

The  daily  is  owned  by  Cochrane 
Newspapers,  Inc.,  with  co-publishers 
(father  and  son)  Edward  C.  Cochrane 
and  Edward  C.  (Ned)  Cochrane. 

Newspaper  buffs  may  be  interested  to 
know  that  Clarion  from  Latin  clarus  de¬ 
notes  brilliantly  clear;  as.  the  pure  clar¬ 
ion  air.  In  the  days  when  feudal  lords 
reigned,  the  clairon  was  used  to  herald 
royalty  or  victorious  warriors  at  public 
occasion. 

Bank  property  acquired 
by  Ft.  Worth  newspaper 

Fort  Worth  Star-Telef’iant  has  com¬ 
pleted  the  acquisition  of  the  block  of 
downtown  Fort  Worth  property  bounded 
by  West  5th,  Taylor,  West  6th  and 
Lamar  streets,  one-fourth  of  which  is 
presently  occupied  by  the  newspaper’s 
distribution  facility.  The  remaining 
three-fourths  of  the  block  of  land  was 
purchased  from  Tarrant  Savings  Associ¬ 
ation. 

The  property,  covering  30.()()0  square 
feet,  includes  the  four  story  home  office 
building  of  the  savings  firm  plus  a  large 
public  parking  lot.  Purchase  price  is  re¬ 
ported  in  excess  of  $2  million. 

The  Star-Telegram  has  no  immediate 
plans  to  utilize  the  property,  said  a 
company  spokesman.  The  acquisition  is 
to  enhance  long  term  growth. 


LogEtronics,  Muirhead 
sign  sales  agreement 

LogEtronics  of  Springfield,  Virginia, 
Muirhead  Data  Communications  Ltd.,  of 
Beckenham  Kent,  U.K.,  and  Muirhead, 
Inc.,  of  Mountainside,  N.J.,  announced 
August  30  a  distribution  agreement  offer¬ 
ing  a  comprehensive  range  of  newspaper 
page  facsimile  communications  systems. 
Laser  plate  making  systems  of  each 
company  are  also  part  of  the  agreement. 

Under  the  arrangement  LogEtronics 
will  distribute  the  combined  product 
lines  and  systems  in  North  America, 
South  America  and  Canada.  Muirhead 
Ltd.,  will  sell  the  combined  product 
lines  and  systems  in  the  rest  of  the 
World. 

LogEtronics  manufactures  photo¬ 
mechanical  equipment  for  the  graphic 
arts  and  technical  photographic  indus¬ 
tries  and  Muirhead  Data  Communica¬ 
tions  Ltd.,  and  its  associate  company, 
Muirhead  of  New  Jersey,  are  manufac¬ 
turers  of  Page  Fax  newspaper  facsimile 
systems. 

Under  the  distribution  arrangement 
Muirhead’s  flat  bed  laser  plate  making 
system  and  LogEtronic’s  laser  plate  sys¬ 
tem.  LogEscan,  will  be  available  in  the 
U.S.  and  abroad.  Muirhead  will  provide 
communications  and  facsimile  systems 
expertise  for  the  LogEscan  plate  sys¬ 
tems. 

Newsprint  firm  expects 
go  ahead  on  expansion 

Crown  Zellerbach  Canada  said  it 
would  probably  make  a  decision  in  Feb¬ 
ruary  of  1978  to  go  ahead  with  a  news¬ 
print  capacity  expansion  at  its  Elk  Falls. 
British  Columbia  niill. 
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GARCO 

GRAPHIC  ARTS  RUBBER  CO.  ANNOUNCES  THE  FIRST 
MAJOR  BREAKTHROUGH  IN  NEWSPAPER  PRESS 
BLANKETS  FOR  DILITHO  AND  SHALLOW  PLASTIC  PLATES! 

•  New  Concept  in  Compressible  Blankets 

•  Press  Tested  for  T wo  Years 

•  Available  in  All  Gauges  From  .025 
Drawsheet  to  the  .093  Top  Blanket 

•  Last  Longer,  Run  Cleaner,  Priced  Lower 

•  Print  Better  in  Black  as  well  as 
True  Color  Reproduction 

GARCO 

109  WEST  21st  St. 

INDIANAPOLIS,  INDIANA,  46202  (317)  925-0465 


GARCO  also  supplies  Cutting  Rubbers: 

•Black  all  natural  rubber  (hard  Anted. hard)  eBlack  A  red  Urethane  (90 hard) 


R.  G.  Rogers,  chairman  of  the  firm. 
899f  owned  by  Crown  Zellerbach  Corp., 
of  San  Francisco,  said  the  expansion  was 
predicated  on  confirmation  of  prelimi¬ 
nary  findings  of  economic  returns  and 
the  availability  of  fiber.  The  start-up 
could  take  place  in  1983. 

Cost  of  the  160.000  to  190.0(K)  annual 
tonage  expansion  is  set  at  $150  million. 
The  present  mill  capacity  is  rated  at 
220,000  tons  annually. 

T.  G.  Rust,  president  of  the  company, 
stated  an  uncertainty  about  the  expan¬ 
sion  plan  concerns  power.  He  said  en¬ 
vironmentalists  are  objecting  to  in¬ 
creased  transmission  lines  that  would 
come  from  the  'mainland. 

Canadian  group  buys 
9.7%  of  Abitibi 

HCl  Holdings  Ltd.  and  2  Toronto 
businessmen  have  agreed  to  purchase 
1.8  million  shares  (about  9.7%  )  of 
Abitibi  Paper  Co.  from  unidentified  sellers. 

Total  price  for  the  stock  will  come  to 
$30.6  million.  This  will  give  the  group 
the  largest  single  block  of  Abitibi  shares. 
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stuffing  needs, 


STACKER 


GEORGE  SKOCIPICK,  National  Service  Manager 


JACKET 


AUTOMATIC 

JACKET 

LOADER 


TO  TOP  &  BOTTOM  WRAP 
TVER  AND  LOADING  DOCK 


After  deciding  to  completely  automate  their  Stuffing 
Operation,  the  next  decision  was  which  stuffing  sys¬ 
tem  to  select.  There  were  many  unique  considera¬ 
tions  and  special  limitations  to  evaluate.  Size, 
Capacity,  Cost  and  Versatility  were  some  of  the 
criteria  that  were  used  to  evaluate  available  equip¬ 
ment.  The  McCain  660  In-Line  Stuffer  was  chosen 
because  it  offered  the  most  practical  results;  Lowest 
daily  operating  cost,  reliability  and  consistency  so 
necessary  to  a  smooth,  successful  operation. 

If  you're  thinking  of  automating  your  stuffing  op¬ 
eration,  get  the  facts  about  McCain  660.  It's  probably 
the  best  solution  for  you,  too. 

Write  for  our  brochure  today. 


r\lV|CCAIN 

McCAIN  MANUFACTURING  CORP. 

6200  West  60th  St.,  Chicago,  Illinois  60638 
Tel.  (312)  586-6200  Telex  25-3772 
Cable.  McCainco  Chicago 


RE-FEED 

STATION 


INSERT 


INSERT 


IfiSERT 


After  careful  consideration  and  evaluation 
the  Lafayette  Journai  and  Courier 
decided  McCain's 'In-Line'  System  *-t==^ 
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Packing  gage 
designed 

for  DiLitho  systems 

A  new  packing  gage,  specifically  de¬ 
signed  for  presses  using  DiLitho  has 
been  announced  by  Baldwin- 
Gegenheimer. 

The  gage  measures  the  height  of  the 
DiLitho  blanket  above  the  cylinder  iron 
and  is  also  used  to  determine  the  amount 
of  squeeze  between  plate  and  blanket. 
Accurate  to  within  .0005",  the  gage  is 
specifically  calibrated  to  handle  the 
height  differences  of  up  to  .2"  typically 
found  in  DiLitho  installations. 


Accuracy  in  packing  is  essential  to 
avoid  such  problems  as  reduced  plate 
life,  poor  image  transfer,  roller  and  blan¬ 
ket  streaks  and  reduced  print  sharpness. 

A  significant  advantage  is  that  the  gage 
can  be  used  with  one  hand  without  the 
need  for  tedious  alignment.  Readings  can 
be  taken  in  seconds,  and  there  is  no  need 
for  frequent  “zeroing”  or  recalibration. 

New  substrate  ready 
for  Letterflex  units 

Letterflex  Systems  will  start  to  make 
equipment  modifications  for  customers 
who  want  to  convert  to  the  new  Polyfib- 
ron  Substrate  announced  at  the  recent 
ANPA/Rl  show  in  St.  Louis. 

The  new  photopolymer  platebacking  is 
a  polymer-impregnated  composite  mate¬ 
rial  designed  to  reduce  newspaper 
photopolymer  plate  costs.  Testing  was 
done  at  the  Lubbock  (Tex.)  Avalanche- 
Journal. 

Retrofit  kits  are  now  available  for  the 
Letterflex  135,  135A,  290  and  290A  sys¬ 
tems. 


IS  YOUR 
LEAD 
DEAD? 

TOP  $  FOR  YOUR 
TYPE  METAL 

COMMERCIAL  METALS  COMPANY 
Lead  Department 
Box  1046 

Dallas.  Texas  75221 
(214)  631-4120  Ext  279 


SI 


METAL  MERCHANT  FOR  THE  WORLD 


Saxmayer  designs 
single  packaging  unit 

Saxmayer  Corporation,  has  developed 
a  single  copy  newspaper  packaging  sys¬ 
tem  called  the  FOLD-R/SEAl.-R.  The 
system,  which  totally  encapsulates  a  sin¬ 
gle  newspapers  in  1!4  mil  cohesive  coated 
poly  film,  “as  an  answer  to  circulation’s 
age  old  problen,  wind  and  wet  weather.” 

The  Fold-R/Seal-R  is  the  result  of  five 
years’  R  &  D  by  Saxmayer,  which  has 
manufactured  bundle  tying  equipment 
for  over  66  years.  The  company  said  the 
equipment  was  developed  two  years  ago 
which  accomplished  this  task  using  a  cold 
seal  process,  but  was  never  marketed  due 
to  its  size,  cost  and  mechanical  complexity. 
Our  engineering  goal  then  became  to  de¬ 
sign  for  production,  a  model  which  was 
simple  to  operate  and  maintain:  took  little 
floor  space  and  could  be  afforded  by  the 
majority  of  newspapers  and  news  deliv¬ 
ery  agencies. 

Saxmayer  demonstrated  a  produc¬ 
tion  prototype  Fold-R/Seal-R,  at  St. 
Louis  for  illustrating  the  potential  of  this 
advanced  technology  at  the  50th  Annual 
American  Newspaper  Publishers  Associ¬ 
ation/Research  Institute  Production  Con¬ 
ference.  First  production  units  will  be 
ready  for  the  industry  by  late  1978. 

The  Fold-R/Seal-R  is  a  modular  unit 
which  operates  on  1 15  volt  electrical  sys¬ 
tem.  The  unit  is  designed  to  feed  bundle 
stacks  of  newspapers  continually  from 
the  bottom  into  a  double  folder  and  pre¬ 
sents  the  folded  copy  to  the  Seal-R  for 
encapsulation.  The  Seal-R  utilizes  a  sin¬ 
gle  web  of  poly  coated  film,  encloses  and 
cuts  the  package  off  for  final  delivery  to 
the  carriers.  The  system  accommodates 
papers  from  18  to  60  equivalent  pages 
including  inserts.  Production  rates  of 
over  4000  per  hour  are  attainable  by  a 
variable  speed  control  system. 

The  Fold-R/Seal-R  speeds  up  packag¬ 
ing  time  while  reducing  delivery  costs  for 
the  newspaper.  Newspapers  packaged  in 
this  manner  may  now  be  thrown  from 
moving  vehicles  at  rates  up  to  500  per 
hour  in  dense  subscriber  areas.  In  rural 
areas,  the  system  completely  eliminates 
the  investment  and  maintenance  of  motor 
route  tubes. 

New  stacker  produces 
square  bundles 

A  low-cost  compensating  counter 
stacker,  model  Apollo,  has  been  intro¬ 
duced  by  Muller-Martini.  The  heavy 
duty  unit  produces  square  compensated 
bundles  of  newspapers,  brochures  or 
magazines  at  speeds  up  to  14,000  copies 
per  hour. 

Stacks  can  be  delivered  left  or  right  to 
accommodate  any  layout  and  workflow 
requirement.  The  unit  interfaces  with 
any  saddle  stitcher,  perfect  binder  or 
three-knife  trimmer. 


4-Off  capability 
added 

to  imaging  system 

A  new  “4-Ofr’  imaging  process  de¬ 
signed  to  increase  the  platemaking  speed 
of  the  3M  Pyrofax  Imaging  System  has 
been  introduced  by  the  3M  Printing 
Products  Division.  The  system  which 
produces  four  offset  printing  plates  from 
a  single  Transfilm,  is  designed  for  news¬ 
papers  with  two  or  more  press  lines  and  a 
need  for  four  or  more  plates  per  page 
layout. 

The  highspeed  system  is  composed  of 
an  Imager  and  a  Fuser.  It  eliminates  the 
need  for  film  and  plate  processors, 
plumbing  web  chemical  processing  sink, 
conventional  negative  film  and  striping 
operations. 

The  plate  size  flexibility,  all  the  way 
up  to  40x48-inches,  makes  possible  the 
use  of  Pyrofax  by  both  web-fed  and 
sheet-fed  printers  in  the  newspaper  busi¬ 
ness,  as  well  as  commercial  and  even 
in-plant  printers. 

A  third  development,  announced  ear¬ 
lier  this  year,  is  the  trend  toward  finer 
line  screens — up  to  85-line  halftone 
reproduction — thus  expanding  the  sys¬ 
tem  in  daily  and  weekly  offset  newspa¬ 
pers  (Initial  capability  of  the  system  was 
65-  and  later  75-line  halftone  screens.) 

Other  recent  developments  have  in¬ 
cluded:  an  increase  of  the  Transfilm 
contrast  capacity:  higher  quality  optics 
in  the  imager:  optimum  imaging  powder 
uniformity:  and  several  mechanical  im¬ 
provements. 

Brazilian  paper  installs 
6  unit  Metro  press 

A  six-unit  Rockwell-Goss  Metro- 
Offset  printing  press  is  being  installed  at 
S.A.  Estado  De  Minas,  a  newspaper  in 
Belo  Horizonte,  Brazil. 

The  press,  scheduled  to  be  on  edition 
late  this  summer,  will  be  housed  in  a  new 
3,500-square-metre  building  in  Belo 
Horizonte. 

Alvara  Teixeira  da  Costa,  director  of 
engineering  for  the  newspaper,  said, 
“With  this^  new  press  equipment,  and 
with  new  phototypesetting  equipment, 
we  anticipate  having  one  of  the  most 
modern  plants  in  South  America.  We  ex¬ 
pect  that  within  a  short  time  Estado  de 
Minas  will  be  in  a  position  to  compete 
with  the  biggest  newspapers  in  Brazil.” 

Teixeira  said  this  is  the  first  new  press 
equipment  purchased  in  23  years  by  the 
50-year-old  publishing  firm. 

Ury  named 

Frank  Ury  has  been  named  engineer¬ 
ing  research  and  development  depart¬ 
ment  manager  for  Didde-Glaser.  Ury 
was  chief  engineer  for  Stevens  Corp., 
prior  to  Joining  Didde-Glaser. 
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nRST  AGAIN! 


1970 

Miracle  V-2020 


the  first 

alkaline  fountain 
solution. 


■nRODUCINO 

SUPER  V4020 CONCENfRATE 


A  new,  more  convenient  way  to  prepare  an  alkaline  fountain  solution. 


1978  A  new,  more  con¬ 
venient  concentrate,  and 
the  first  automatic  mixing 
and  delivery  system  for  a 
liquid  concentrate. 


Now  you  can  mix  and 
store  Flint’s  popular  foun¬ 
tain  concentrate  without 
handling  large  drums.  New 
Super  V-2020  is  a  concen¬ 
trated  form  of  Miracle 
V-2020,  known  to  the  print¬ 
ing  industry  as  “the  original 
alkaline  etch!’  A  new  mixing 
system  combines  10  gallons 
of  Super  V-2020  and  45  ^ 

gallons  of  water,  delivering  ^ 
55  gallons  of  Miracle  V-2020 
alkaline  fountain  solution. 
Mixing  is  fast  and  handling 
is  greatly  simplified. 

Since  Super  V-2020  is 
a  liquid,  not  a  powder. 


mixing  is  thorough,  complete  and 
permanent.  Once  mixed,  the  solu¬ 
tion  is  identical  to  the  original 
Miracle  V-2020  Concentrate  with 
exactly  the  same  proper- 
k-  ^  ties.  V-2020  reduces 

- — ^  scumming  and  ink 

emulsification,  result- 

ring  in  longer  plate  life 
and  better  ink  mileage. 

PAsk  your  Flint  Ink 
representative  about 
Super  V-2020  for  your 
web  offset  or  Di-Litho  system. 
Backed  by  our  experts  in  ink 
technology,  he  can  show  you  how 
our  new  alkaline  fountain  solution 
system  can  improve  your  printing. 


NATIONAL  HEADQUARTERS:  25111  GLENDALE  AVENUE,  DETROIT.  MICHIGAN  48239 

ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  DETROIT  •  HOUSTON  •  INDIANAPOLIS 
JACKSONVILLE  •  KANSAS  CITY  •  LOS  ANGELES  •  LOUISVILLE  •  MEXICO  CrT/  •  MIAMI  •  MINNEAPOLIS 
NEW  ORLEANS  •  NEW  YORK  •  PORTLAND  •  PROVIDENCE  •  SAN  FRANCISCO 


Diskette  storage  unit 
designed  for  system 

Operational  simplicity  and  economy  of 
storage  are  combined  in  a  newly  an¬ 
nounced  TermiNet"  Diskette  Storage 
Terminal  (DST)  available  now  from 
General  Electric's  Data  Communication 
Products  Business  Department. 

For  user  convenience,  no  coded  com¬ 
mands  are  necessary.  Instead,  a  set  of 
English  language  commands  like  write, 
read,  and  erase  actuate  the  unit.  These 
simple  commands  can  be  learned  by  an 
operator  in  only  a  matter  of  minutes. 

To  further  simplify  the  DST's  use,  all 
operator  switches  and  LED  indicators 
are  on  the  front  control  panel.  Housed  in 
a  rectangular,  stylized  chassis,  the  DST 
is  17.82"  wide,  12.62"  high  and  16.62" 
deep.  The  single  unit  drive  weighs  30 
pounds  while  the  dual  weighs  45  pounds. 

Using  a  micro-processor  based  design 
to  insure  reliable  performance  and 
minimum  maintenance,  the  DST  pro¬ 
vides  file  management  and  simplified 
on-site  configuration.  The  unit  may  be 
field  upgraded  from  one  to  two  disk 
drives  by  simply  sliding  the  second  drive 
into  the  chassis. 

Available  in  single  or  dual  disk  drives, 
the  DST  is  configured  as  an  independent 
unit  with  two  RS232  ports,  one  for  vari¬ 
ous  computer  peripherals  including 
CRTs  and  printers,  and  the  second  for  a 
data  set.  The  unit  is  compatible  with  the 
Bell  21 2A  data  set  among  others. 

The  storage  medium  is  an  IBM  com¬ 
patible  soft  sectored,  single-sided  flexi¬ 
ble,  magnetic  diskette  which  has  a  usable 
storage  capacity  of  23 1 ,800  characters  in 
a  single  unit  to  half  a  million  characters 
in  a  dual  unit.  Each  diskette  can  accom¬ 
modate  files  which  may  be  of  variable 
length  and  easily  edited,  added  to, 
sorted,  searched,  and  otherwise  manipu¬ 
lated  in  an  average  access  time  of  463 
milliseconds. 

ASCII  coded  is  transmitted  and  re¬ 
ceived  in  serial  asynchronous  form  at 
various  baud  rates.  The  system  can  op¬ 
erate  in  half  or  full  duplex  mode. 

The  single  drive  DST  lists  for  $2500. 


IVe  stock  and  manufacture 

PRECISION  ENGINEERED 
REPLACEMENT  PARTS  AT 
LOWER  COST  FOR  .  .  . 


•  GOSS  •  C-H 

•  HOE  •  SIGNODE 

•  CRABTREE  •  SHERIDAN 


.  .  .  and  many  others. 

MANASSY 

Send  for  our 
Replacement  Parts  Buyers  Guide 

MANASSY  PRECISION  CORP. 

37-26  27th  Street,  Long  Island  City 
New  York,  N.Y.  11101  •  212/392-6800 


Oregon  newsprint  mill 
goes  back  on  stream 

Crown  Zellerbach  reached  an  agree¬ 
ment  August  23  with  members  of  the 
United  Paperworkers  International 
Union  at  their  Wauna,  Oregon,  mill. 

The  contract  settlement  includes  a 
I0.759f  wage  increase  the  first  year  and 
10.50^/^  increase  in  the  last  of  the  two 
year  contract.  Liberal  pension  and  vaca¬ 
tion  benefits  were  part  of  the  package. 

More  than  839?  of  the  600  union  mem¬ 
bers  voted  to  return  to  work  at  the  mill 
which  produces  about  385  tons  of  news¬ 
print  a  day. 

Members  of  the  Association  of  West¬ 
ern  Pulp  and  Paper  Workers  are  still 
striking  Boise  Cascade’s  Steilacoom, 
Washington  plant. 

Houston  papers  convert 
to  direct  Napplates 

Houston  Chronicle  which  pioneered  the 
use  of  NAPP  Systems’  water- 
processable  Super-H  pattern  plates  con¬ 
verted  to  Napplates  last  fall.  The  Hous¬ 
ton  morning  paper  is  using  steel  back 
plates  for  magnetic  shims  and  is  process¬ 
ing  plates  with  Satellite  processors  and 
News  Printer  II  exposure  units. 

Houston  Post  has  also  converted  to 
direct  printing  with  Napplates  after  using 
water-processable  Super-H  pattern 
plates  for  the  past  4  years.  The  Post  has 
purchased  2  Galaxy  processors,  a  Super 
Star  processor  and  News  Printer  II  ex¬ 
posure  units. 

In  Dublin,  Ireland,  the  Irish  Times  has 
converted  to  direct  printing  with 
Napplates.  The  paper  has  purchased  a 
Twin  Star,  Newsline  system  and  News 
Printer  111. 

Tape  unit  spots 
physical  damage 

Computer  Link  of  Burlington,  Mass., 
has  announced  a  new  integrated  mag¬ 
netic  tape  cleaner/rewinder  that  can  see 
physical  damage  without  erasing  any 
recorded  information. 

The  system  scans  1009?;  of  the  tape 
surface  and  provides  continuous  quality 
control  by  way  of  a  physical  defect  scan¬ 
ner  that  finds  holes  in  the  tape,  damaged 
edges,  nicks,  oxide  voids,  scratches, 
wrinkles  and  cinches.  The  scanner  oper¬ 
ates  automatically  while  the  tape  is 
cleaned  twice. 

Tapes  are  retensioned  for  precise  re¬ 
winding  and  packed  on  the  reel  or  into 
the  load  cartridge. 

A  free  data  sheet  is  available  from  the 
company  at  14  Cambridge  St.,  Bur¬ 
lington,  Mass.  01803. 


Photocomp  service 
for  magazines 

Newsweek  and  U.S.  News  &  World 
Report  announced  that  each  has  pur¬ 
chased  a  minority  stock  interest  in  Pub¬ 
lishers  Phototype  Inc.,  a  Carlstadt,  New 
Jersey-based  typesetting  company. 

The  venture  will  start  a  new  photo¬ 
composition  service  for  magazine  and 
book  publishers. 

Using  equipment  designed  and  man¬ 
ufactured  by  Atex,  Inc.  and  Information 
International  Inc.,  PPl  will  provide  pub¬ 
lishers  with  a  composition  system  that 
produces  fully  composed  pages  of  text, 
line  artwork  and  black  and  white  photo¬ 
graphs  in  position.  The  new  equipment  is 
being  added  to  PPI’s  current  photocom¬ 
position  system,  which  incorporated  ear¬ 
lier  technological  advances  but  required 
manual  page  makeup  and  insertion  of 
black  and  white  photographs. 

“The  system  will  have  an  additional 
important  feature,”  PPI  president 
Stephen  Server  said.  “PPl  will  be  able  to 
transmit  the  complete  pages  of  text, 
artwork  and  black  and  white  photo¬ 
graphs  via  satellite  to  receivers  where- 
ever  they  are  installed.”  Initially,  PPl 
will  have  receivers  available  at  printing 
plants  in  the  Northeast,  the  Midwest,  the 
South  and  the  Far  West. 

U.S.  News  has  successfully  operated  a 
similar  Atex- Information  International 
system  at  its  Washington  plant  for  over  a 
year  and  will  use  the  PPl  service  as  a 
back-up  for  its  own  equipment.  U.S. 
News  also  has  a  minority  stock  interest 
in  Atex. 

Newsweek,  which  has  been  using 
PPI’s  current  photcomposition  service, 
is  expected  to  make  a  transition  to  the 
new  equipment  by  late  fall. 

The  concept  of  PPl  gives  a  publisher 
the  ability  to  keyboard  text  on  video  dis¬ 
play  terminals  at  its  own  offices.  These 
terminals  are  electronically  linked  to  PPI’s 
main  computer  data  base.  The  customer 
can  execute  editorial  makeup  operations 
and  transmit  the  final  result  to  PPL  To 
complete  the  ‘text  to  press’  cycle,  PPI 
then  electronically  inserts  the  artwork 
and  black  and  white  photographs  for  in- 
plant  film  production  or  transmission  to  a 
printing  plant  where  film  is  also  pro¬ 
duced  electronically.  Either  process  re¬ 
duces  production  time  significantly. 

Florida  daily  buys 
News-Plater  system 

Winter  Haven  (Fla.)  News-Chief  will 
install  a  Chemco  News- Plater  plate  mak¬ 
ing  system.  The  unit  will  produce  2 
plates  a  minute  directly  from  full-page 
paste-ups,  eliminating  film  and  its  sub¬ 
sequent  handling  time  and  costs. 
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Equipment  people 
in  the  news: 

Anthony  G.  Bernardo  has  been  ap¬ 
pointed  vicepresident-marketing  for 
Ecar  Products.  Bernardo  has  been  as¬ 
sociated  for  the  past  15  years  with  man¬ 
ufacturers  of  graphic  arts  capital  equip¬ 
ment. 

♦  *  * 

Deborah  A.  Brown  has  been  appointed 
typographic  marketing  specialist  at 
Mergenthaler  Linotype  Company. 
Brown  was  previously  with  Three  Di¬ 
mensional  Circuits. 

Robert  N.  Thiess  has  been  appointed 
manager-Latin  America  and  Caribbean 
Sales  for  Mergenthaler  Linotype.  In  his 
most  recent  position,  he  was  manager  of 
Latin  American  sales  for  Didde-Glaser. 

♦  ♦  * 

David  J.  Metz  has  been  appointed  di¬ 
rector,  corporate  communications  in 
Eastman  Kodak’s  newly  established  Of¬ 
fice  of  Communications. 

Richard  S.  Bartlett  has  been  named  di¬ 
rector,  information  services,  corporate 
communications  at  Eastman  Kodak. 

Henry  J.  Kaska  has  been  appointed 
manager,  public  information,  corporate 
communications  for  Eastman  Kodak. 

9ic  * 

Bemd  Ribback  has  been  appointed  in¬ 
ternational  marketing  manager  for 
Baldwin-Gegenheimer.  He  will  market 
the  company’s  line  of  products  in 
Canada,  Central  and  South  America, 
Australasia  and  the  Far  East. 

♦  *  * 

Fred  T.  Ford  has  been  appointed  re¬ 
gional  systems  sales  specialist  for  Dymo 
Graphic  Systems  in  the  midwestern 
states.  He  was  formerly  in  system  sales 
for  Raytheon’s  display  composing 
equipment. 

Henry  M.  Mellegers  has  joined  Dymo 
Graphic  Systems  as  a  sales  representa¬ 
tive  for  northern  California  and  Nevada. 

*  ♦  ♦ 

August  A.  Fischer  has  joined  NAPP 
Systems  as  manager  of  European  opera¬ 
tions.  Fischer  was  formerly  with  DuPont 
in  a  number  of  management  positions  in 
photo  products  and  was  director  of  sales 
for  printing  and  industrial  products  for 
Europe. 

Stanley  G.  Piet  has  been  named  north¬ 
western  sales/technical  representative 
for  NAPP  Systems.  Piet  was  previously 
with  P.A.  Hunt  Chemical. 

♦  ♦  * 

Richard  Holden  has  been  named  service 
engineer  for  Rockwell-Goss  newspaper 
products  in  Latin  America  and  Mexico. 
Holden  will  work  out  of  MGD’s  office  in 
Coral  Gables,  Fla. 

♦  ♦  * 

John  L.  Heidenreich  has  been  pro¬ 


moted  to  national  sales  director  for 
EOCOM  Corporation.  He  was  previ¬ 
ously  western  regional  sales  manager 
and  director  of  international  marketing 
for  the  company. 

^  ^ 

Filippo  Ferrauto  has  been  appointed 
systems  engineer  for  Letterflex  Systems. 
Ferrauto  was  previously  a  photographic 
engineer  for  G.A.F.  in  Binghamton, 
N.Y. 

Barry  D.  Hyman  and  Thomas  W. 
Glowacky  were  recently  named  systems 
engineers  for  Letterflex  Systems.  Hyman 
was  formerly  with  the  U.S.  Army, 
Combat  Developments  Experimenta¬ 
tion  Command.  Glowacky  recently 
earned  a  B.S.  in  Electrical  Engineering 
from  the  New  Jersey  Institute  of  Tech¬ 
nology. 

*  *  * 

Jack  Manley  has  joined  System  Inte¬ 
grators  Inc.,  as  mid-eastern  district  sales 
manager.  He  was  formerly  with  the  In¬ 
dianapolis  (Ind.)  Times  and  Compu- 
graphic  Corp. 

Edward  Hawkins  has  joined  System 
Integrators  as  southern  regional  sales 
manager. 

Ed  Slattery  has  become  northeastern 
regional  manager  for  SI  I  and  was  for¬ 
merly  with  Hendrix  Electronics  in  the 
New  England  area. 


Michael  Amato  has  been  named  area 
sales  manager  for  3M  Company’s  Print¬ 
ing  Products  division  in  the  New  York 
Branch  sales  office. 

*  ♦  * 


Donald  W.  Seager  has  been  appointed 
vicepresident-general  manager  of  Harris 
Corporation’s  Schriber  division  in  Day- 
ton,  Ohio.  He  has  been  vicepresident- 
assistant  general  manager  of  the  division 
for  the  past  year. 

Lionel  G.  Harris,  former  Harris  Cana¬ 
dian  national  sales  manager,  has  been 
named  director-marketing  Western  re¬ 
gion,  U.S.  and  Canada  for  Harris  Com¬ 
position  Systems  division. 

James  E.  McMahon  has  been  ap¬ 
pointed  sales  representative  for  the  Ohio 
area  of  Harris  Composition.  He  formerly 
sold  for  Composition  Systems,  Inc. 

Gregory  P.  Nicholaides  has  joined  Har¬ 
ris  Composition  as  senior  sales  represen¬ 
tative  and  will  be  responsible  for  sales  of 
the  Fototronic  line  and  VDT  systems. 
He  was  previously  with  Perry  Communi¬ 
cations  in  Atlanta. 

♦  ♦  * 


Howard  Riggs  has  been  appointed 
technical  sales  and  service  representa¬ 
tive  for  Richardson  Ink  Company  in  the 
Pennsylvania  area. 


/  I 
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Readers  write 
cartoon  captions 

The  traditional  reader  forum  for  opin¬ 
ion  is  the  editorial  page  space  devoted  to 
letters  to  the  editor. 

The  Salem  (Ore.)  Capital  Journal 
prints  its  share  of  those  traditional  mis¬ 
sives.  But  the  Capital  Journal  also  has 
introduced  an  unconventional  feature 
that  allows  readers  to  get  things  off — or 
on — their  chests. 

The  feature,  a  two-column  cartoon,  is 
called  T-Shots.  It  carries  a  standardized 
design  outlining  a  T-shirt.  Readers  are 
invited  to  submit  their  own  message  to 
appear  on  the  shirt. 

Each  day  the  winning  entry  is  printed 
on  the  Capital  Journal  op-ed  page  and  the 
author  is  awarded  $2. 

Managing  editor  John  Ericksen,  who 
coordinates  the  contest,  says  reader  re¬ 
sponse  has  been  gratifying. 

“We  were  looking  for  a  new  and  in¬ 
novative  way  to  involve  the  reader  in  a 
bright  and  humorous  format,”  says 
Ericksen.  “T-Shots  takes  advantage  of 
the  popularity  of  T-shirts  as  both  apparel 
and  a  place  to  make  a  personal  state¬ 
ment.” 

So  far  the  entries  have  covered  a  wide 
range  of  subjects  from  local  political  is¬ 
sues  to  topics  of  national  and  world-wide 
interest. 


“We  think  this  is  an  unusual  con¬ 
cept,”  says  Ericksen,  “where  the  read¬ 
ers  themselves  actually  create  their  own 
daily  feature.” 

The  feature  was  conceived  by  N.  S. 
Hayden,  president  and  publisher  of  the 
Statesman  Journal  newspapers  as  a 
summer  entertainment  idea. 

Ericksen  said  that  the  response  has 
been  strong  enough  to  consider  publica¬ 
tion  on  a  continuing  basis. 

NLRB  judge  finds 
shopper  guilty 

The  Greensheet ,  an  advertising 
weekly  in  Houston,  Texas,  has  been 
found  guilty  of  violating  the  National 
Labor  Relations  Act. 

Administrative  Law  Judge  Robert 
Cohn  ordered  the  publication  to  cease 
discriminating  against  any  employe  be¬ 
cause  of  union  activity,  specifically  by 
coercive  questioning,  creating  an  atmo¬ 
sphere  of  surveillance,  or  by  punishing 
employes  for  soliciting  other  employes  to 
join  a  union. 

Cohn  further  ordered  that  Jack  W.  Al- 
lerton,  who  was  discharged  with  the 
Greensheet  claiming  he  was  a  managerial 
employe,  be  judged  a  non-supervisory 
employe,  be  reinstated  and  be  given  pay 
lost  since  September  L;,  1977  by  his  dis¬ 
charge. 


1,300th  ANPA  daily 
presented  a  plaque 

Imperial  Valley  Press  of  El  Centro, 
Calif.,  has  become  the  1, 300th  member 
of  the  American  Newspaper  Publishers 
Association. 

The  10,000-circulation  southern 
California  daily  is  one  of  nine  newspa¬ 
pers  owned  by  Schurz  Communications 
Inc.,  South  Bend,  Inc.  All  are  now 
ANPA  members,  making  Schurz  the 
64th  newspaper  group  in  the  Untied 
States  with  100  percent  membership.  Six 
Canadian  groups  also  have  full  member¬ 
ship. 

Dick  Fitch  is  publisher  of  the  Press. 
Warren  Wheeler  is  president  of  the 
Schurz  group. 

ANPA  will  present  a  plaque  to  the 
Press  commemorating  the  milestone. 

ANPA  now  represents  more  than  909f 
of  the  daily  circulation  in  the  United 
States  and  80%  of  Canada’s  daily  circula¬ 
tion. 

Knight-Ridder 
stock  is  split 

Knight-Ridder  Newspapers,  Inc.  an¬ 
nounced  that  the  shareholders  have  ap¬ 
proved  by  written  consent  a  2-for-l  split 
of  the  company’s  common  stock  and,  in 
order  to  effect  the  split,  approved  an  in¬ 
crease  to  40  million  from  30  million  in  the 
number  of  shares  of  common  stock  that 
the  company  is  authorized  to  issue. 

The  split  is  effective  at  the  close  of 
business  August  30,  1978.  A  total  of 
13,530,497  shares  or  85.1%  of  the  shares 
outstanding  were  voted  in  favor  of  the 
split,  with  3,7838  or  61.5%  of  Knight- 
Ridder  shareholders  voting.  A  two-thirds 
majority  was  needed  for  approval. 

Each  holder  of  Knight-Ridder  com¬ 
mon  stock  of  record  on  August  30  will  be 
entitled  to  receive  a  certificate  represent¬ 
ing  one  additional  share  of  common 
stock  for  each  share  held. 

Adman  to  supervise 
circulation  sales 

William  C.  Eisenbeiss  becomes 
vicepresident/sales  of  the  Roanoke 
Times  &  World-News  Oct.  1,  1978.  He  is 
currently  advertising  director. 

Eisenbeiss  and  R.  Vincent  Reynolds, 
who  will  become  circulation  manager  the 
same  date,  succeed  George  G.  Bent  Jr., 
circulation  director  since  January  1, 
1962,  who  is  retiring. 

In  his  new  job,  Eisenbeiss  will  super¬ 
vise  the  advertising  and  circulation  de¬ 
partments.  Reynolds  currently  serves  as 
assistant  circulation  director. 

At  the  same  time,  Thomas  M.  Bender, 
classified  advertising  sales  manager,  will 
become  classified  advertising  manager. 


MONEYPOWER: 

Coping  With  In-Piation 

By  BENJAMIN  STEIN,  Author  and  former  Wall 
Journal  columnist,  virith  DR.  HERBERT  STEIN,  former 
chairman  of  the  President's  Council  of  Economic  Advisers 

A  Highly  Promotable,  25*Part  Super-Series  on  the 
Most  Vital  Subject  in  America  Today 

This  series  provides  newspaper  readers  with  specific  information 
on  how  to  cope  with,  understand  —  and  beat  —  inflation.  Its  1,000- 
word  articles  will  advise  on  buying  a  home,  handling  credit  cords, 
the  dangers  of  acquiring  collectables  os  on  inflation  hedge,  the 
different  problems  facing  young  people,  middle-aged  folks  and  the 
elderly  and  much  more. 

Inflation  is  here  to  stay,  and  the  way  to  survive  it  is  to  harness  it, 
not  hide  from  it.  MoneyPower  is  for  people  who  want  to  be  bigger 
than  they  are  now  —  not  smaller. 

For  reloose  starting  Sunday,  September  17 
Available  in  Camera  Ready,  OCR  and  high-speed  Data  delivery. 

For  information  on  availability,  samples  and  terms,  call  Joan  Eles, 

King's  Reader  Special  Sales  Caordinator,  toll  free  at  800-223-7384. 

Fecaf-wres  Syndicci’l’e 

235  East  45th  Street,  New  York,  N.Y.  10017 
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Syndicates 


By  Lenora  Williamson 


Fantasy  hero  debuts  in  new  story  strip 


The  Register  and  Tribune  Syndicate  re¬ 
cently  acquired  rights  to  the  sorcery¬ 
laden  saga  of  “Conan  The  Barbarian”,  a 
Robert  E.  Howard  character,  and  has 
just  launched  a  daily  and  Sunday  story 
strip. 

The  strip  aims  to  attract  the  young 
adult  audience  of  newspaper  readers 
with  a  fantasy  hero  fighting  supernatural 
foes  in  a  psuedo-historical  world. 

“Conan”  is  by  writer  Roy  Thomas  and 
illustrator  John  Buscema.  Thomas,  a 
writer  and  editor  of  major  comic  books 
for  several  years,  was  a  pioneer  in  the 
“sword-and-sorcery”  comic  books  field 
with  Conan  while  Buscema  considers 
Conan  the  most  enjoyable  character  he's 
ever  drawn. 

*  )|(  ^ 

Douglas  A.  Gripp  has  joined  the  Los 
Angeles  Times/Washington  Post  News 
service  as  sales  director. 

Gripp  left  United  Press  International 
after  a  21-year  career  with  the  wire  ser¬ 
vice  and  now  reports  to  former  UPl  col¬ 
league  Cal  Thornton,  who  moved  from 
sales  director  to  general  manager  of  the 
Los  Angeles  Times/Post  service  last 
March. 

Gripp  was  a  general  executive  for  UPl 
in  Washington,  D.C.  and  an  editorial  and 
business  staff  veteran  on  both  east  and 
west  coasts.  For  several  years  he  was 
UPl  business  manager  for  Europe  and 
Scandinavia. 

♦  ♦  * 

Benjamin  Stein,  Los  Angeles  based 
writer  and  formerly  staff  assistant  to 
both  Presidents  Nixon  and  Ford  and  on 
the  editorial  page  staff  of  the  Wall  Street 
Journal,  is  author  a  of  a  25-part  “super 
series”  King  Features  is  releasing  on 
ways  to  beat  the  inflationary  spiral. 

Stein  created  “Money Power:  Coping 
With  Inflation”  with  consulting  advice 
from  his  father,  Herbert  W.  Stein, 
former  chairman  of  the  President’s 
Council  of  Economic  Advisors. 

The  series  for  release  September  17 
tells  readers  how  to  understand  and  cope 
with  inflation  and  covers  all  areas  of  per¬ 
sonal  finance,  deals  with  family  budget¬ 
ing  in  detail,  and  takes  into  consideration 
different  problems  of  young,  middle- 
aged  and  older  readers. 

King’s  executive  editor  Allan  Priaulx 
calls  the  series  the  most  important 
Reader  Special  offered  by  the  syndicate 
in  some  time.  “Because  inflation  is  the 
most  talked  about  and  written  about  sub¬ 
ject  in  the  country  today,  ‘Money Power’ 
is  an  extremely  promotable  series,” 
Priaulx  suggests  the  articles  can  be  run 
consecutively,  grouped  for  special  sup¬ 
plements  or  featured  2  or  3  a  week  over 
several  months. 


Benjamin  Stein,  a  Yale  Law  School 
graduate,  served  for  a  time  as  a  trial 
lawyer  for  the  Federal  Trade  Commis¬ 
sion.  His  father,  author  of  a  number  of 
books  and  a  professor  of  economics  at 
the  University  of  Virginia,  writes  “The 
Economy  Today”  for  United  Features 
Syndicate. 

♦  *  ♦ 

United  Feature  Syndicate’s  special 
features  has  acquired  serialization  rights 
to  the  book,  “Jacqueline  Bouvier  Ken¬ 
nedy  Onassis”  by  best-selling  author 
Stephen  Birmingham.  The  12-part 
serialization  is  for  release  beginning  Oc¬ 
tober  29  with  photo  illustration. 

♦  ♦  ♦ 

Robert  F.  Hurleigh  has  been  named 
managing  editor  and  acting  president  of 
Trans-World  News  Service,  Inc.,  Wash¬ 
ington,  D.C. 

Hurleigh,  who  has  been  working  in 
Washington  as  a  media  consultant  re¬ 
cently,  is  a  former  president  of  the 
Mutual  Broadcasting  System.  He  served 
the  network  in  a  number  of  capacities, 
first  as  news  commentator,  then  vice- 
president  in  charge  of  Washington  opera¬ 
tions  and  vicepresident  of  news  before 
his  tenure  as  president.  Earlier  he  was 


director  of  news  for  WGN,  Chicago,  and 
midwest  bureau  chief  for  the  Associated 
Press  radio  division. 

Trans- World  offers  print  syndication 
of  over  150  features  and  will  be  syndicat¬ 
ing  20  radio  programs  corresponding  to 
some  of  the  print  features. 

*  4c  :|c 

Dick  Kleiner,  entertainment  editor  for 
Newspaper  Enterprise  Association,  is 
teaching  a  course.  “The  Personality 
Interview”,  at  the  University  of  Califor¬ 
nia,  Los  Angeles.  Kleiner  has  been  doing 
personality  interviews  for  NEA  for  more 
than  30  years. 

4<  4(  4c 

One  of  the  most  renown  comic  strip 
heros  of  all  time,  Popeye,  comes  to  tele¬ 
vision  September  9  as  “The  All  New 
Popeye  Hour”  for  children  debuts  on 
Saturday  mornings  (CBS)  in  the  first  of 
three  new  starring  vehicles  for  the  Old 
Salt.  The  children’s  series  will  be  high¬ 
lighted  for  adults  in  the  prime-time  spe¬ 
cial  Popeye  Show  airing  September  1 3  on 
CBS.  King  Features  president  Joseph 
D’Angelo  and  Lee  Polk,  vicepresident  of 
the  syndicate’s  television  productions, 
have  announced  that  Hanna- Barbara 
Productions  also  has  licensed  animation 
rights  to  a  prime-time  Popeye  Valentine 
Special  for  1979. 

Other  King  comics  now  licensed  for 
live  or  animation  include  “Mandrake  the 
Magician”,  “Little  Annie  Rooney”  and 
“Flash  Gordon”. 
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Vivian  Brown  Bolton, 65,  longtime  As¬ 
sociated  Press  Newsfeatures  writer  and 
wife  of  Robert  Bolton,  regional  coor¬ 
dinator  of  communications  for  the  AP;  a 
former  model,  she  wrote  articles  on  beau¬ 
ty  and  fashions,  and  a  column  for  and 
about  teenagers  and  another  column 
“Here’s  How”;  August  2. 

*  *  ♦ 

John  M.  Williams,  64,  a  circulation 
district  manager  for  the  Detroit  Free 
Press  for  43  years;  recently. 

^  ¥ 

Jack  Hutchings,  66,  wrote  the  Sun 
Rays  children’s  column  for  the  Van¬ 
couver  Sun  for  almost  18  years;  started 
the  Teen  Town  movement  in  Canada, 
opening  the  first  town  in  Penticton,  B.C., 
where  he  had  served  as  editor  of  the 
Herald  before  joining  the  Sun  in  1946; 
recently. 

tUfi  Hfi 

Howard  Nelson  Fowler,  75,  retired 
editor,  Mansfield  (Mass.)  News ;  July  3 1 . 
♦  *  * 


Felix  Belair,  Jr.,  70,  a  former  White 
House  correspondent  for  the  New  York 
Times  who  served  in  the  bureau  longer 
than  any  other  reporter  in  its  history, 
beginning  as  a  telephone  operator  in 
1929,  while  in  college;  with  Time,  Inc. 
1940-45;  returning  to  the  Times;  Scan¬ 
dinavian  correspondent  and  news  editor 
of  Washington  bureau;  June  22. 

*  *  * 

Jaime  Plenn,  73,  managing  editor  of  the 
Mexico  City  News;  earlier  a  United  Press 
International  correspondent;  wrote  for 
several  U.S.  newspapers  including  the 
San  Antonio  Express;  June  7. 

*  *  * 

R.  K.  Brown,  45,  editor  of  the  Cam¬ 
bridge  (Ohio)  Jeffersonian  and  president 
of  the  Ohio  UPI  Editors  Association; 
June  6. 

*  ♦  * 

Carl  A.  Baum,  75,  retired  general 
manager  of  the  Gettysburg  (Pa.)  Times; 
with  the  newspaper  from  1924  to  1976; 
June  14. 

*  *  * 

Robert  J.  Dunn,  50,  a  New  York  Times 
composing  room  supervisor;  July  13. 

*  *  * 


Francis  N.  Connolly,  66.  editor  and  pub¬ 
lisher  of  the  Tempe  (Ariz.)  Daily  News 
for  more  than  30  years;  1971  “Master 
Editor  and  Publisher” .of  the  Arizona 
Newspapers  Association;  July  9. 

*  ♦  * 

Brenhold  W(H)d,  64,  assistant  circula¬ 
tion  director  of  the  Oregonian  Publishing 
Company,  Portland;  July  3. 

*  ♦  * 

John  T.  Mccullough,  59.  editor  in 
chief  of  Distribution  Worldwide ,  a  publi¬ 
cation  of  the  Chilton  Company;  formerly 
picture  editor  of  the  Philadelphia  Even¬ 
ing  Bulletin  and  an  associate  editor  of 
Time  magazine;  assistant  editorial  direc¬ 
tor  of  Look;  managing  editor  of  the  New 
York  Herald  Tribune  magazine;  July  17. 

3|e 

John  D.  Worthington  111,  57,  a  former 
president  of  the  Maryland-Delaware- 
D.C.  Press  Association  and  co-owner 
and  publisher  of  the  Bel  Air  (Md.)  Ageis 
and  president  and  co-owner  of  Bel  Air 
Broadcasting,  Inc.;  July  14. 

*  *  * 

Mary  Alice  Miller,  38,  wife  of  Allen¬ 
town  (Pa.)  Call-Chronicle  Executive 


Freedom  Newspapers 

has  acquired 

The  Burlington  (N.C.)  TIMES-NEWS 


We  are  pleased  to  have  represented  the 
stockholders  of  The  Burlington  TIMES-NEWS 
in  this  transaction. 


John  A.  Park,  Jr.  and  Company 

Specialists  in  Media  Mergers  and  Sales 

Box  17127,  Raleigh,  N.  C.  27609,  Phone  (919)  782-3131 
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Editor,  Edward  D.  Miller;  at  one  time 
worked  for  the  Paris  Herald  Tribune; 
August  3. 

*  * 

John  Oliver  Emmerich,  Sr.,  81,  editor 
and  publisher  of  the  McComb  (Miss.) 
Enterprise-Journal  and  dean  of  Missis¬ 
sippi  newspaper  publishers;  honored  by 
Sigma  Delta  Chi  during  racial  unrest  of 
the  early  60s  with  awards  for  editorial 
and  public  service  writing  and  news 
coverage;  his  son.  John  Oliver,  Jr.,  is 
editor  and  publisher  of  the  Greenwood 
(Miss.)  Commonwealth;  August  17. 

*  *  * 

Frederick  J.  Wii.son,  62,  president  of 
the  Wilson  Publishing  Company  and  pub¬ 
lisher  of  the  Narragansett  Times, 
Wakefield,  R.I.,  North  Kingstown  (R.I.) 
Standard-Times  and  Carolina  (R.I.) 
Charlho  Times;  August  5. 

ife  :4c  9|e 

Robert  Hariman,  67,  retired  publisher. 
North  Adams  (Mass.)  Transcript;  most 
recently  a  consultant  and  board  chair¬ 
man,  Transcript  Publishing  Association; 
August  13. 

:4c  ^  ale 

J.  (Mike)  Carmichael,  72,  former  ad¬ 
vertising  manager  of  the  Morris  (111.) 
Daily  Herald;  Aug.  9. 

9ic  :ic  He 

John  Pennekamp,  80,  retired  Miami 
Herald  associate  editor;  credited  with  a 
campaign  that  established  Florida’s 
Everglades  National  Park;  retired  in  1977 
after  a  career  at  the  Herald  spanning 
more  than  half  a  century;  a  state  park  is 
named  for  Pennekamp;  June  17. 

«  «  « 

Dr.  Walter  Clement  Alvarez,  93  re¬ 
tired  medical  specialist  at  the  Mayo 
Clinic  and  author  of  a  widely  syndicated 
column  on  medicine;  June  18. 
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4  are  appointed 
to  CAC  board 

Effective  July  1,  1978,  follov  ing  were 
elected  to  five-year  terms  on  the  board  of 
directors  of  Certified  Audit  of  Circula¬ 
tions,  Inc. 

In  the  Advertiser  Division — 

•  Warren  Brechtel, 

Regional  Advertising  Manager 
Volkswagen  of  America,  Inc. 
Englewood  Cliffs,  N.  J. 

•  Irving  Koffler, 

Vice  President  Advertising 
Channel  Home  Centers,  Inc. 
Whippany,  N.  J. 

•  Andrew  Zipprich. 

Media  Advertising  Manager 
Joseph  E.  Seagram  &  Sons,  Inc. 
New  York,  N.  Y. 

In  the  Publisher  Division — 

•  Leonard  Goldblatt, 

Vicepresident 

Bergen  Evening  Record  Corp. 
Hackensack,  N.  J. 

C*A*C  in  it’s  twenty-third  year  is  a 
membership  association  governed  by  a 
tripartite  board  of  directors  of  advertis¬ 
ers,  agencies  and  publishers.  Thomas 
Reddy,  vicepresident  of  Newspapers 
Services,  William  Esty  Company,  Inc.  is 
president  of  the  organization.  C*A*C 
specializes  in  auditing  the  circulations  of 
community  newspapers  and  shopping 
guides. 

Seminar  scheduled 
for  circulators 

International  Circulation  Managers 
Association  is  conducting  its  14th  circu¬ 
lation  management  seminar  on  October 
22-24,  1978  in  Columbia  (Mo.)  at  the 
University  of  Missouri. 

The  planning  and  arrangements  are 
under  the  direction  of  Joseph  B.  Forsee, 
associate  professor  at  the  University  of 
Missouri  Journalism  Department. 

Additional  information  may  be  ob¬ 
tained  by  calling  the  International  Circu¬ 
lation  Managers  Association  at  (703) 
620-9555  or  by  writing  to  ICMA,  P.O. 
Box  17420,  Dulles  International  Airport, 
Washington,  D.C.  20041. 

Richards  heads 
N.Y.  press  assn. 

Peter  S.  Richards,  publisher  of 
Taconic  Press  Newspapers,  Millbrook, 
N.Y.,  has  become  president  of  the  New 
York  Press  Association.  The  125-year- 
old  trade  organization  has  a  membership 
of  226  paid  circulation  New  York  State 
weekly  newspapers,  and  is  headquar¬ 
tered  in  the  Newhouse  Communications 
Center  at  Syracuse  University. 

Richards,  who  was  elected  N  YPA  first 
vicepresident  last  year,  became  presi¬ 
dent  upon  the  death  of  Stuart  C.  Dorman 
of  Greenport,  N.Y. 


Ad  revenues  ahead 
by  15.6%  in  July 

Advertising  in  daily  newspapers 
gained  15.69f  in  July  and  I5.89f  for  the 
first  seven  months  of  1978  as  compared 
to  the  same  periods  last  year,  according 
to  the  Newspaper  Advertising  Bureau, 
Inc. 

Through  July,  total  newspaper  adver¬ 
tising  amounted  to  $6.9  billion. 

By  classification,  newspaper  advertis¬ 
ing  increased  as  follows  in  July  and  for 
the  first  seven  months  of  1978:  classified, 
2l.89f  and  21. 69^;  retail,  14.2%  and 
14.4%.  and  national  5.2%  and  9.2%. 

Through  July,  classified  advertising 
amounted  to  $2.2  billion;  retail,  $3.7  bil¬ 
lion,  and  national,  $985  million. 

The  Bureau  bases  its  estimates  of 
newspaper  advertising  on  linage  mea¬ 
surements  by  Media  Records,  Inc.  in  its 
index  cities,  plus  other  data. 

Former  publisher  chairs 
bipartisan  organization 

The  election  of  publishing  and  adver¬ 
tising  executive  Thomas  R.  Shepard,  Jr., 
as  chairman  of  the  Robert  A.  Taft  Insti¬ 
tute  of  Government  was  announced  by 
the  Institute’s  board  of  trustees. 

Shepard,  former  Publisher  of  Look 
magazine  and  most  recently  President  of 
the  Institute  of  Outdoor  Advertising, 
succeeds  Texas  businessman  Paul  N. 
Howell,  who  served  in  the  position  since 
spring  of  1977. 

The  Robert  A.  Taft  Institute,  founded 
in  1961  as  a  memorial  to  the  late  Senator, 
is  a  nonprofit,  bipartisan  organization 
devoted  to  stimulating  in  the  general  pub¬ 
lic  a  greater  understanding  of  the  partici¬ 
pation  in  the  American  two-party  politi¬ 
cal  process.  Its  principal  program.  The 
Taft  Seminars  for  Teachers,  brings 
elementary  and  high  school  teachers  to¬ 
gether  with  Republican  and  Democratic 
elected  officials  and  political  party  lead¬ 
ers  to  study  the  necessity  of  two  strong 
parties  and  of  knowledgeable  citizen  par¬ 
ticipation  to  sustain  American  democ¬ 
racy. 

Doubleday  to  Grey 

The  Book  Club  Division  of  Doubleday 
&  Company,  Inc.  has  appointed  Grey 
Advertising,  Inc.  as  its  agency  for  the 
Doubleday  Book  Club.  With  print  media 
spending  in  excess  of  $5  million,  the 
Doubleday  Book  Club  ranks  among  the 
three  leading  general  interest  book  clubs 
in  the  country.  Grey  was  selected  after 
an  extensive  agency  screening  process: 
Doubleday  utilized  the  Doubleday  Ad¬ 
vertising  Agency  prior  to  the  Grey  ap¬ 
pointment.  Media  activities  will  continue 
to  be  handled  by  the  Book  Club  Divi¬ 
sion’s  in-house  media  facility.  Nelson 
Doubleday  Media. 


Zubrod  elected 
president  of  NAM 

Jerry  Zubrod,  executive  director  of 
Washington  Newspaper  Publishers’  As¬ 
sociation,  a  Seattle-based  trade  associa¬ 
tion  of  community  newspapers  in  the 
state  of  Washington,  has  been  elected 
national  president  of  Newspaper  Associ¬ 
ation  Managers. 

The  new  president  of  the  Newspaper 
Association  Managers  moves  from  the 
vicepresidency  and  has  served  as 
secretary-treasurer  and  as  a  member  of 
the  board  of  directors.  The  managers 
group  is  a  55-year  old  organization  com¬ 
prised  of  newspaper  association  execu¬ 
tives  from  throughout  the  nation. 

Appointed  to  his  present  position  with 
Washington  Newspaper  Publishers’  As¬ 
sociation  in  1964,  Zubrod  is  a  graduate  of 
the  University  of  Washington  Journalism 
School  and  was  a  working  newspa¬ 
perman  for  the  Fournier  Newspapers  in 
the  South  King  County  communities  of 
Kent,  Auburn  and  Renton  for  nearly  16 
years. 

One  of  the  main  projects  of  the  News¬ 
paper  Association  Managers  group  is  the 
organization  and  promotion  of  National 
Newspaper  Week. 

In  addition  to  his  duties  as  president  of 
the  managers  association,  Zubrod  will 
serve  on  the  board  of  directors  of  Na¬ 
tional  Newspaper  Association,  a  trade 
association  representing  both  daily  and 
weekly  community  newspapers  in  the 
United  States. 

Sports  section 
introduced 

August  18,  1978,  the  Dallas  Times 
Herald  launched  a  new,  weekly,  free¬ 
standing  sports  section  entitled 
Sportsweek.  The  Texas-oriented  sports 
tabloid  appears  every  Friday,  in  addition 
to  the  regular  daily  sports  section. 

Sportsweek  offers  indepth  features  on 
major  sports  topics  and  personalities, 
upbeat  book  reviews,  sports  trivia,  radio 
and  television  sports  schedules,  and  cur¬ 
rent  listings  of  area  athletic  events  and 
leisure  time  sports  activities. 

Sportsweek  editor  Gene  Williams  and 
Times  Herald  sports  specialists  give 
readers  a  capsulized  view  of  football  and 
baseball,  campsites  and  fishing  spots, 
packaged  in  an  attractive  magazine  for¬ 
mat. 

Since  Sportsweek  advertising  space  is 
sold  in  a  modular  fashion,  leaving  fixed 
editorial  space,  most  advertisements  are 
adjacent  to  editorial  copy.  Says  retail 
advertising  director  Tom  Kennedy, 
“Our  28-page  section  had  a  long  waiting 
list;  advertisers  are  excited  about  the 
section,  and  particularly  pleased  with  the 
clean,  attractive  layout  and  the  long 
shelf-life  of  the  section.’’ 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


_ ANECDOTES _ 

STORIETTES— Sparkling,  well-re- 
searched  weekly  tales  of  little  known 
facts  of  history,  bizarre  encounters,  in¬ 
ventions,  biographical  sketches  by  vete¬ 
ran  writer.  Ideal  feature  material.  About 
500  words.  Send  for  FREE  samples,  low 
rates.  Flagler  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo.  NY  14202. 


AUTOMOTIVE 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


_ CARTOONS _ 

POLITICAL  CARTOONS 

Nationally  known,  award-winning  majo' 
metro  daily  political  cartoonist  with  inci¬ 
sive  graphic  appeal  and  killer  instinct, 
TELLS  IT  LIKE  IT  IS!  Free  standing  so¬ 
cial  issues  included  with  news  breaking 
political  stories  in  horizontal  format. 
Masterful  caricatures  of  headliners. 
Available  5  times  weekly.  Write  for  rates 
and  samples.  Box  5521,  Editor  &  Pub¬ 
lisher. 


HOT.  NEW  COLUMN  by  career  newspa¬ 
per  man.  veteran  CBer.  Breezy  writing, 
packed  with  valuable  information  for 
new  and  long-time  CBers.  20  million  CB 
owners.  Send  for  FREE  samples, 
rates— Flagler  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo,  NY  14202. 


COMIC  STRIPS 

O.O.— Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Box  5346,  Editor  &  Publisher. 


FAMILY  CHILDREN 

FREE,  timely  news/features  with  college 
profs  dealing  with  subjects  of  interest  to 
parents.  Selecting  toys  or  books  for  holi¬ 
days:  stress  of  death,  1st  day  of  school, 
etc.  Widely  used  by  weeklies  and  dailies. 
Contact:  Barry  Wanger,  PR,  Wheelock 
College,  Boston.  MA  02215.  Free. 


_ GARDENING _ 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson. 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


AWARD-WINNING  columns  by  12  top 
columnists  ranging  from  politics  to  jazz. 
Available  from  News  World  Syndicate, 
401  Fifth  Ave.,  New  York,  NY  10016. 


OF  COURSE,  A  HORSE — why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112. 


SHE’S  BRIGHT,  she’s  witty,  she’s  wild 
...  and  her  “SUNNY  SIDE  UP"  columns 
are  the  talk  of  the  town.  She’s  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street, 
Brooklyn.  NY  11214. 


“MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

CONSUMER  AIDS — weekly  guide  to 
sources  and  services.  Fits  any  page. 
Camera-ready.  Samples:  News  Research 
Service,  Box  16147,  San  Diego,  CA 
92116. 


MOVIE  REVIEWS 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 

MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 


“How  to  Start  Your  Own  Community  News-  PRESERVE  UTMOST  SECURITY  and  avoid 
paper,"  an  oversized  136-page  working  sagging  in  your  newspaper  sale.  News- 
manual  by  award-winning  publisher  John  paper  Service  Co.,  Inc.,  P.O.  Dr.  12428. 
McKinney  shows  how  to  succeed  on  your  Panama  City,  Fla.  32401. 

own.  New  York  Times  says:  “Covers  every  - 

conceivable  facet  of  weekly  newspaper  SNYDER  NEWSPAPER  BROKERS 

publishing.”  1 5-day  guarantee  $9.95  from  jose  a.  Snyder,  Broker 

Meadow  Press,  Box  35-E,  Port  Jefferson,  j3g  g  Honolulu 

NT  11777. _ _  Lindsay,  Cal.  93247  (209)  562-2587 

FOR  SALE  - 

CENTRAL  PRINTING  PLANT,  Zone  9.  $1  NEWSPAPERS  FOR  SALE 

million  plus  gross  sales.  Financially  qual-  - 

ified  only.  445  W.  Rapa  PL,  Tucson,  AZ 

85704.  $100,000  DOWN 

$400,000  gross,  California  suburban 
weekly.  Snyder  Newspaper  Brokers,  P.O. 
-  Box  308,  Lindsay.  CA  93247,  Joseph  A. 

NEWSPAPER  APPRAISERS  laTetman.®'”*'®'’’ 

APPRAISALS  FOR  ESTATE  TAX  partner-  LARGE  CALIFORNIA  weekly  $40,000 
ship,  loan  depreciation  and  insurance  pur-  down— rapidly  growth  22  miles  from  larger 
poses.  Sensible  fees.  Brochure.  Marion  R.  town.  Need  financially  strong  publisher  to 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or  build  paper.  Fine  climate.  Snyder  News- 
Robert  N.  Bolitho,  Box  7133.  Shawnee  paper  Brokers,  P.O.  Box  308,  Lindsay,  CA 
Mission,  Kans.  66207.  92347. 

MOUNTAIN  STATE  exclusive  county  seat 

_  weekly,  $15,000  down,  8-page  rotary 

UOA/QDADCD  Offset  press  and  building  included.  Snyder 

NtWdrAHtH  OKUKtRii  Newspaper  Brokers,  P.O.  Box  308, 

Lindsay,  CA  93247. 

JIMMY  CROWE  - 

Ownership  Changes  The  “NOTHING  HAPPENED  TODAY" 

Proven  Management  Systems  newspaper.  The  Flagstaff  News  is  for  sale. 

23  years  experience  in  every  phase  of  the  Originally  asking  $120,000.  Due  to  illness 
newspaper  industry.  12  Cutler  Dr.,  Savan-  asking  $70,000.  Send  your  replies  to  P.O. 
nah,  GA  31405  (912)  925-8666  or  925-  Box  1296,  Flagstaff,  AZ  86001  or  call 
8662.  (602)  774-6868  or  774-1259. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies  ™0  NORTH^XAS  Weekl^^s  in  nearby 
and  large  weeklies.  Information  strictly  towns,  $130,0(X)  and  $20,000  gross  class, 
confidential  New  equipment.  Sale  includes  interest  in 

DIXIE  NEWSPAPERS,  INC.  central  plant.  Will  sell  as  package  only; 

P.  0.  Box  400,  Gadsden,  Ala.  35902  w'th  29%  down.  Box  5140,  Editor  & 
Ph.  (2051  546-3356  Publisher. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133.  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA  31405  (912)  925-8666  or  925- 
8662. 


_ SPORTS _ 

LOCKER  ROOMERS  tells  what’s  going  to 
happen  in  sports  before  it  happens  .  .  . 
and  why.  Ideal  for  weeklies.  Very  low 
prices.  FREE  samples.  Gardiner  Sports 
Publications,  812  Hageman  Ave.,  Bur¬ 
lington,  lA  52601. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  Si.mples. 
#1  Easy  St..  Aptos,  CA  95003. 


FEATURE  WRITERS 
ARE 

LETTER  WRITERS! 

"We  got  our  start  in  the  "Fea¬ 
tures  Available"  classified 
section  of  E&P  last  fall.  The 
response  was  much  better 
than  other  forms  of  advertis¬ 
ing.  Thanks  for  a  reassuring 
start  to  a  new  venture." 

M.L.  Walker,  Penny  Snydicate 
Dayton,  Ohio 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 

We'll  give  you 
something  to  write  about! 

E&P  CLASSIFIEDS  (212)  752-7053 


confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Week 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2(X)45 
(202)  NAtional  8-1133 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 

MEL  HODELL,  Newspaper  Broker, 

P.O.  Box  2277,  Montclair,  Calif.  91763. 

(714)  626-6440. 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 

Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO.  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


LARGE  PAID  CIRCULATION  New  Jersey 
weekly,  average  size  108  pages.  Official 
publication  since  early  30s.  Box  5442, 
Editor  &  Publisher. 

TWO  PAID  WEEKLIES  and  shopper  in 
Northern  New  England.  One  weekly  lo¬ 
cated  in  coastal  community,  the  other  10 
miles  away.  Ideal  operation  for  experi¬ 
enced  husband-wife  team.  Currently  gross¬ 
ing  about  $60,0(X).  29%  down.  Owner  will 
finance  balance  for  responsible  party.  Box 
5621,  Editor  &  Publisher. 

NATIONAL  MONTHLY  country  music  pub¬ 
lication  5  years  old.  Lack  national  market¬ 
ing  experience  to  handle.  Box  5623,  Editor 
&  Publisher. 


NEWSPAPERS  WANTED 

WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


WE  ARE  SEEKING  small  daily  or  weekly. 
Profitable  or  not.  Prefer  Midwest  or  Mid¬ 
south  location,  but  will  consider  any  loca¬ 
tion.  Box  5584,  Editor  &  Publisher. 

ESTABLISHED  non-daily  wanted.  Mini¬ 
mum  $30,000  net.  Prefer  Zone  3.  Detail 
and  samples  to  President,  Box  38040, 
Memphis,  TN  38138. 


“PAPER  WAS  SOLD  ATA  NICE  PROFIT 
THROUGH  E&P  CLASSIFIED." 
That’s  the  word  we  recieved  recently 
from  a  Southern  Publisher.  He  did  it 
with  a  5  line  ad  which  cost  only  $48. 
including  the  box  service  fee,  for  4  in¬ 
sertions.  How’s  that  for  keeping  profit 
up  and  overhead  down! 
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The  Industry’s 

MEETING 
PLACE  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WELL  KNOWN  financially  able  publisher- 
owner  seeking  large  profitable  weekly  or 
daily  newspaper  with  gross  newspaper 
sales  of  at  least  $600,000.  Negotiations 
strictest  of  confidence  on  a  one-to-one 
basis.  Can  go  either  cash  or  term— 
whichever  desired  or  is  to  your  tax  advan¬ 
tage.  Forward  preliminary  info  to  Box 
5630,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


DIRECT  ADVERTISING  PUBLICATION 
(80%  mail,  20%  carrier),  established  11 
years,  circulation  34,000,  sales  $330,(X)0, 
located  in  fast  growing  Hemet,  California 
trading  area  10(J,0(X)  excellent  living  area, 
selling  price  $190,0(K),  30%  down,  terms 
negotiable,  office  building  available:  Box 
1045,  Hemet,  CA  92343. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  ^31-2779 

Box  2798  Long  Beach,  Calif.  90801 


COMPUTERS 


FOR  SALE:  Terminals  with  OCR  input— 4 
Omnitext/Mohrtext  1200/Singer  5600 
master  units  with  3  add  on  slave  units 
Paper  tape  reader  and  punch  with  12K  on 
each  master.  3  Datatype  OCR  units  with 
interface  to  terminals.  Used  as  stand- 
alone-  and  on-line  with  a  DECset  8000  sys 
tern.  Many  spare  parts.  Contact:  William  A 
Schaefer,  the  News-Sun,  100  Madison 
St. ,  Waukegan,  IL  60085,  (312)  689-7018. 


MAILROOM 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION — draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup.  N.M.  87301,  (505) 
863-6811. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


MAILROOM 


SHERIDAN  24P  INSERTER  WITH  HAND- 
FLY  TABLE.  AVAILABLE  IMMEDIATELY. 
Box  5352,  Editor  &  Publisher 


MAGNACRAFT  650W  with  electronic  zip 
coder,  used  by  large  daily,  working.  Also  6 
station  9Vz  x  12%  envelope  inserter. 
Speedomat  Graphotype  cabinets.  Curtis, 
816  National  Press  Bldg.,  Washington,  DC 
20045,  (202)  628-5696. 


ONE  (1)  USED,  Sheridan,  Model  24-P 
newspaper  stuffing  machine,  complete 
with  four  (4)  Model  HH  feeding  hoppers, 
one  (1)  Model  HH-1  feeding  hopper.  Lap 
opener,  drive  motor,  vacuum  pump  and 
motor,  and  hand  fly  table. 

ONE  (1)  USED  Sheridan  24-P  newspaper 
stuffing  machine,  complete  with  two  (2) 
Model  H  jacket  hoppers,  three  (3)  Model 
HH  insert  hoppers,  opener  position  "C", 
three  (3)  H.P.  reliance  drive  motor,  and 
hand  fly  table. 

PRICES  NEGOTIABLE 
Contact:  Mr.  Blaze 

Northeastern  News 
11  Passan  Drive 
Wilkes-Barre,  PA  18702 
(717)  829-3403 


The  Macey  SignaBinder 
produces  self- covered, 
saddle  -  stitched  booklets 
for  $3  to  $4  per  M. 

The  Macey  SignaBinder  is  a  one-operator  unit 
that  offers  savings  in  labor  and  material-handling 
costs  on  saddle  stitched  booklets  produced  from 
single  web  signatures. 

Booklets  up  to  32  pages,  from  5  x  to 
11%  X  9",  can  be  produced  at  speeds  up  to  6500 
per  hour. 

For  complete  information,  write  Harris  Corpora¬ 
tion,  Bindery  Systems  Division,  13835  Enterprise 
Avenue,  Cleveland,  Ohio  44135. 


cm  ■HARRIS 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


USED  MULLER  INSERTER  with  6  sta¬ 
tions.  Reconditioned.  Excellent  condition. 
Graphic  Management  Associates,  Circula¬ 
tion  &  Mailroom  Systems  Div.,  1 1  Main  St.. 
Southtjoro.  MA  01772  (617)  481-8562. 


STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las,  TX  75222.  (214)  357-0196. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS — All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  MD  21001.  Call  (301) 
575-6500. 


NEWSPAPER  BOXES 


400  BERKELEY-SMALL  armored  hood 
metro  street  boxes.  $60  each,  FOB 
Chicago.  Newly  repainted,  spares  avail¬ 
able.  (312)  525-0288. 


NEWSPRINT 


NEVKSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner, 
Santa  Ana.  CA  92704,  (714)  556-7130. 


PASTEUP  SUPPUES 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 
Wheeling.  W.  Va.  26003 
Ph.  (3l)4)  233-5211 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961-$2300.  Keyboards-$1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  57(X)  controller,  2 
5700  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  otter  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 


FOR  SALE 

Compuwriter  IV,  w/CompuKwik  processor, 
16  film  strips  w/4  type  faces  on  each. 
Machine  sets  type  in  following  point  sizes: 
6,7,8,9,10,11,12,14,18,24,30  and  36. 
Eight  faces  on  line.  Equipment  has  approx¬ 
imately  40  hours  use.  Still  like  new.  Cost 
$15,000,  will  sell  for  $11,000. 

Contact:  J.  Van  Zandt 
Skisport  Magazine 
Box  258 

Antioch,  II  60002 
Phone:  (312)  281-9093. 


TEXT  PACKAGE— CG2961HS,  spare  parts, 
reader;  two  automix  keyboards.  The 
Blackfoot  (Idaho)  News.  David  Mark 
Brown.  (208)  785-1 100. 


TWO  COMPUGRAPHIC  4961  TL’s  com¬ 
plete  with  parts  kit.  spare  reader  and  four 
font  strips,  $2895  each.  Three  Electro- Set 
430  keyboards,  $950  each.  One  Photo 
Typositor,  Model )(,  $850.  One  Fotorite  14" 
processor.  $125.  One  Photo  Rapid  Copy 
System,  $3(10.  Contact;  Harry  Kirchhardt, 
Lakeland  Newspapers  (312)  223-8161. 


PLATEMAKING 


TWO  SETS  Letterflex  I  Processing  Units 
plus  approximately  150  K  &  F  saddles  for 
55  inch  web  and  plate  preparation  equip¬ 
ment.  Available  immediately.  Box  5602, 
Editor  &  Publisher. 
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3  UNIT  COTTRELL  V-15A  with  z 

and  'x  folder.  2  units  1969. 1  unit  1973 
Like  new  condition-very  little  use 

7UNITATF  COLOR  KING  w.th  <, 

and  'a  folder  Completely  rebuilt-all 
new  rollers  (copper  and  urethane), 
new  100HP  GE  motor,  new  Fincor 
drive,  accumeter  glue  system.  4 
position  roll  stand  with  electric  roll 
hoist,  new  air  shafts  and  many  other 
extras  Very  clean-like  new  condition. 

BALOWIN  MOOEL  104  COUNT- 

O-VEYOR  recently  rebuilt,  very  good 
condition. 

Above  equipment  can  be  seen  m 
operation,  available  immediately 

GRAPHIC  EQUIPMENT  SALES 

1836  Woodward  Street 
Orlando.  FL  32803 
(305)  896-4330 


FIRST  TIME  OFFERED 
3  HIGH  PRODUCTION  HOE 
COLOR  CONVERTIBLE  PRESSES 
23  Units  Hoe  Presses  Available 
23  9/16"  Cutoff 
90  Stagger 

Reels,  Tensions  and  Pasters 
Note:  2  Presses  have  (joss  3:2  Imperial 
Folders 

Available  Spring  of  1980 
Web  #3105—9  units  with  4  color  humps, 
single  Goss  3:2  Imperial  folder  with  double 
formers  and  double  upper  formers.  Reels, 
tensions  and  pasters. 

Web  #3038-7  unit  with  3  color  humps, 
single  Goss  3:2  Imperial  folder  with  double 
formers  and  double  upper  formers.  Reels, 
tensions  and  pasters. 

Web  #3173—7  units  with  3  color  humps. 
Hoe  double  2:1  folder  with  double  formers 
and  double  upper  formers.  Reels,  tensions 
and  pasters. 

All  units  manufactured  in  the  50's.  Goss 
folders  manufactured  in  the  70's. 
Excellent  color  flexibility  on  all  presses.  All 
equipment  maintained  extremely  well. 
Located:  Edmonton  Journal.  Edmonton. 
Canada. 

Exclusive  Offering 
For  Further  Information 
(Jail,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  66215 
Telephone:  A.C.  913  492-9050 
TELEX  42362 


GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


URBANITE  FOLDER  WITH  Vx  AND  Vz 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  >  z"  and  'i"  fol¬ 
der.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. _ 


GOSS  COM  MUN ITY  units  for  add-on,  1972 

Goss  Community  folders 

(jOSS  Suburban.  2  units 

Goss  Suburban.  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

(Jregg  flying  imprinter  22%  " 

Urbanite  Va  folder 
Color  King,  2  units  folder  1965 
Fincor  motor  and  control  40-60-75-100HP 
Baldwin  countoveyors  model  108 
2  Unit  V-15  Cottrell  with  Gear  Drive 
Goss  Urbanite  units,  1970 
Goss  Urbanite  3/c  unit 
Goss  Signature  23  9/16  "  x  38  ",  5  unit, 
1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21Vz  cutoff 
4  UNIT  Hoe  Colormatic  21'''z  cutoff 
4  UNIT  Goss  (Jommunity  with  SC  folder 
4  Goss  Headliner  units  23  9/60 
2  (joss  Headliner  Units  22% 

2  Angle  Bar  rests 
4  Unit  Wood  22% 

Bramble  Professional  Press,  Inc. 

Rt.  2.  Box  2285,  McAllen.  TX  78501 
(512)  682-7011 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING. 
7  years  left  on  10  year  lease.  Write  for 
further  information  tO:  Press,  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 

S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Va  and  Vz,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 
PH:  (312)  738-1200  Telex  25-4388 


GOSS  COMMUNITY,  4-unit  grease  lubri¬ 
cated  side  lay  on  unit. 

CONTINENTAL  PRINTING  MACHINERY 
K.  W.  LANGLEY 
7432  Hadley 

Overland  Park.  KS.  66204 
913-432-8276 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment-.but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money.. hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  I  ittle  as  $2 .10 
alineof  ourspace!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's 
plant.. and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 
(212)  752-7053 


DIDDE-GLASER  INSERTER 
Minimum  3  stations 
Box  5163,  Editor  &  Publisher 


COUNT-O-VEYOR  STACKER 
IN  GOOD  CONDITION 
Box  5164,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 
Box  4499,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 

SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


50HP  DC  GE  type  drives  needed  im¬ 
mediately  for  6  unit  and  folder  Goss  Head¬ 
liner,  Ignitron  tube  controls.  Brader  Indus¬ 
tries,  Inc.,'  37-28  27th  St.,  Long  Island 
City.  NY  11101. 

FERAG  H-500  STACKER 
IN  GOOD  CONDITION 
Box  5381,  Editor  &  Publisher 


STOBB  PB  STACKER  AND  BUNDLER  FOR 
EXPORT-CALL  MR.  SCHULHAUS 
(212)  736-3320 

STANDARD  NEWSPAPER  size  racks  suit¬ 
able  for  display  and  dispensing  free  news¬ 
papers  at  outside  locations.  Contact:  Mr. 
Robinson,  The  Commercial  Dispatch, 
(601)  328-2424. 


INDUSTRY  SERVICES 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR'S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns.  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL.  INC.  P.O.  Box 
6526,  Mobile.  AL  36606.  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


RADIO-TV  Jobs — Stations  hiring  nation¬ 
wide!  Free  sample:  "Job  Leads  Newslet¬ 
ter,"  1680-HL  Vine,  Hollywood,  CA  90028. 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES'  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  uo- 
date  .  .  .  plus  a  special  section  of  original, 
ready-to-use  art  tor  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES'  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Alabama  36606,  (205)  476- 
6600. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

OTHER  CLASSIFICATIONS 

Add  $1.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 

4- weeks  —  $1.40  per  line  per  issue 


1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 
4  weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale  Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions.  changes  your  classified  ad  to  display  The  rate  for  display-classified  is 
$4.75  per  agate  line  —  $66.00  per  column  inch  minimum  space. 

Count  approximately  39  characters  andlor  spaces  per  tine 
3  lines  minimum  (no  abbreviations) 

Classifiad  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  fc  Publisher,  575  Lexington  Ave.,  NY,  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name  _ 

Address  _ 

City  _ State _ Zip _ 

Phone  _ 

Authorized  by  _ 

Classification  _ 

Copy  - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  S  PUBLISHER  •  S7S  Leiinron  Ave  •  New  York.  N  Y  10022 


Help 

Wanted... 


ACADEMIC 


DIRECTOR  OF  COMMUNICATION  PRO¬ 
GRAM:  Specialty:  print  journalism.  Ex¬ 
perience  with  media  and  public  affairs  is¬ 
sues.  Responsibility  for  leadership  and  de¬ 
velopment,  student  recruitment,  staffing, 
and  budget.  Five  years  experience  teach¬ 
ing  and  journalism.  Ph.D.  or  equivalent  re¬ 
quired.  Sangamon  State  University  is  a 
new.  upper-division  and  graduate  univer¬ 
sity  with  a  mission  in  public  affairs.  Apply: 
Dr.  Larry  Smith,  Sangamon  State  Univer¬ 
sity,  Springfield,  II.  62708.  Application 
deadline  November  1.  1978. 


INSTRUCTOR  or  Assistant  Professor  with 
media  experience,  to  teach  basic  reporting 
and  editing.  MA  required.  PhD  preferred. 
Equal  Opportunity  Employer.  Contact; 

Dr,  Raymond  W.  Buchanan,  Chairman 
Department  of  Communication 
Florida  Technological  University 
Box  25000 

Orlando,  Florida  32816 


ADMINISTRATIVE 


GENERAL  MANAGER— TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Ohio)  seeks 
extremely  hard-working  general  manager 
to  oversee  entire  operation.  Knowledge  in 
ad  sales,  promotion,  layout  and  production 
and  editorial.  Staff  of  21.  15%  travel  to 
help  set  up  and  co-ordinate  new  papers. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle.  East  Hills.  NY  11548. 


BUSINESS  MANAGER— for  South  Caro¬ 
lina  daily  newspaper.  Morning  and  after¬ 
noon  publications  with  52,000  combined 
circulation.  Our  newspaper  is  part  of 
a  dynamic  national  group.  The  candidate 
we  seek  will  be  responsible  for  administer¬ 
ing  all  business  office  functions,  coor¬ 
dinating  our  planning  programs,  credit 
functions  and  several  other  service  de¬ 
partments.  The  successful  candidate  will 
probably  have  newspaper  business  office 
experience  and  an  academic  background 
in  accounting.  This  position  offers  excep¬ 
tional  opportunities  for  the  right  candi¬ 
date.  Send  resume  with  salary  history  to 
Box  5570,  Editor  &  Publisher. _ 


AGGRESSIVE,  energetic  business  oriented 
person  for  publisher  of  daily  newspaper  in 
growing  city.  Prefer  experience.  Send  re¬ 
sume  to  945  Elm,  Emporia.  KS  66801. 


PU  BLISHER’S  ASSISTANT  -Business  and 
production  oriented  individual  with  back¬ 
ground  in  weekly  newspapers,  preferably 
group.  Excellent  spot  with  50.(XX)  circula¬ 
tion,  Zone  5  group.  Resumes  Box  5615. 
Editor  &  Publisher. 


BUSINESS  MANAGER-40,000  daily. 
Zone  5.  group  owned.  Responsible  for  bus¬ 
iness  systems,  cash  flow,  personnel, 
budgeting.  Should  know  circulation  and 
advertising  systems.  Send  resume  to  Box 
5619,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER-for  six-day 
daily.  Experience  necessary.  Prime  oppor¬ 
tunity  for  second  man  to  move  up.  All 
fringes.  6,(X)0  circulation  in  midwest.  Ex¬ 
cellent  family  town.  Write  Box  5559,  Editor 
&  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 


We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  Box 
Holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you  don't 
want  the  reply  to  reach;  put  the  reply 
and  note  in  an  envelope  addressed  to- 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll 
discard  your  reply. 


HELP  WANTED 


ADMINISTRATIVE 


NEWSPAPER 

MANAGEMENT  OPENINGS 

MAILROOM  SUPT.  TO  $21, (XK) 

For  100.000  daily  in  the  Southeast.  Posi¬ 
tion  reports  to  the  production  manager 
and  supervises  a  staff  of  40.  Must  have 
strong  background  in  a  similar  position  in  a 
union  environment.  Experience  with  IMU 
would  be  extremely  helpful. 

PRODUCTION  MANAGER  TO  $20,000 
For  25.(X)0  daily  in  New  England.  Report  to 
the  publisher  and  supervise  a  staff  of  50. 
coordinate  activities  of  newsroom,  ad  de¬ 
partment.  composing  room,  etc.  Back¬ 
ground  in  electronic  editing  highly  desira¬ 
ble. 

PRODUCTION  MANAGER  TO  $25,000 
For  30,000  daily  in  the  Southwest.  Report 
to  publisher.  Ideal  candidate  will  have 
strong  background  in  electronics  and  ex¬ 
posure  to  Goss  Urbanite  press  highly  de¬ 
sirable. 

PROGRAMMER  TO  $20,000 

For  metro  daily  on  the  West  Coast.  This 
position  reports  to  the  production  manager 
and  will  have  responsibility  for  production 
data  processing  systems.  Must  have  prior 
background  utilizing  assembly  language. 
DATA  PROCESSING  MGR.  TO  $30,000 
For  a  group  of  newspapers  in  the  Midwest. 
Background  and  experience  with  DEC 
equipment  is  required. 

DIR.  PROMO,  &  RESEARCH  TO  $22,000 
For  medium  size  property  on  the  West 
Coast.  Must  have  good  knowledge  of 
newspaper  industry  and  a  working  knowl¬ 
edge  of  other  advertising  mediums.  Will 
report  to  the  advertising  director  and  prior 
experience  is  required. 

RESEARCH  MANAGER  TO  $25,000 
For  metro  daily  in  the  Southwest.  Indi¬ 
vidual  will  be  responsible  for  establishing 
and  developing  a  research  department. 
Position  reports  to  the  director  of  market¬ 
ing.  and  will  be  responsible  for  hiring  and 
building  own  staff.  Property  is  part  of  pro¬ 
gressive  newspaper  chain. 

PROMOTION  MANAGER  TO  $25,000 

For  75,000  daily  in  the  East.  Individual  will 
be  responsible  for  building  own  depart¬ 
ment.  Must  be  creative  and  skilled  in  pub¬ 
lic  speaking  and  public  relations. 

CIRC.  PROMO.  MANAGER  TO  $25,000 
For  a  group  of  dailies  in  the  East.  Position 
reports  to  circulation  director  and  will 
serve  in  a  staff  position  to  all  of  their  prop¬ 
erties. 

PROMOTION  MANAGER  TO  $30,000 

For  large  metro  daily  in  the  Southwest  and 
part  of  a  progressive  newspaper  chain.  Will 
be  involved  in  all  areas  of  the  property; 
editorial,  circulation,  advertising,  etc. 
Must  have  proven  track  record  in  a  similar 
position  and  experience  in  a  competitive 
marketplace  is  highly  desirable. 

GENERAL  MANAGER  TO  $30,000 

Will  serve  as  general  manager  for  a  group 
of  weeklies  in  the  East.  Will  report  to  the 
president  of  the  group  and  supervise  a 
staff  of  90.  Must  have  strong  background 
in  the  training  and  motivation  of  people, 
have  a  strong  background  in  advertising/ 
marketing. 

GENERAL  MANAGER  TO  $40,000 

For  large  weekly  in  the  West  and  part  of  a 
large  newspaper  chain.  Publication  is 
composed  of  several  weeklies  with  a  mar¬ 
ket  mix,  pay,  free,  and  voluntary  pay.  Indi¬ 
vidual  must  have  strong  background  in 
advertising/marketing  management  and  be 
a  leader  and  motivator.  Prefer  background 
in  a  suburban  competitive  marketplace 
and  a  degree  is  desired. 

PRESSROOM  SUPT.  TO  30,000 

For  large  Eastern  daily  that  is  heavily  or¬ 
ganized.  Will  report  to  the  production  di¬ 
rector  and  supervise  175  people,  must 
have  prior  pressroom  management  experi¬ 
ence  in  a  union  environment. 


All  Positiom  fee  Paid 
Send  revjme  in  conhdence  or  call: 

Patrick  J.  Quinn,  Jr. 


GORDON  WAHLS  CO. 

Executive  Search  Consultants 
Post  Office  Box  905 
610  East  Baltimore  Pike 
Media.  F%nnsylvania  19063 
215-565-0800 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


CAREER  OPPORTUNITY 

Advertising  manager  for  fast  growing,  well  known 
advertising  shopper  in  the  Fox  Valley  Area  of  Northern 
Illinois.  Immediate  opening  for  enthusiastic  and  dynamic 
advertising  manager.  Responsibilities  include  development 
of  advertising  campaigns  and  promotions,  selling  of 
advertising  space,  and  management  of  sales  staff.  Salary 
commensurate  with  experience.  Only  experiencecj  need 
apply.  Benefit  package  that  includes  profit  sharing.  Please 
send  resume  to; 

BONNI  BUY’RR,  INC. 

P.O.  Box  28  Geneva,  II  60134. 


IMMEDIATE  OPENINGS  on  three  prize¬ 
winning  daily  and  weekly  newspapers  In 
Wyoming  mountains.  We're  looking  for  po¬ 
tential  ad  managers.  We  want  aggressive, 
creative  people  who  believe  in  themselves 
and  in  good  newspapering.  Send  complete 
resume  to  Bill  Sniffin,  Wyoming  State 
Journal,  Box  J,  Lander,  WY  82520. 


ADVERTISING  salesman  for  growing  col¬ 
lege  city  daily.  Weekly  or  small  daily  ex¬ 
perience.  Newspaper  group  offers  career 
with  ownership  and  management  to  dedi¬ 
cated  producer.  Salary,  commissions, 
bonus.  Contact  J.L.  Daniel,  General  Man¬ 
ager,  Ruston  Daily  Leader,  (318)  255- 
4353;  or  write  Box  520,  Ruston,  LA  71270. 


LOOKING  FOR  quality  person  to  serve  as 
advertising  director  of  a  demi-metro  opera¬ 
tion  in  Southwest.  Must  be  mature, 
smooth  in  account  contacts,  understand 
and  explain  marketing  data  effectively.  An 
unblemished  employment  history  is  a 
must.  Write  giving  details  of  background, 
compensation  expectation,  etc.  Replies 
confidential  unless  otherwise  noted.  Box 
5331,  Editor  &  Publisher. 


ADVERTISING  EXECUTIVE 

Excellent  opportunity  for  enthusiastic  and 
knowledgeable  person  in  a  dynamic  East¬ 
ern  Ohio  market.  24,000  daily  newspaper 
with  shopper  and  weekly.  Good  benefits, 

food  salary.  Send  resume  to  Box  5493, 
ditor  &  Publisher. 


EXCEPTIONAL  OPPORTUNITY  for  energe¬ 
tic.  experienced  advertising  salesperson  to 
grow  with  well  established  high  quality 
magazine.  Applicants  should  be  self  star¬ 
ters  and  solid  producers  with  management 
potential.  Party  selected  will  handle  sales, 
layouts  and  copy.  Local  travel  only.  Salary, 
commission,  expenses  and  car  allowance. 
The  right  person's  average  income  should 
exceed  $25.C)(K)  within  12  months.  Send 
resume  to;  Clyde  Blythe.  Apartment  and 
Home  Living  Magazine,  P.O.  Box  941,  Ok¬ 
lahoma  City,  OK  73101. 


RETAIL  AD  MANAGER 

65,0(X)  daily  in  Zone  5  is  seeking  candi¬ 
dates  for  retail  as  manager.  Will  be  respon¬ 
sible  tor  overall  management  and  leader¬ 
ship  of  display  advertising  which  includes 
sales,  service  and  production.  Proven  abil¬ 
ity  in  training,  motivating  and  budgeting  is 
a  must.  Experience  in  sales  and  sales 
management  is  preferred.  Excellent  career 
opportunity  with  growing  company  and 
great  compensation  package.  Send  re¬ 
sume  of  experience  and  salary  require¬ 
ments  to  Box  5624.  Editor  &  Publisher. 
Equal  Opportunity  Employer,  M  F. 


ADVERTISING  SALES  MANAGER 
for  established  Connecticut  suburban 
magazine.  Must  have  specific  retail  adver¬ 
tising  selling  experience.  Send  resume  in¬ 
cluding  salary  history  and  requirements  to 
Box  5609,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR-Our  client 
seeks  a  leader  for  the  advertising  depart¬ 
ment  of  a  50.000-plus  Western  daily. 
Strong  background  in  retail  advertising 
and  management  experience  necessary. 
To  $25,000.  Fee  paid.  Send  resume  or  call: 

Bob  Pohiman.  Associate 
WILLIAM  H.  NENSTIEL  &  ASSOC.,  INC. 
7120  Fourth  Street.  Suite  6 
Scottsdale,  Arizona  85251 
(602)  949-5164 
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ADVERTISING  MANAGER  for  6-evening 
daily.  If  you  know  the  newspaper  advertis¬ 
ing  business  here  is  an  opportunity  to 
further  expand  your  knowledge  of  newspa¬ 
per  publication.  No  prima  donnas  please. 
Contact:  John  Haines,  El  Dorado  Times, 
Box  694,  El  Dorado.  KS  67042. 


ADVERTISING  MANAGER  or  Assistant  to 
handle  sales  and  promotion  at  a  medium 
size  California  daily.  Unusual  growth  po¬ 
tential  for  experienced,  aggressive  idea 
person  who  can  handle  people  effectively. 
Box  5506,  Editor  &  Publisher. 


HIGH-POWERED  newspaper  advertising 
salesmen  with  minimum  4  years  experi¬ 
ence  and  outstanding  record  of  achieve¬ 
ment  needed  for  large  suburban  Area  6 
weekly  in  competitive  situation.  Must  have 
top  management  potential  and  be  strong 
on  promotions.  $18,800  plus  excellent 
fringe  benefits.  Big  bonuses  for  increased 
sales.  Send  resume,  present  earnings  and 
letter  telling  of  your  achievements.  Box 
5513,  Editor  &  Publisher. 


ADVERTISING  RETAIL  SALES 
We  are  seeking  an  aggressive,  energetic 
professional  to  join  the  retail  advertising 
staff  of  a  leading  metropolitan  daily  and 
Sunday  in  lower  Zone  2.  Must  have  prior 
advertising  sales  experience  and  the  en¬ 
thusiasm  and  imagination  to  produce  in  a 
competitive  metropolitan  market.  Excel¬ 
lent  salary,  company  paid  benefits  and  op¬ 
portunity  for  advancement.  Send  resume 
outlining  experience  and  salary  require¬ 
ments.  Replies  held  in  strict  confidence. 
Box  5612,  Editor  &  Publisher, 


ADVERTISING  SALES 
Permanent  career  opportunity  with  excel¬ 
lent  future  offered  by  established  (30 
years),  expanding,  national  weekly  trade 
newspaper.  Sell  and  service  advertisers, 
chiefly  by  phone  and  mail.  Salary,  com¬ 
mission,  profit-sharing,  fully  paid  health 
and  life  insurance  programs.  Write: 

K.M.  Benjamin 
Flower  News 
549  W.  Randolph  Street 
Chicago.  II  60606 


CIRCULATION 


INCREASE  CIRCULATION.  .  .with  all  the 
ingredients  for  real  subscriber  growth.  One 
of  the  best  medium  sized  offset  dailies  in 
the  Northwest  is  looking  for  a  special  sales 
oriented  person. 

If  you  have  sales-supervisory  experience  in 
a  competitive  market,  can  successfully 
use  a  variety  of  subscriber  sales 
techniques,  and  can  apply  contemporary 
management  skills,  you  will  find  this  is  a 
challenging,  satisfying  opportunity.  Em¬ 
phasis  is  on  creativity  and  solid  human  re¬ 
lations  skills. 

Located  in  one  of  the  40  fastest  growing 
markets  in  the  country,  this  newspaper  of¬ 
fers  excellent  compensation,  benefits,  and 
opportunity  to  advance.  Send  resume  and 
summary  of  sales  experience  to  Box  5518, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M/F 


AGGRESSIVE  circulation  promoter,  out¬ 
side  sales,  crewing,  bookkeeping,  mailroom 
knowledge.  If  you  can  handle  all  of  the 
above  write  Box  C,  c/o  Skagit  Valley  Herald, 
Mt.  Vernon,  WA  98273.  State  salary-bonus 
requirements. 


CITY  HOME 
DELIVERY 
ZONE  MANAGER 

The  Seattle  Post-Intelligencer  is  looking 
for  a  spark  plug  for  its  city  home  delivery 
department.  As  a  zone  manager,  you  will 
supervise  district  sales  managers  and  zone 
assistants.  Please  apply  only  if  you  are  a 
proven  circulation  professional,  a  proven 
leader,  know  the  exhilaration  of  competi¬ 
tion,  preferably  have  morning  newspaper 
experience  and  want  to  advance  your  cir¬ 
culation  management  cc.eer.  We  offer  you 
a  good  salary,  good  benefits,  good  man¬ 
agement  and  a  career  opportunity  of  a 
lifetime  in  America's  most  liveable  area. 
Send  confidential  resume  tO:  C.D.  Francis, 
Director  of  Circulaton,  Seattle  Post- 
Intelligencer,  P.O.  Box  1909,  Seattle.  WA 
98111. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
M/F/H. 


CIRCULATION  MANAGER  for  26,000  Wis¬ 
consin  daily.  Must  be  an  experienced 
manager  very  strong  in  all  phases  of  ser¬ 
vice.  sales  and  promotion.  This  is  a  rapid 
growth  area  and  we  need  a  “real  leader" 
for  our  staff.  Good  salary  with  excellent 
fringe  package  for  the  right  person.  Write 
or  call:  Mr.  Sexton.  Waukesha  Freeman, 
200  Park  Place.  Waukesha,  Wl  53187. 
(414)  542-2501.  All  replies  strictly  confi¬ 
dential. 


CIRCULATION  MARKETING  MANAGER.  If 
you're  a  self  starter  with  solid  carrier  con¬ 
test  knowledge,  this  position  can  lead  to 
top  circulation  management  in  a  progres¬ 
sive  chain.  You  will  report  to  the  Circula¬ 
tion  Director  of  a  competive  PM  daily  in 
New  Jersey,  and  handle  all  sales  programs, 
customer  service  and  district  manager 
training.  Your  salary  will  be  based  on  ex¬ 
perience.  Reply  in  confidence  to  Box 
5568,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER. 
lO.CKX)  daily  in  Southern  California  seek¬ 
ing  promotion-minded  circulator.  Excel¬ 
lent  opportunity  for  successful  district 
manager  to  direct  sales  efforts  as  well  as 
learn  total  circulation  operation.  Good  sal¬ 
ary,  full  fringe  benefits.  Write  Box  5505, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR:  For  6  day  Af¬ 
ternoon  Daily  in  a  growing  Zone  4  market. 
Must  be  a  pro  with  motor  route,  boy  route 
and  promotion  experience.  Salary  $18- 
20M  plus  bonus.  Send  complete  resume  in 
confidence  to  Box  5572,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  growing 
Northwest  Florida  Daily  Newspaper.  Look¬ 
ing  for  strong  second  person  who  wants 
top  spot  or  small  daily  newspaper  Circula¬ 
tion  Manager.  Please  send  complete  re¬ 
sume  and  salary  requirements  to:  Scott 
Fischer,  c/o  Playground  Daily  News,  P.O. 
Box  1307,  Fort  Walton  Beach,  FL  32548. 


CIRCULATION  DIRECTOR 
The  circulation  director  of  45,0CX),  7-day 
Orange  Coast  Daily  Pilot  in  Newport 
Beach-Costa  Mesa,  California  has  taken 
early  disability  retirement,  and  an  im¬ 
mediate  replacement  is  needed.  This  is  a 
Times  Mirror  Newspaper  with  a  growth 
record  in  one  of  the  best  places  to  live  in 
the  US.  The  candidate  selected  will  proba¬ 
bly  be  circulation  manager  on  a  smaller 
daily  or  an  assistant  ready  for  his  own 
shop.  Send  resume  to  Jack  R.  Curley.  Gen¬ 
eral  Manager,  P.O.  Box  1560,  Costa  Mesa, 
CA  92626. 


CIRCULATION  MANAGER  needed  for  fast 
growing  daily  newspaper  with  shopper.  #1 
or  #2  circulation  person  with  strong  cre¬ 
dentials  will  be  considered.  Must  be  ex¬ 
perienced  in  twice  weekly  and  daily  opera¬ 
tion.  Position  open  in  Zone  6.  Excellent 
pay  and  benefits.  Send  resume  to  Box 
5571,  Editor  &  Publisher. 


SALES  MANAGER— We're  searching  for 
someone  who  is  very  good  at  directing 
telephone  sales,  door-to-door  crews,  pay- 
in-advance  and  district  manager  or  carrier 
promotions.  It  you  generate  enthusiasm, 
and  are  intelligent  and  hardworking,  this  is 
a  career  opportunity  for  you.  We  are  a 
52,000  ^  daily  in  Zone  4,  prepared  to  offer 
an  excellent  compensation  package  to 
qualified  candidates.  Please  address  your 
reply  to  Box  5605,  Editor  &  Publisher.  "Your 
inquiry  will  be  held  in  confidence. 


WE'RE  LOOKING  FOR  a  bright,  energetic 
and  creative  circulation  manager  for  our 
lOOM  weekly.  If  you  can  manage  people 
well,  can  develop  and  meet  a  budget,  and 
are  familiar  with  voluntary  paid  and  TMC. 
we'd  like  to  hear  from  you.  We  offer  attrac¬ 
tive  location,  salary  and  benefits  in  a  very 
dynamic  organization.  Write:  Albuquerque 
News.,  Att:  Ruth  Lewis,  P.O.  Box  25526, 
Albuquerque,  NM  87125  giving  complete 
employment  and  earnings  history. 


CIRCULATION  MANAGER  50,000  circula¬ 
tion  Zone  5  weekly  group.  Growth  market, 
quality  news  product.  Excellent  opportun¬ 
ity  for  a  promotion  and  community-minded 
pro  with  credentials  on  paid,  voluntary  and 
free.  Send  resume  to  Box  5436,  Editor  & 
Publisher, 


WE  ARE  LOOKING  for  a  bright,  energetic 
individual,  experienced  in  newspaper  cir¬ 
culation,  to  manage  one  of  our  zones.  The 
right  individual  must  be  a  strong  leader, 
and  must  be  capable  of  handling  all  re¬ 
sponsibilities  delegated  to  him.  We  are  a 
fast  growing  suburban  daily  in  Zone  5.  and 
offer  a  good  starting  salary  and  fringe  ben¬ 
efit  package.  Send  resume  to  Box  5629, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR 

To  manage  promotion  and  distribution  ef¬ 
forts  for  9,000  ABC  daily  plus  weekly  TMC 
publication.  Incentive,  compensation,  lib¬ 
eral  fringes.  Send  resume  tO:  Tom  Gagnon. 
Publisher,  Fairbault  Daily  News.  Fairbault, 
MN  55021. 


CIRCULATION  MANAGER-Our  client,  a 
60,000  circulation  Zone  5  daily,  has  a  wide 
circulation  area  and  seeks  an  experienced, 
promotion-oriented  manager  to  supervise 
staff  and  handle  dealerships.  To  $28.(X)0. 
Fee  paid.  Send  resume  or  call: 

Bob  Pohiman,  Associate 
WILLIAM  H.  NENSTIEL  &  ASSOC.,  INC. 

7120  Fourth  Street,  Suite  6 
Scottsdale,  Arizona  85251 


WILL  LEASE  circulation  of  over  7.200 
home  delivered  Northern  California  AM 
six-day  daily  to  energetic  and  responsible 
party.  Very  easy  to  deliver  paper  commun¬ 
ity.  All  replies  will  be  answered.  Box  5632, 
Editor  &  Publisher. 


Circulation  manager,  semi-weekiy  in 
beautiful  Northwest  suburban  area. 
Should  be  familiar  with  TMC.  Complete  au¬ 
thority.  Salary  to  $350.  Good  fringes  in¬ 
cluding  retirement  plan.  Contact  Dave 
Sinclair,  Suburban  Times,  P.O.  Box 
99669,  Tacoma,  WA  98499,  (206)  473- 
2920. 


CIRCULATION  DIRECTOR  to  head  circula¬ 
tion  department  of  Central  Iowa  daily, 
16,500,  5  evening,  Saturday  AM,  250  car¬ 
riers  in  city,  trade  area.  ABC.  Call  or  write 
Circulation  Director.  Marshalltown.  Iowa, 
Times-Republican  with  resume. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER-An  experienced, 
competent  classified  advertising  manager 
is  needed  by  our  client,  a  60,000  circula¬ 
tion  AM  daily  in  a  choice  Western  location, 
Promotable.  To  $23,000.  Fee  paid.  Send 
resume  or  call: 

Bob  Pohiman,  Associate 
WILLIAM  H.  NENSTIEL  &  ASSOC.,  INC. 

7120  Fourth  Street,  Suite  6 
Scottsdale.  Arizona  85251 
(602)  949-5164) 


CLASSIFIED  SUPERVISOR 

We  are  looking  for  an  eager,  aggressive 
supervisor  who  will  take-charge  of  the 
classified  department  in  our  24,(XX)  daily. 
Responsibilities  include  budgeting,  plan¬ 
ning  and  promotion  as  well  as  sales  tor 
major  accounts.  Experience  required.  We 
are  located  in  a  prosperous  Midwest  com¬ 
munity  and  offer  great  salary,  benefits  and 
potential  tor  growth.  Send  resume  to  Box 
5625,  Editors  Publisher.  An  Equal  Oppor¬ 
tunity  Employer,  M/F. 


CLASSIFIED  ADVERTISING  DIRECTOR  for 
Area  8  to  head  sizable  operation.  Requis¬ 
ites  area  a  history  of  good  performance, 
account  cultivations,  a  genuine  like  for 
"hitting  the  street"  and  a  thorough  back¬ 
ground  in  automotive.  No  jump  around 
types  need  reply.  Replies  confidential.  Box 
5330,  Editor  &  Publisher. 
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HELP  WANTED 

CLASSIFIED  ADVERTISING 

ASSISTANT  PHONEROOM  SUPERVISOR 
for  New  Jersey's  largest  Daily  and  Sunday 
newspaper.  Background  should  include  all 
phases  of  phoneroom  operation.  Scanner 
and  VDT  experience  helpful  but  not  essen¬ 
tial.  Ideal  candidate  is  aggressive,  energet¬ 
ic.  creative,  and  willing  to  participate  in  a 
dynamic  Management  team. 

If  you  meet  these  requirements  and  are 
able  to  deal  effectively  with  people,  send 
resume  describing  your  experience  and 
salary  requirements  tO:  Personnel  De¬ 
partment.  The  Star-Ledger.  1  Star-Ledger 
Plaza.  Newark.  N.J.  07101 

THE  STAR-LEDGER 

EQUAL  OPPORTUNITY  EMPLOYER  M;F 


EXPERIENCED,  proven  track  record  and 
competitive  situation  vs.  dailies,  pen- 
nysavers,  etc.  Must  be  able  to  hire,  train, 
motivate.  We  offer  major  chain  ownership, 
aggressive  incentive  system,  warm 
California  coastline,  and  the  opportunity  to 
grow.  Weekly  suburban  newspaper,  part  of 
Suburban  Group.  Send  resume  and  salary 
demands  to  Box  5011.  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


HELP  WANTED 


DATA  PROCESSING 


COBOL  PROGRAMMER 
Baton  Rouge.  Louisiana  newspaper  re¬ 
quires  programmer  with  a  minimum  of  3 
years  experience.  Degree  required.  Data 
Base,  structured  programming  and  NCR 
experience  a  plus.  Will  be  working  on  latest 
technology  equipment  developing  struc¬ 
tured  COBOL  '74  on-line  applications 
using  on-line  program  development. 
Please  submit  complete  resume,  including 
work  history  and  earnings  record  to;  Betty 
Jo  Baker.  Personnel  Manager.  State-Times 
and  Morning  Advocate.  P.O.  Box  588, 
Baton  Rouge,  LA  70821.  An  Equal 
Opportunity/Affirmative  Action  Employer. 


DISPLAY  ADVERTISING 


EXPERIENCED  advertising  salesperson  for 
8,000  AM  North  Dakota  daily.  Excellent 
opportunity  for  advancement  to  ad  direc¬ 
tor  for  individual  strong  in  sales  and  able  to 
motivate.  Send  resume,  reference  and  sal¬ 
ary  requirements  to  Ed  Hauck.  Dickinson 
Press,  127  West  First  St.,  Dickinson.  ND 
58601. 


HELP  WANTED 


EDITORIAL 


^  SALES  ^ 
REPRESENTATIVE  ' 

Exciting  soles  position  for  o  pro.  We  ore  o 
leoding  syndicoted  ort  service  producer 
looking  for  o  bright,  competitive  self-storter 
who  con  reolize  unlimited  growth  potentiol 
from  helping  to  build  o  prime  territory. 
Excellent  commission  structured  to  creote 
success.  Send  resume  in  complete 
confidence  to: 

National  Sales  Manager 

I  slS  Dynamic  Graphics  Inc. 

I  PO  Box  416  Peoria  II  61601  i— < 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  Puolisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


CHALLENGE?  We’ve  got  three  of  them. 
Two  are  reporter  positions.  The  third  is  on 
our  universal  desk.  Applicants  should  have 
their  J-degree,  know  how  to  handle  a  cam¬ 
era  and  give  us  tight,  readable  copy.  The 
reporters  will  get  into  anything,  news,  fea¬ 
tures  and  maybe  even  some  sports.  The 
desk  person  should  have  at  least  two  years' 
experience,  preferably  more.  In  addition  to 
the  challenge  of  giving  us  your  best  every 
day,  we’re  offering  the  opportunity  to  ad¬ 
vance  in  the  organization  (several  already 
have),  good  money  and  a  fine  fringe  bene¬ 
fit  package.  Reply  to  William  McCarty, 
Managing  Editor,  The  Herald-Star,  401 
Herald  Square.  Steubenville,  Ohio  43952. 


SPORTS  EDITOR  for  25,000  PM  daily,  AM 
Saturday  and  Sunday  in  university  city 
Zone  4.  Need  good  writer  who  can  main¬ 
tain  present  high  standard  in  coverage, 
layout  and  design;  can  direct  staff  of  four. 
Send  resume  to  Box  5450.  Editor  & 
Publisher. 


EDITORS  and  reporters  for  small  town 
weekly  newspapers  in  Virginia,  Progres¬ 
sive,  growing  chain.  Send  resume  to  David 
Woodroof.  Byerly  Publications,  Franklin, 
VA  23851. 

SPORTS  EDITOR— Coastal  Southern 
California’s  “general  excellence"  newspa¬ 
per  seeks  self-starter  with  knowledge,  lik¬ 
ing  of  prep  sports,  recreation,  beach  activ¬ 
ity.  Writing,  editing,  pictures,  layout,  some 
experience  preferred.  Clips,  resume,  sal¬ 
ary  requirements  to;  Rex  Wilson,  Editor, 
Coast  Dispatch,  P.O.  Box  878,  Encinitas, 
CA  92024. 


REPORTER 

Leading  computer  weekly  has  immediate  ' 
opening  for  full  time  reporter  to  cover 
major  US  antitrust  case  in  New  York  City, 
Candidates  must  be  able  to  digest  lengthy 
legal  dgcuments  and  testimony  and 
write  quickly  and  accurately.  Copy  to  be 
filed  daily  and  weekly.  Compensation  in¬ 
cludes  housing  in  Manhattan  and  salary 
plus  profit  sharing  and  good  health  bene¬ 
fits.  Send  resume  and  writing  samples  to; 
Editor,  Computerworld,  797  Washington 
St.,  Newton,  MA  02160.  No  calls  please. 
An  Equal  Opportunity  Employer. 


SPORTS  EDITOR  who  can  double  on  news 
for  small  daily.  Experience  preferred,  good 
place  for  an  eager  J-Grad  to  get  a  head 
start  in  business.  Growing  Midwest  loca¬ 
tion.  Write  Box  5560,  Editor  &  Publisher. 


WESTERN  OH  10  daily,  circulation  12,000, 
is  accepting  applications  for  reporters, 
copy  editors  and  photographers,  ^nd  re¬ 
sume  and  salary  needs  to  Box  5628,  Editor 
&  Publisher. 


RAPIDLY  EXPANDING  Rocky  Mountain 
daily  has  openings  for  a  copy  editor  and 
swing  editor.  This  is  a  chance  to  develop 
your  skills  working  with  a  young  staff  in  a 
boom  area.  Experience  preferred  but  not 
mandatory.  Send  resumes  to  P.O.  Box  80. 
Casper,  WY  82601 


GROWING  30-plus  circulation  daily.  Zone 
5,  has  openings  for  reporters,  copy  desk 
persons.  Must  be  experienced,  aggressive, 
versatile.  Send  resume,  samples  of  work 
and  salary  requirements  to  Box  5634. 
Editor  &  Publisher. 


SPORTS  EDITOR  to  head  2-person  staff  on 
13,000  6-day  daily  in  university  city.  Perfer 
2-3  years’  experience  with  editing,  layout 
and  VDT  knowledge.  Write  or  cail  Karl  Hen- 
richs,  Vidette-Messenger,  Valparaiso,  IN 
46383.  (219)  462-5151. 


EDITOR— 40,000,  award-winning  daily. 
Zone  5,  group  owned.  News  management 
experience  5  years.  Send  resume  to  Box 
5618,  Editor  &  Publisher. 


SPORTS  WRITER  for  23M  daily.  Will  assist 
with  layout.  VDT  experience  helpful.  Ex¬ 
perience  desired  but  not  essential  if  you 
have  what  it  takes.  Send  complete  resume, 
references,  clips  to;  Sports  Editor,  The 
Register-Mail,  Galesburg,  IL  61401. 


NORTH  OF  BOSTON  DAILY.  Seeks  tough 
shirt-sleeve  editor,  and  proven  staff 
leader.  Must  be  able  to  supervise  experi¬ 
enced  copy  desk  and  reportorial  person¬ 
nel.  This  30,000  PM  daily  thrives  on  com¬ 
petition.  If  you  are  looking  for  a  challenge, 
this  is  it!  Include  resume  and  salary  re¬ 
quirements  in  first  letter.  All  responses 
kept  in  complete  confidence!  Box  5497, 
Editor  &  Publisher. 


DAY  CITY  EDITOR 

The  expanding  city  desk  on  125,000  AM  in 
Zone  3  is  looking  for  a  Day  City  Editor  with 
background  demonstrating  determination 
to  excel.  To  give  assignments  and  direction 
to  reporters  and  play  major  role  in  building 
local  report.  Excellent  leadership  oppor¬ 
tunity  for  right  person.  Good  fringe  pack¬ 
age.  Please  reply  to  Box  5397,  Editor  & 
Publisher. 


EDITOR  WANTED  for  free  weekly  newspa¬ 
per.  Excellent  location.  Must  be  able  to  do 
everything  and  supervise  staff.  Circulation 
20,000.  Salary  to  $12,(X}0.  Zone  4.  Box 
5589,  Editor  &  Publisher. 


COPY  EDITOR 

A  major  metro  in  one  of  the  Sun  Belt’s 
leading  resort  cities  seeks  a  copy  editor  for 
lifestyles  section.  We  want  someone  with  a 
flair  for  headlines,  ability  to  make  copy 
sparkle,  sound  knowledge  of  modern  lay¬ 
out  techniques  and  potential  for  leader¬ 
ship.  Send  resume  and  3  layout  samples 
tO;  The  Virginian-Pilot,  Norfolk,  VA  23501. 
Please  do  not  telephone. 


URBAN  WEEKLY 

Well-established  urban  weekly  (Zone  2) 
wants  a  tireless,  experienced  Executive 
Editor.  If  you  can  excite  our  diverse  and 
growing  readership  with  colorful,  hard¬ 
hitting  journalism,  this  challenging  job 
might  be  what  you're  looking  for.  Direct  a 
small,  young,  dedicated  staff  and  help  us 
carve  a  large  niche  in  this  important  city. 
Write  Box  5520,  Editor  &  Publisher. 


HELP  WANTED 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


NEWSFEATURES  REPORTER.  Sun  News¬ 
papers  of  Omaha  wants  a  talented  writer 
who  is  a  skilled  reporter,  a  stylist  with  a 
nose  for  news.  We  need  a  fiesty  yet  sensi¬ 
tive  newsperson.  If  you  fit  the  bill  and  can 
deliver,  send  cover  letter,  full  resume  and 
selected  clips  to;  Managing  Editor,  4875  F. 
St.,  Omaha,  NB  68117. 


CITY  EDITOR.  Are  you  a  proven  leader; 
with  strength  in  planning,  organization  and 
personnel  relations?  The  #2  position  in  the 
news  department  of  this  32,000  7  day  AM 
is  open  to  strong  candidates.  Administra¬ 
tive  skills  are  important,  as  is  the  ability  to 
assess,  edit  and  evaluate  copy.  We  offer  a 
good  wage  and  fringe  package  and  a 
pleasant  community  in  which  to  live  and 
work.  Resume,  work  samples  to;  Jim 
Stommen.  Exec.  Editor,  Owensboro 
Messenger-Inquirer,  P.O.  Box  1480, 
Owensboro,  KY  42301. 


CALIFORNIA  GROUP  of  daily  and  weekly 
papers  has  openings  for  qualified  repor¬ 
ters  and  desk  people  who  also  enjoy  some 
in-depth  reporting  in  a  congenial  atmo¬ 
sphere.  Box  5507,  Editor  &  Publisher. 


MANAGING  EDITOR  needed  for  Long  Is¬ 
land,  New  York  weekly  newspaper.  Experi¬ 
ence  required  in  editorial  writing,  composi¬ 
tion,  advertising  and  circulation.  Take  full 
charge.  Send  resume  and  salary  require¬ 
ments  to;  P.O.  Box  56.  Deer  Park,  NY 
11729. 


POSITIONS  AVAILABLE-EDITOR,  North¬ 
east  daily,  20,000  circulation  established 
organization.  Responsible  for  entire  news 
operation.  Familiarity  with  electronic 
newsroom  helpful,  but  not  essential. 
Graphic  design  and  layout  experience 
necessary.  Heavy  community  involvement 
required.  Minimum  10-15  years  experi¬ 
ence  needed.  Write  Box  5490,  Editor  & 
Publisher. 


THE  DAILY  WORLD  in  Opelousas, 
Lousiana,  is  now  taking  applications  for 
Reporter-Photographers  dedicated  to  the 
journalistic  profession.  We  are  a  5-day 
PM-Sunday  AM  paper  with  circulation  near 
20,000.  If  you  are  not  dedicated,  don’t 
waste  your  time  and  ours.  Send  resume  to 
Moody  Hamrick,  Manajjing  Editor,  Daily 
World.  P.O.  Box  117^  (Jpelousas,  LA 
70570. 


REPORTER  for  enlarging  staff  on  growing 
college  city  daily.  General  beat,  features, 
photos,  for  person  with  weekly  or  small 
daily  experience.  Career  potential  with 
growing  newspaper  group.  Contact  J.L. 
Daniel,  General  Manager,  Ruston  Daily 
Leader,  (318)  255-4353,  or  write  Box  520, 
Ruston,  LA  71270. 


COPY  EDITOR 

We’re  a  major  southern  daily  and  want  you 
if  you’re  a  first-rate,  experienced  copy 
editor  who  knows  how  to  word  edit,  write 
headlines  that  grab  readers  and  work 
quickly  and  gracefully  under  pressure.  We 
prefer  layout  skills  and  VDT  experience  but 
your  eagerness  to  grow  and  learn  is  more 
important.  Please  send  a  small  assortment 
of  clips,  a  resume  and  the  names  and  tele¬ 
phone  numbers  of  three  professional  ref¬ 
erences  we  can  check  immediately.  An 
Equal  Opportunity  Employer.  Send  replies 
to  Box  5587,  Editor  &  Publisher. 


SPORTS  COLUMNIST 
We  are  looking  for  an  experienced,  enter¬ 
taining  sports  writer-columnist  for  our 
125,000  Big  Ten  area  daily.  If  you  are  com¬ 
fortable  on  a  university  campus  or  in  a 
major  league  press  box.  we’d  like  to  talk  to 
you.  Sala^  in  the  $300-$350  range,  and 
the  benefits  are  exceptional.  Send  resume 
and  clips  to  Box  5583,  Editor  &  Publisher. 

GOOD.  SOLID  newsperson  wanted  for 
fast-growing  progressive  daily  in  zone  5. 
Immediate  opening  for  the  right  person. 
Write  Box  5510,  Editor  &  PubTisher. 

EDITOR  for  thrice  weekly  in  fast  growing, 
competitive  market,  product  needs  a  lift, 
daily  in  the  future,  good  long-term  oriented 
company,  great  California  location.  Box 
5485,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  September  9,  1978 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MARKETING 


HELP  WANTED 
PRESSROOM 


COPY  EDITOR 

SOUTHERN  CALIFORNIA 
Long  Beach,  California  has  openings 
for  copy  editors  with  proven  record  as 
creative  word  editor  and  imaginative 
headline  writer.  Night  news  desk.  Sal¬ 
ary  to  $395.  Write  to:  Managing 
Editor,  Independent,  Press  Telegram, 
604,  Pine  Ave.,  Long  Beach,  CA  90844. 


GREAT  OPPORTUNITY  for  a  sports  writer. 
We're  a  bright,  aggressive  weekly  in  a  rec¬ 
reational  paradise.  Coverage  includes 
major  NCAA-Division  II  University  and  high 
schools.  Experience  helps,  but  enthusiasm 
counts  as  much.  Send  samples  and  re¬ 
sume  to:  Brian  Tucker,  The  Sunday  Sun, 
Box  429,  Marquette,  Ml  49855. 

EDITOR  needed  immediately  for  fast- 
grow{ng  children's  text  book  publication. 
Person  with  mathematical  background  pre¬ 
ferred.  Salary  negotiable.  Chisanbop  En¬ 
terprises.  Inc.,  141  Parkway  Rd., 
Bronxville,  NY  10708,  (914)  699-1991. 

SMALL  TOWN  prize-winning  daily  wants 
food  writer.  Must  be  good  cook,  good  wri¬ 
ter,  good  interviewer  and  consumer  con¬ 
scious.  ^nd  resume  to  Steve  Pappas.  The 
News-Journal,  P.O.  Box  431,  Daytona 
Beach,  FL  32015. 

EDITOR  to  supervise  staff  of  11  on  large 
twice  weekly  paper  ready  to  go  3  times, 
and  then  daily.  Person  will  need  good  news 
judgement  and  understanding  of  rural  and 
suburban  life.  We  want  a  paper  loaded  with 
local  news  and  photos.  VDTs,  hospital  in¬ 
surance,  profit  sharing,  etc.  Modern  plant. 
Northern  Illinois.  Send  letter  and  salary 
requirements  to  box  5582,  Editor  & 
Publisher. 

FAMILY  LIVING 

GENERAL  ASSIGNMENT  REPORTER 
We  seek  someone  with  imagination  and 
perspective  to  report  for  the  family  living 
section  of  the  Southern  Illinoisan,  a 
33,000  5-day  PM  and  Sunday  in  Carbon- 
dale,  Illinois,  covering  6  counties.  The  best 
candidate  will  have  1-3  years  of  daily  re¬ 
porting  with  experience  in  consumer  news 
and  feature  writing.  In  return  we  offer 
steady  salary  progressions,  excellent 
fringe  benefits  and  growth  potential  with  a 
respected  group.  Send  non-returnable 
writing  samples  plus  resume  and  salary  re¬ 
quirements  to:  Keith  L.  Stewart,  Lindsay- 
Schaub  Newspapers,  Inc.,  P.O.  Box  789, 
Decatur,  IL  62525. 

CITY  EDITOR  for  progressive,  growing  six- 
day  daily  with  circulation  of  33,000  in 
Southern  portion.  Zone  5.  Must  be  good 
copy  editor,  well  organized  and  able  to 
train  and  motivate  young  reporters.  Ex¬ 
perience  a  must.  Send  resume,  salary  re¬ 
quirements  to  Box  5635,  Editor  & 
Publisher. 

REPORTER-EDITOR— suburban  Washing¬ 
ton,  DC  weekly  has  opening  for  experi¬ 
enced  reporter  with  layout  and  photo 
skills.  Experience  essential.  If  you're  a 
self-starter  and  take  pride  in  hard-hitting 
copy  and  creative  page  layouts,  send  re¬ 
sume  and  clips  to  John  L.  Rouse,  Editor 
and  General  Manager,  The  Bowie  News- 
Crofton  News-Crier,  P.O.  Drawer  M,  Bowie. 
MD  20715. 

MICHIGAN  Upper  Peninsula  Sunday 
newspaper  seeks  outstanding  feature 
writers  with  camera  ability.  Applicants 
must  have  minimum  of  2  years  practical 
experience.  Creativity,  self-discipline  and 
ability  to  produce  quantity  as  well  as  qual¬ 
ity  mandatory.  Jobs  include  some  desk 
work  and  considerable  travel.  Write: 
Robert  Diehl.  Editor.  Upper  Peninsula 
Sunday  Times.  600  Ludington  St.,  Es- 
canaba.  Ml  49829. 

EDITOR  for  large  Arizona  weekly.  Must  be 
proficient  in  writing,  photography,  editing, 
head  writing,  page  layout,  etc.  Box  5603, 
Editor  &  Publisher. 

REPORTERS  wanted  for  rapidly  growing 
Rocky  Mountain  daily.  Experience  prefer¬ 
red  but  not  mandatoiy.  This  is  a  chance  to 
grow  with  a  young  staff  and  have  an  oppor¬ 
tunity  to  work  a  varied  of  assignments. 
Send  resumes  and  clips  to  The  Casper 
Star-Tribune,  P.O.  Box  80,  Casper.  WY 
82601. 


EXPERIENCED  Copy  Editor  tor  St.  Paul 
Pioneer  Press  (AM).  Send  resume,  refer¬ 
ences  to:  Don  O'Grady,  Assistant  to  Execu¬ 
tive  Editor,  St.  Paul  Dispatch  &  Pioneer 
Press,  55  E.  4th  St..  St.  Paul,  MN  55101. 

EDITORIAL  WRITER 

For  home  office  editorial  department  of 
Lindsay-Schaub  Newspapers.  Inc.  Write 
editorials,  cover  Illinois  legislature  for  6 
downstate  dailies  with  a  combined  daily 
circulation  of  160,000. 

Master's  degree  required.  Must  have  ex¬ 
tensive  reporting  experience,  editorial  writ¬ 
ing  background  preferred.  Salary  com¬ 
mensurate  with  experience,  excellent 
fringe  benefits. 

Send  resume  and  salary  requirements  to: 
Larry  Perryman,  Lindsay-Schaub  Newspa¬ 
pers.  Inc.,  P.O.  Box  789,  Decatur,  IL 
62525. 

EDITOR— to  head  top-flight  West  Coast 
trade  magazine.  Business/financial  editor 
experience  a  must.  Salary  range  20-30M. 
Box  5617,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER,  starting 
pay  $150  per  week  on  small  daily  in  beauti¬ 
ful  North  Alabama  area.  Ideal  for  recent 
J-school  grad  looking  for  good  working  ex¬ 
perience  "doing  it  all".  While  starting  pay 
low,  good  benefits  and  good  opportunity 
for  advancement  within  organization  of 
small  family  owned  chain  of  newspapers. 
Send  resume  to:  Bob  Bryan,  The  Athens 
News-Courier,  P.O.  Box  670,  Athens,  AL 
35611. 

REPORTER  who  thrives  on  hard  news  diet 
for  40.0CX)  AM  daily  in  Eastern  Pennsyl¬ 
vania.  No  specialist  or  feature  writers, 
please.  Ideal  candidate  has  2-3  years  ex¬ 
perience  on  smaller  daily.  Outstanding 
community  for  family.  Long-range  career 
opportunity  in  a  prosperous  growth  area. 
Write  promptly  sending  resume  and  3  best 
clips  to  Box  5606,  Editor  &  Publisher. 

EDITOR 

WEST  MICHIGAN  GROUP  of  free  circula¬ 
tion  newspapers  has  need  of  take-charge 
editor  to  manage  young  writer/photogra¬ 
pher  staff.  Strong  on  local  coverage.  Must 
have  page  makeup  experience.  Strong 
leadership  qualities  necessary.  Reply  tO: 
Jenison  Printing  Co.,  P.O.  Box  45,  Jenison, 
Ml  49428. 

LIFESTYLE/FEATURES  editor  to  guide 
staff  of  five  with  spirit  and  imagination. 
Aggressive,  7-day  daily  in  highly  desirable 
Southern  C:alifornia  community.  Position 
requires  proved  leadership,  demonstrated 
flair  for  graphics  and  ability  to  stay  with 
today's  trends  without  forsaking  local 
focus.  Good  pay,  excellent  benefits.  Open 
January  1.  Box  5604,  Editor  &  Publisher. 

SPORTS  EDITOR 

Editor  to  head  sports  department, 
schedule  staff  assignments,  direct  staff, 
heads  up  slot.  Responsible  for  combining 
local  area,  college,  and  national  sports  into 
attractive  daily  and  Sunday  layouts.  Must 
have  interest  in  all  sports  and  be  willing  to 
tackle  problems  of  coverage  and  space. 
Completely  electronic  newsroom.  Experi¬ 
ence  necessary.  The  current  editor.  Gus 
Schrader,  is  being  promoted  to  full  time 
columnist.  Send  resume  and  samples  to: 
Mary  Collins.  Personnel  Manager,  Cedar 
Rapids  Gazette.  P.O.  Box  511,  Cedar 
Rapids,  lA  52406.  An  Equal  Opportunity 
Employer. 


MAINTENANCE 


FOREMAN 

The  Dallas  Morning  News  is  seeking  an  ex¬ 
perienced,  people  oriented  maintenance 
supervisor.  The  position  is  responsible  for 
carrying  out  a  comprehensive  mainte¬ 
nance  program,  including  the  effective 
supervision  of  approximately  30  electri¬ 
cians,  machinists,  and  other  maintenance 
tradespeople,  safety,  planning,  budgeting, 
and  scheduling.  Applicants  must  have  a 
broad  knowledge  of  building  operations 
and  experience  in  the  repair  and  mainte¬ 
nance  of  complicated  production  equip¬ 
ment.  Applicants  should  have  at  least  2 
years  of  supervisory  experience  in  mainte¬ 
nance.  Please  send  resume  with  salary  his¬ 
tory.  requirements,  and  date  available  to: 
Manager,  Employee  relations.  The  Dallas 
Morning  News,  Communications  Center, 
Dallas,  TX  75222. 


MARKETING  DIRECTOR 
New  position  in  sales,  promotion,  product 
improvement  and  development  on  expand¬ 
ing  and  growing  32,000  AM  daily.  Reports 
to  president.  Write  John  Hager,  P.O.  Box 
14^,  Owensboro,  KY  42301. 


_ PERSONNEL _ 

REGION  5  Metro  Daily  has  a  responsible 
Labor  Relations  position  available  for  a 
person  with  approximately  5  years  of  union 
negotiations  and  contract  administration 
experience,  including  spokesman  respon¬ 
sibilities. 

Position  involves  assisting  the  Employee 
Relations  Director  in  all  phases  of  Labor 
Relations,  including  spokesman  duties. 

To  apply,  send  resume,  in  confidence,  out¬ 
line  education,  experience  and  salary  his¬ 
tory  to  Box  5601,  Editor  &  Publisher. 
Equal  Opportunity  Employer 


PHOTOJOURNAUSM 


CHIEF  PHOTOGRAPHER 
We’re  seeking  someone  to  join  the  man¬ 
agement  team  of  a  photo-conscious 
20,0(X)  Midwestern  PM  offset  daily. 
Duties  will  include  color  and  black  and 
white  photography  and  supervision  of  4 
other  persons  on  our  photo  staff.  Diverse 
shooting  opportunities  and  stimulating 
community  makes  the  possibilities  wide 
open  for  an  individual  who  can  bring  out  all 
the  talents  of  enthusiastic  young  profes¬ 
sionals,  who’s  able  to  handle  supervisory 
duties,  and  who’s  a  proven  professional 
photographer. 

This  is  a  unique  opportunity  brought  about 
through  staff  expansion  as  we  add  a  Sun¬ 
day  paper  to  our  present  format.  This  job 
will  begin  no  later  than  October  16. 

Send  resume  with  references,  salary  his¬ 
tory,  and  work  samples  (these  will  not  be 
returned)  in  confidence  to  Box  5608, 
Editor  &  Publisher. 


PHOTOGRAPHER 

Immediate  opening  in  rural  bureau  of 
60,0(X)  AM  daily  and  Sunday  newspaper  in 
Eastern  New  York.  Must  be  a  self-starter 
with  strong  news  and  feature  portfolio. 
Expedite  resume  and  work  samples  to:  Vir¬ 
ginia  Bull,  Personnel  Director,  Times 
Herald-Record,  40  Mulberry  St., 
Middletown,  NY  10940. 


PRESSROOM 


PRESSMAN  for  community  newspaper  op¬ 
eration.  6-unit  King.  $14,(K)0  salary  for 
working  pressman  capable  of  supervision. 
Area  3.  ^nd  resume  to  Box  5558,  Editor  & 
Publisher. 


EXPERIENCED  WEB  OFFSET  press 
operator  with  exceptional  mechanical  ap¬ 
titude.  Operate  and  maintain  5  Unit  Goss 
Urbanite.  Excellent  opportunity  for  a 
quality-oriented  self-starter.  Send  resume 
and  tell  why  you're  the  one  we  need.  York 
Daily  Record,  York,  PA  17402. 


PRESSROOM 

SUPERINTENDENT 

We  are  seeking  a  working  press  superin¬ 
tendent  for  our  25,(X)0  daily  in  Zone  7. 
Experience  with  Goss  Urbanite  is  a  must. 
Previous  supervisory  experience  is  helpful. 
Responsibilities  include  supervision,  train¬ 
ing  and  scheduling  of  a  pressroom  staff  of 
6  and  supervision  of  mailroom  supervisor. 
Must  be  hardworking,  motivated  and  or¬ 
ganized.  Located  in  large  metropolitan 
area  we  offer  great  living  conditions,  good 
salary  and  benefits  and  the  opportunity  to 
join  an  ambitious,  growing  newspaper. 
Send  resume  to  Box  5626,  Editor  & 
Publisher.  An  equal  Opportunity  Employer, 
M/F. 

EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  other  publication  in 
the  newspaper  field!  Whether  you  have 
machinery,  supplies  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening — or  are  looking  for  just  the 
right  spot  to  advance  your  career— put  an 
Editor  &  Publisher  ad  to  work  for  you. 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits.  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun¬ 
try. 

Send  resume  and  salary  expectations  to 
Box  5120,  Editor  &  Publisher. 

EXPERIENCED  Goss  Community  press¬ 
man,  8-unit  2  folder  operation.  Some 
4-color  work.  Contact  Mr.  Lesner:  (605) 
339-2383. 


LOUISIANA  Newspaper  group  seeks 
mechanical  pressman  to  operate  Fairchild 
NewsKing  4  unit  web  offset  with  Color  King 
folder.  Mechanical  ability  a  must.  Pres¬ 
ently  running  weekly  with  daily  debut.  Con¬ 
fidence  respected.  Newspaper  Printers 
and  Publishers  of  Louisiana,  Inc.,  Box  854, 
Houma,  LA  70361. 

EXPERIENCED  PRESSMAN  needed  to 
help  operate  and  maintain  4  unit  Goss 
Community.  Pay  commensurate  with  abil¬ 
ity  and  experience.  Reply  to  Box  5557, 
Editor  &  Publisher. 

EXPERIENCED  PRESSMAN  for  Goss  Mark 
I  headliner.  7  day  operation:  37V2  hour 
week.  6  paid  holidays,  3  personal  days 
and  birthday  off  with  pay.  Usual  benefits. 
Contact:  Glen  Nelsey,  The  Oakland  Press, 
P.O.  Box  9,  Pontiac.  Ml  48056.  (313) 
332-8181.  An  Equal  Opportunity 
Employer. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
Need  strong  individual  to  head  up  the 
Composing  Department  for  Northwest 
Florida  daily  newspaper.  Knowledge  of 
Compugraphic  equipment  helpful.  Camera 
room  experience  and  knowledge  of  Cosmo 
Press  would  be  beneficial  but  not  required. 
Please  send  complete  resume  and  salary 
requirements  to:  Scott  Fischer,  do  Play¬ 
ground  Daily  News,  P.O.  Box  1307,  Fort 
Walton  Beach,  FL  32548. 

CAMERAMAN— Large  shopper  and  com¬ 
mercial  web  shop.  Must  have  excellent 
camera,  plate  and  newsprint  web  under¬ 
standing.  Knowledge  of  4  color  very  help¬ 
ful.  Mr.  Lesner:  (605)  339-2383. 


SPORTS  PARADISE  person  with  Dymo  ap¬ 
plication  or  technical  experience.  Excel¬ 
lent  opportunities.  Send  resume  to:  Pro¬ 
duction  Director,  Newspaper  Production 
Co.,  222  Lake  St.,  Shreveport,  LA  71130. 


PRODUCTION  MANAGER,  complete  re¬ 
sponsibility  for  all  production  aspects  of 
small  weekly  and  job  shop.  Experienced 
only.  (617)  791-0953. 


PROMOTION 


PROMOTION  OPPORTUNITY 
The  Desert  Sun  in  Palm  Springs,  Califor¬ 
nia,  is  looking  for  the  right,  bright,  creative 
person  to  build  a  successful  newspaper 
promotion  activity.  Will  report  to  publisher. 
America’s  fastest  growing  6-day  daily  in 
one  of  America's  exciting  markets.  Please 
send  resume  to  E.J.  Grofer,  P.O.  Box  190, 
Palm  Springs,  CA  92263. 


RESEARCH 


ACADEMIC  INFORMATION  SCIENTISTS  to 
conduct  research  on  news  topics.  Send 
paragraph  describing  topic,  get  a  call  pro¬ 
viding  cost.  No  obligation,  samples  avail¬ 
able.  Satisfaction  guaranteed.  Academic 
News  Research,  l(jl7  Waban  Hill.  Madi¬ 
son,  Wl  53711. 


SALES 


EXPERIENCED  in  competitive  situations? 
Join  us  in  Colorado.  Send  resume  to:  The 
Front  Range  Shopper,  224  S.  Victoria  Ave., 
Pueblo,  CO  81(X)3  or  call  (303)  544-7242. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


TALENTED,  PERSONABLE 
HUSBAND/WIFE  TEAM  TO 
RUN  SEMI-WEEKLY.  WEEKLY 


HUSBAND;  Age:  young  55.  Former  top  in-  i 
vestigative  reporter  and  desk  man  for  | 
Scripps-Howard.  MU  graduate;  full-time  i 
staffer  on  daily  college-town  PM  for  3  years 
while  attending  college.  Built  ad  agency 
from  $25  in  bank  to  $3V2-million  billing  in 
5  years.  Creative  director  for  large  Yrest 
Coast  agency.  National  copy  chief  for 
major  coast-to-coast  retailer.  Four  years  in 
USMC. 

WIFE:  Age:  young  39.  Award-winning 
editor/top  writer  for  California's  most  pre¬ 
stigious  (4-color)  housing  publication.  Ac¬ 
count  executive/writer  for  wide  variety  ad 
agency  accounts.  Marketing  assistant  for 
one  of  America’s  most-copied  ongoing 
housing  developments.  Legal  secretary  8 
years  from  age  17— still  takes  135  WPM, 
types  1(X). 

This  team  can  do  it  all  with  excellence: 
editorial,  advertising,  circulation,  promo¬ 
tion.  community  relations  and  leadership, 
back  shop,  office  management. 

We've  just  built  from  zero  a  $450,(XX)  ad 
agency  in  metro  area  and  it  simply  doesn't 
satisfy  us.  We’re  looking  for  a  smaller 
community  with  an  active  newspaper  that 
wants  or  needs  real,  long-term  leadership. 

Current  joint  income  mid  5-figures.  But 
will  accept  less — key  factors  are  compati¬ 
bility  with  owner,  location  (prefer  Zones  9, 

8,  Ffawaii -will  consider  others)  and  chal¬ 
lenge. 

Top  references,  samples,  resumes.  Please 
briefly  profile  your  paper  and  possible  joint 
salary  range.  Thank  you.  Write  Box  5586, 
Editor  &  Publisher. 


_ ADVERTISING _ ! 

FEMALE  seeks  opportunity  to  advance  ■ 
career,  newspaper  or  magazine,  4  years  | 
experience  medium  size  daily,  weekly 
group,  retail,  classified,  special  promo¬ 
tions,  layout.  Zones  2,3,4.  Write  Box  5563, 
Editor  &  Publisher.  I 


CIRCULATION 


SEEKING  ADVANCEMENT.  Hard  working 
district  manager  experienced  in  building, 
carrier  routes,  sampling-motor  routes,  de- 
■  partment  supervision.  Excellent  refer- 
I  ences.  Box  5452,  Editor  &  Publisher. 


CIRCULATION  SALES 
Telephone  room  manager— with  large 
daily.  4  years  experience  with  20  (plus) 
phones.  Has  been  making  a  good  buck  and 
calling  own  shots.  Seeks  new  challenge 
with  same  as  above.  Write  Box  5565, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  of  28,000  daily 
and  Sunday.  27  years  experience,  all 
phases.  Box  5611,  Editor  &  Publisher. 


CIRCULATION  MANAGER  of  SOM  daily 
and  Sunday  wishes  to  relocate.  21  years 
experience  all  phases  circulation,  39  years 
old.  Quality  references.  Box  5620,  Editor  & 
Publisher. 


FORMER  Circulation  Director  wants  to  get 
back  into  mainstream  as  director  of 
medium  publication.  Excellent  references. 
Box  5631,  Editor  &  Publisher. 


GENERAL  MANAGER  of  surburban  weekly 
in  major  southwestern  city  seeks  tough 
challenge  with  daily  or  weekly.  I  am  a 
youthful,  hardworking  publisher  with 
strong  ability  in  the  newsroom,  in  advertis¬ 
ing,  and  in  circulation.  Bottom  line  con¬ 
scious  administrator,  can  get  the  job  done 
for  you.  Write  Box  5555,  Editor  & 
Publisher. 


COMPETITIVE  PROFIT  PRODUCER. 
Strong  on  building  and  training  staff;  ad¬ 
vertising  and  circulation  promotions; 
editorial  leadership;  management-by- 
objectives.  A  young  51,  I'm  experienced  in 
TMC,  printing,  both  mom/pop  and  major 
chain  selling  in  extremely  competitive 
market.  Thoroughly  responsible  and  ca¬ 
pable.  Impeccable  references.  Will  relo¬ 
cate  for  open-ended  opportunity.  Box 
5616,  Editor  &  Publisher. 


NEED  TO  IMPLEMENT  OR  IMPROVE 
TOTAL  MARKETING  CONCEPT  AT  YOUR 
PAPER?  Seasoned  35  year  old  General 
Manager  with  sophisticated  consumer 
goods  marketing  background  seeking  posi¬ 
tion  as  General  Manager  or  Marketing  Di¬ 
rector.  Call  (617)  548-3758  or  reply  Box 
56(X),  Editor  &  Publisher. 


ADVERTISING 


PRESENT  ADVERTISING  DIRECTOR 
seeks  position  with  potential  on  daily 
newspaper.  Marketing  oriented  profes¬ 
sional  with  competitive  experience.  Proven 
administrative  ability,  staff  motivation. 
Zones  3,4,5.  Box  5567,  Editor  &  Publisher. 


EDITORIAL 


HAVE  DONE  IT  ALL.  Prefer  desk.  Bureau, 
weekly  editor  satis^ing.  Employed.  South 
Southwest.  Box  5573,  Editor  &  Publisher. 


EDITOR  of  national  business  magazine,  20 
years  experience,  seeks  top  spot  on  busi¬ 
ness  page  of  mmor  metropolitan  daily. 
Write  Box  5556,  Editor  &  Publisher. 


EASTERN  NEWSMAN/PR;  30  years  ex¬ 
perience;  anything  Far  West? 

Box  5449.  Editor  &  Publisher. 


EXECUTIVE  EDITOR  of  35M  daily  seeks 
challenge,  career  growth  on  larger  paper  in 
Zones  I,2,3,4,6  or  9.  Competent,  conge¬ 
nial  newsroom  pro,  in  mid-30s.  has  metro 
experience,  wants  management  job  with 
potential.  Box  5494,  Editor  &  Publisher. 


REPORTER/Editor  position  desired  with 
independent  health  publication.  ZVz  years 
experience  in  health  field,  5  years  on 
metro  daily.  Box  5588,  Editor  &  Publisher. 


COLLEGE  GRADUATE  desires  job  as  news 
reporter  for  daily  or  semi-weekly.  Any  size, 
anywhere.  2  years  experience  as  reporter, 
one  as  editor  for  Ivy  School  daily.  Excellent 
skills.  Fast,  reliable  and  eager.  Box  5590. 
Editor  &  Publisher. 


SPORTS  EDITOR  4  years  for  Zone  1  daily 
seeks  sports  reporting  or  desk  position  in 
any  Zone.  Strong  writer,  thorough  editor, 

food  eye  for  layout.  MSJ,  VDT-trained.  Box 
577,  Editor  &  Publisher. 

i  - 

I  HUSBAND/WIFE  journalist/printer  team 
seeks  weekly  or  daily.  You’ll  get  quality. 
We’ll  need  dollars.  Zones  7-8-9.  Box  5580, 
I  Editor  &  Publisher. 


EOlTOR/writer.  Sharp,  eager  female  seeks 
new  challenge  with  book/magazine  pub¬ 
lisher.  Strong  skills.  Reply:  A.  Prince,  27 
Lee  St.,  Cambridge,  MA  (617)  661-4114. 


EDITORIAL 


COPY  DESK  CHIEF 
OR  SLOTMAN 

Skilled,  experienced  professional  seeks 
paper  that  wants  top-quality  desk  editing. 
Have  also  been  news  editor,  wire  editor. 
Strong  on  layout,  VDT  experience.  Now 
earning  $350.  Can  improve  work  of  green 
deskmen,  upgrade  your  product.  Might, 
consider  rim  of  metro.  Box  5508,  Editor  & 
Publisher. 


FORMER  EDITOR  of  18,000  campus 
community  daily  wants  challenging  Zone  3 
or  4  position  to  apply  talents  and  energy 
to.  BA  in  communication— journalism,  ex¬ 
perience  as  general  assignment  reporter  at 
capital  daily  and  metro  bi-weekly.  Ready  to 
settle  down  in  peaceful  surroundings, 
preferably  lOO.CxX)  or  less.  Am  available 
now  and  will  consider  desk  or  reporting 
slots.  Special  interest  in  and  extensive  ex¬ 
perience  covering  legislative  budgetary 
process  and  state  university  system.  Send 
job  description,  salary  probabilities  and 
brief  description  of  local  lifestyle  to  Box 
5578,  Editor  &  Publisher. 


REPORTER/FEATURE/EDITORIAL  WRIT- 
ER/copy  editor/photographer/news  service 
bureau  chief  seeks  responsibility  on  daily, 
weekly.  P.O.  Box  2062,  Ocean,  NJ  07712. 


EXPERIENCED  journalist  seeks  substan¬ 
tial  reporting  or  editing  position.  Zones 
7-8-9.  Box  5581,  Editor  &  Publisher. 


EDITOR— 30  years'  experience  in  Zone  2, 
assistant  managing  editor  on  lOO.OOO-f, 
seeks  new  executive  challenge.  Demand¬ 
ing,  strong  on  layout,  packaging,  VDTs. 
Box  5386,  Editor  &  Publisher. 


HIGHLY  MOTIVATED  recent  J-grad  with 
high  honors  and  published  work  wants 
general  assignment  reporting  job.  Since 
graduation,  Fve  been  employed  as  editor 
of  an  in-house  newspaper  and  PR  director. 
Feature  writing  is  my  forte  but  I’m  also 
experienced  in  hard  news  writing,  editing, 
photography,  advertising  and  layout.  Will 
relocate.  Resume  and  portfolio  upon  re¬ 
quest.  Box  5602,  Editor  &  Publisher. 


ZONES  2,3,4 

Sports  writer,  with  experience  as  sports 
editor  for  2  small  dailies  desires  position 
with  small  or  medium  daily.  VERY  CREA¬ 
TIVE.  Box  5607,  Editor  &  Publisher. 


BUSINESS  WRITER 

Looking  for  business/general  assignment 
slot  with  daily  newspaper.  Will  consider 
freelance.  Several  years  experience  with 
top  New  York  City  financial  publications. 
Write  Box  5610,  Editor  &  Publisher. 


YOUNG,  award-winning  degreed  minority 
editor  desires  position  as  feature  writer  or 
hard  news  reporter  on  newspaper  or 
magazine  in  urban  community.  I  am  an  ex¬ 
cellent  writer  and  a  good  editor.  Box  5633, 
Editor  &  Publisher. 


EDITORIAL 


HUNGRY,  hardworking  young  reporter 
with  experience  on  daily— as  a  stringer,  a 
weekly-news  editor  of  college  newspaper 
and  a  summer  in  governor’s  press  office 
seeks  a  position  on  any  paper— will  work 
hard.  Money  is  unimportant  right  now. 
Contact  Bruce  Ward,  48  Leach  St.,  Salem, 
MA  01970. 


FINANCIAL  WRITER  seeks  position  with 
responsibility.  Must  have  chance  for  ad¬ 
vancement.  Excellent  investment  back¬ 
ground.  Box  5614,  Editor  &  Publisher. 


TRADE  WRITER/EXPERIENCED/lmmediate 
Hire.  Versatile,  good  researcher.  Box  5622, 
Editor  &  Publisher. 


EAGER,  young  writer/editor/critic  tor  New 
England’s  largest  college  daily  seeks  posi¬ 
tion  in  any  Zone.  Bachelor's  degree  in 
journalistic  studies  and  English.  Contact 
James  F.B.  Sawyer,  96  Fairview  Ave.,  West 
Springfield,  MA  01089,  (413)  734-4754. 


SCIENCE/MEDICAL  WRITER,  experience, 
J-degree,  ability  to  cut  through  jargon  and 
present  today’s  most  important  stories  in 
bright,  readable  style.  Any  Zone.  Box 
5627,  Editor  &  Publisher. 


PHOTOJOURNALISM 


YOUNG  AND  HUNGRY  photographer  with 
over  1  year  part-time  experience  on  30K 
daily  wants  full-time  position  anywhere. 
Have  excellent  clips  and  references  as  well 
as  own  equipment.  Recent  liberal  arts  grad 
can  write  features,  too.  Call  Chuck  Fadely 
at  (703)  830-8726  or  write;  8211  Crusade 
Drive,  Clifton,  VA  22024. 


PHOTOGRAPHER  with  experience  on 
major  metro  looking  for  position  on 
medium-sized  daily  in  Zone  5  or  3.  Also 
have  strong  background  in  religious  report¬ 
ing.  Looking  for  good  reproduction  and 
creative  freedom.  Portfolio  and  resume  on 
request.  Box  5613,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN-News- 
paper.  6  years  experience,  strong  leader¬ 
ship  abilities.  Knowledge  all  phases  of 
composing  room  operations.  Call  (214) 
436-4195  or  Write  Box  5566,  Editor  & 
Publisher. 


WEB  OFFSET  Pressroom  supervisor  or  as¬ 
sistant  production  manager.  Highly  skilled 
professional  13  years  experience,  8  years 
management  experience.  Seeks  challeng¬ 
ing  opportunity.  Willing  to  relocate.  (613) 
821-1778. 


WEB  PRESSMAN— Di-litho  experience 
which  includes  camera  and  platemaking. 
Day  work  only  areas  5-8.  Box  5575,  Editor 
&  Publisher. 


A  REQUEST  TO  ALL  ADVERTISERS: 

To  help  us  expedite  your  questions,  claims  and  payments 
regarding  classified  invoices,  please  indicate  the  invoice 
number  (to  be  found  in  the  upper  right  hand  corner  of 
your  bill)  on  all  correspondences,  and  checks.  This  will 
assure  proper  credit  to  your  account. 

THANK  YOU-E&P  CLASSIFIED  DEPARTMENT 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Creatures  of  habit 

The  News,  Times  and  Post  have  been 
shut  down  for  the  last  month  because  of 
a  strike — now,  multiple  strikes.  But  you 
can’t  say  New  York  has  been  without 
newspapers  during  that  time.  You  can’t 
say  there  has  been  a  blackout  of  news. 

In  40  years  of  observing  the  New  York 
newspaper  scene  we  cannot  remember  a 
time  when  so  many  efforts  have  been 
made  by  so  many  to  fill  the  news  void 
created  by  the  strike  and  to  capitalize  on 
it. 

New  Yorkers  have  been  bombarded 
— almost  surfeited — by  news  spoken  and 
printed.  And  yet,  something  has  been 
missing. 

It  has  been  asserted  by  many  that 
newspaper  readers  are  creatures  of 
habit.  They  get  used  to  the  presentation 
of  news  as  it  is  given  to  them  in  the 
papers  they  read  regularly  and  they  dis¬ 
like  any  radical  change.  Magazine 
editors  as  well  as  newspaper  editors  have 
learned  over  the  years  it  is  better  to  make 
changes  in  format  and  style  slowly,  if 
possible,  rather  than  shocking  the  reader 
with  massive  alterations. 

The  big  unanswered  question  for  the 
three  struck  newspaper  managements  is: 
How  long  does  it  take  to  change  the  read¬ 
ing  habits  of  those  creatures  of  habit? 

How  many  weeks  or  months  of  listen¬ 
ing  to  increased  news  broadcasts  over 
radio  and  television  before  you  get  ac¬ 
customed  to  it,  you  lose  interest  in  read¬ 
ing  about  it,  and  you  believe  you  are  well 
informed  (even  though  leading  broad¬ 
casters  acknowledge  they  can’t  take  the 
place  of  newspapers)? 

How  many  weeks  or  months  of  read¬ 
ing  an  alternate  publication  before  you 
FEEDBACK 


become  satisfied,  you’ve  formed  a  new 
reading  attachment  in  the  suburbs  or 
elsewhere,  and  you  lose  interest  in  get¬ 
ting  your  old  favorite  paper  back  again? 

Striking  newspaper  workers  who  be¬ 
lieve  the  advertising  and  circulation  pic¬ 
tures  of  their  newspapers  will  return  to 
normal  when  the  strike  ends,  no  matter 
how  long  it  goes  on,  have  another  thing 
coming. 

It  is  the  tragedy  of  a  strike  of  this  kind. 
No  one  wins  anything.  Everybody  loses. 
It  is  a  lesson  never  learned  in  New  York 
City  after  dozens  of  strikes  and  suspen¬ 
sions. 


Addressograph-Multigraph  Corpora¬ 
tion  and  ECRM,  Inc.  have  reached  an 
agreement  under  which  ECRM  would  be 
acquired  by  A-M. 

Under  the  agreement,  which  is  subject 
to  the  approval  of  ECRM  shareholders. 
A-M  will  pay  $4.50  per  share  in  cash  for 
each  of  the  approximately  1.2  million 
ECRM  common  shares  outstanding. 

Concurrent  with  reaching  agreement 
on  the  merger  certain  ECRM  directors 
and  principals  have  agreed  to  sell  their 
shares  to  A-M  at  the  same  $4.50  per  share 
price.  These  shares  constitute  a  substan¬ 
tial  percentage  of  all  ECRM  common 
shares  outstanding. 

ECRM  is  a  Bedford,  Mass,  based 
manufacturer  of  electronic  text  editing. 
By  Vic  Cantone 


Ad  revenue  increase 
boosts  Knight-Ridder 
second  qtr.  profits 

A  sharp  increase  in  advertising  rev¬ 
enues  for  the  second  quarter  helped 
Knight-Ridder  Newspapers,  Inc.  boost 
profits  by  32.5%. 

Advertising  revenues  rose  17.2%  dur¬ 
ing  the  quarter,  with  classified  revenues 
rising  23.4%.  National  ad  revenues  were 
up  11.6%  and  retail  revenues  climbed 
15%  during  the  second  quarter. 

Net  income  rose  to  $23,652,000  from 
the  $17,769,000  recorded  during  the  sec¬ 
ond  quarter  of  1977 

Revenues  for  the  quarter  reached 
$227,077,000  compared  to  the 
$191,769,000  recorded  during  the  same 
period  last  year,  an  increase  of  18.4%. 


optical  character  recognition,  and  high 
resolution  laser  scanner/facsimile  sys¬ 
tems  for  text  processing  and  newspaper 
production.  The  firm’s  current  rate  of 
sales  approximates  $9  million  annually. 

ECRM  will  shortly  file  a  proxy  state¬ 
ment  and  call  a  special  meeting  of 
shareholders  to  approve  the  agreement. 
A-M  will  file  the  required  statement  of 
ownership  with  the  Securities  and  Ex¬ 
change  (Commission  within  the  statu¬ 
tory  period. 

lYior  to  the  A-M  offer,  Raytheon  of 
Lexington,  Mass,  had  bid  $4.3  million  or 
$3.60  per  share  for  ECRM.  Raytheon 
had  hoped  to  put  ECRM  into  its  equip¬ 
ment  division  which  produces  a  product 
line  of  computerized  graphics  systems 
for  the  composition  of  display  advertis¬ 
ing  and  newsroom  operations. 

A-M  is  a  worldwide  producer  and 
marketer  of  a  wide  variety  of  business 
machines  including  duplicators,  photo¬ 
typesetting  and  word  processing  sys¬ 
tems,  engineering  graphics  equipment, 
micrographics  systems,  addressing  and 
mailing  equipment  and  electronic  man¬ 
agement  control  systems. 


Linotype  put  down 

Mesa  ( Ariz.)  Tribune .  a  20.000  evening 
paper,  ran  a  full  page  picture  spread,  July 
28  to  announce  the  putting  down  of  their 
last  linotype. 

The  paper  had  converted  to  ECRM’s 
7600  text  editing  system  earlier  this  year 
and  now  will  convert  classified  sections 
to  cold  type. 

Charles  A.  Wahiheim,  publisher,  said 
the  linotype  would  probably  be  kept  in 
storage  as  a  relic  of  yesterday. 

EDITOR  &  PUBLISHER  for  September  9,  1978 
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WESTERN  S  PLATE 

GIVES  YOUR  FRONT  PAGE 
(AND  ALL  YOUR  PAGES) 

A  CLEAN  APPEARANCE  THAT'S  APPARENT 

AND  MORE... 


Ifs  the  end  product  that  counts—  and  how  you  arrive  at  that  end  is  very 
important  too.  For  deadlines  demand  as  few  problems  as  possible,  as  any 
production  manager  knows.  Using  FRONT  PAGE  plates  assures  that  your 
newspaper  will  be  clean,  but  even  more  important,  your  production  problems 
will  be  reduced  to  a  minimum. 

You  see,  the  Western  FRONT  PAGE  plate  is  especially  designed  for  the 
newspaper  industry,  with  over-all  production  in  mind  —  from  plateroom  through 
press.  It  provides  easy  development,  fast  roll-up,  and  long  trouble-free  runs. 

What  makes  FRONT  PAGE  perform  so  well?  To  begin  with  the  FRONT  PAGE 
plate  is  anodized,  producing  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint ...  an  ideal  Di-Litho  or  offset  surface . . .  clean 
. .  .water  receptive ...  oxidation  resistant ..  .and  long  running.  Solids  print  solid 
and  halftones  print  clean  . . .  every  edition. 

Also,  FRONT  PAGE  has  a  uniform,  consistant  brush  grain  which  provides 
the  tooth  that  gives  a  strong  bond  between  chemicals  and  plate.  In  addition 
it  gives  excellent  ink-water  balance  and  speeds  make-up.  And  litho  grade 
aluminum  and  rigid  quality  control  make  Western's  FRONT  PAGE  plate 
virtually  trouble-free. 


Important  too,  your  plateroom 
and  pressroom  personnel  can 
be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like 
the  one  before ...  no  variation  in 
quality... which  means  no  vari¬ 
ation  in  high  performance. 
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So  if  you're  not  already  using 
FRONT  PAGE— see  the  differ¬ 
ence-contact  your  Western 
Dealer  or  Western  Technical 
Sales  Representative  today... 
or  call  800  325-3310  toll  free 
and  we  will  make  arrangements 
for  you  to  try  FRONT  PAGE. 


LITHO  PLATE  (MQfJ 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY  -  PLATES  -  CHEMISTRY  -  PLATEROOM  MACHINERY 


THE  1978 
ROY  W.  HOWARD 
AWARDS 


! 


Prizes  totaling  $8000 
to  be  awarded 
newspapers,  tv,  and 
radio  stations  for 
public  service  reporting 


Newspapers,  tv,  and  radio  stations  will  again  share 
$8000  in  prizes  in  the  Roy  W.  Howard  Awards,  given 
for  outstanding  public  service  reporting  published  or 
broadcast  in  1978.  Sponsored  by  The  Scripps-Howard 
Foundation,  entries  have  a  postmark  deadline  of 
March  1.  Prizes  will  be  given  to  the  editor  and  station 
manager  for  distribution  to  the  individual  or  indi¬ 
viduals  who  contributed  most  significantly  to  the 
winning  entries. 

Two  bronze  plaques  and  cash  grants  not  to  exceed 
$2500  will  be  awarded,  one  to  a  newspaper  and  one 
to  a  tv  or  radio  station. 

Three  runnerup  prizes  of  $1000  will  also  be 
awarded,  one  to  a  newspaper,  one  to  a  tv  station,  and 
one  to  a  radio  station. There  will  be  five  prizes  overall. 

Newspaper  entries  should  be  mounted  in  some 
manner,  and  addressed  to  Howard  Awards,  Scripps- 
Howard  Foundation,  200  Park  Avenue,  New  York, 
N.Y.  10017.  These  entries  become  property  of  The 
Foundation. 

In  the  broadcast  division,  radio  entries  should  be 
submitted  on  V4’'  audio  tape,  7V2  or  3V4  ips  or  cas¬ 
sette,  and  tv  entries  on  W'  videotape  cassette  only. 
Broadcast  entries  will  be  returned  only  if  requested  at 
the  time  of  submission  and  accompanied  by  sufficient 
postage.  Address  broadcast  entries  to  Howard 
Awards,  Scripps-Howard  Foundation,  500  Central 
Avenue,  Cincinnati,  Ohio  45202. 

All  entries  in  the  Howard  Awards  must  be  accom¬ 
panied  by  a  nominating  letter  from  someone  who 
was  not  identified  with  the  exhibit,  plus  a  brief  history 
of  the  endeavor.  « 


The  Howard  Awards  are  named  for  the  longtime 
editor  and  president  of  the  New  York  World- 
Telegram  &  The  Sun,  and  president  of  Scripps- 
Howard  Newspapers  and  United  Press.  Their  purpose 
is  to  encourage  and  reward  exemplary  public  service. 

Top  winners  in  the  1977  Howard  Awards  were  The 
Philadelphia  Inquirer,  newspaper  division,  and  KOY- 
Radio,  Phoenix,  broadcast  division. 


Other  Foundation  Contest  Deadlines 

Ernie  Pyle  Awards  for  Newspaper  Human 
Interest  Reporting  Jan.  15 

Edward  Willis  Scripps  Award  for  Newspaper 
First  Amendment  Reporting  Feb.  1 

Walker  Stone  Awards  for  Newspaper  Edi¬ 
torial  Writing  Feb.  20 

Edward  J.  Meeman  Awards  for  Newspaper 
Conservation  Reporting  Feb.  20 

Fact  Sheets  dealing  with  these  competitions 
may  be  obtained  by  writing  The  Scripps- 
Howard  Foundation  at  its  New  York  address. 


Scripps-Howard 

Foundation 

200  PARK  AVENUE,  NEW  YORK,  N  Y.  10017 
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